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Scheuer says: 


The renewal of so many friendships during DISPLAY 
MARKET WEEK was a great thrill for me. Your kind 
words for my products and your patronage made me feel 
that | had succeeded in creating for you the type of plastic 
display fixtures that help you do the kind of display job 
that your store management wants and needs. Although 
I displayed many new display fixtures during the show, the 
ever changing display requirements keeps us on the jump 
designing and creating new units. That is why SCHEUER 
is the leader in the manufacture of quality plastic display 


fixtures. 


Write for your copy now of our 


new and illustrated catalog. 
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sCHEUER 


——_ 307 WEST 38» ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 














The true beauty o 


AUTUMN 


FINE ART—12 OIL COLORS 
80 inches wide — 90 inches high 
(In 2 sections each 40” x 90”) 


A beautifully realistic age old oak tree design 
with heavy spreading roots, knarled trunk and 
thick lush foliage in bright blending tones of 
red, green, yellow and brown, is half tone silk 
screen processed in 12 oil colors, through sculp- 
tured effect technique giving illusion of depth, 
onto two large 40” x 90” size panels of flexible 
Comura stock. Two full panels needed to complete 
design creating huge tree 80” wide—90” high. 


SUGGESTIONS FOR USE: 


Cut out around edge and center detail in design. Place 
one panel on etther side of window glass. 
Mount pair of panels on wallboard. Hinge together in 
center for one large tree and use as window background. 
Edges and center details in designs may also be cut 
out, creating additional dimensional effect. 


A BIG AUTUMN TREE...A BIG VALUE 


G 262-A Autumn Tree Comura. Two 40” x 90” size panels. 


Only $175° Per Set 


Cost about 37 cents per square foot. 








\ Here you see two sets; one in back- 
\ ground—one half section each side 
\ back of glass—excellent perspective 
—merchandise in window. 





FREE! 


Giant size cata- 
logue, 182 Fall 
and Christmas de- ‘S 
signs with sugges- 2 
tions for ‘‘How To = 
Use.’’ Send for . 
your copy today. t 

* - 


Illustrating one of a set of four whimsical, sculptured squirrels, 
each ina different situation, to set around in your Fall displays. 
Of deep half-round composition, self-standing, finished in oil 
colors. You will want several sets. 

G-205 “Fall Squirrels" each approximately 14 inches high, 
12 inches wide, 3 inches deep. Set of four only $23.75. 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY "A Study in Mauve" might well be the Featured in the August issue, in the mail on 
WORLD when you share it with others. See title for this window by Henry Callahan, August 15, will be a report on the fabulous job of 


i h th tives of your organi- Ler ; 
co Manner 9-1 aaa ieadunt. window display director for Lord & Taylor, interior display done by Edgar Tallman for Lord & 














Mow Yak Gly. en enakaete Taylor. a Plus another of Clara Baldwin's articles 
I i clase ln elegans ei han ; Full col on display in Europe. . . . the first of a group of 
a “Judy 'n’ Jill a - + + (Full color reports on conditions in display in various parts of 
0 -— ae eee pine fat aaa ss aie nag TY photograph by Worsinger Photography, the world . . . and a number of articles on what is 


New York City.) going on in display throughout the United States. 
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The Poised Late Twenties 


We have just completed a “set” of women for 


Bergdorf-Goodman: coordinated portrait types in 


demure Twenties through the assured Fortves. 
Tom Lee visualized, and Mary Brosnan 

modeled them. Their posture ts the Greek ideal: 
stature erect, bosom high and full, abdomen firm. 
They express the modern American woman at the 
four age levels important to fashion retailers. 
They present her as she wants to be. They display 


(beautifully!) the clothes she wants to wear. 


Dot Williams, President 
498 SEVENTH AVENUE, NEW YORK 22 





Mary Brosnan Mannequins - Cyrille Steiner Fixtures 


The Sophisticated Thirties 


—ANTONY AND CLEOPATRA 





The Gracious Forti 
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A PERFECT DISPLAY CHRISTMAS TREE 


Califo 


SILVER TIPS 


(The Decorators’ Dream Tree) 











Now available for the first time.. The 
beautiful native California Silver Tips. 
Grown exclusively in the California 
Mountains at elevations over 7000 


feet. Needles will not drop off. 


These decorators’ Dream trees 
are truly a dream for their 
symmetry of branches and 


perfection of balance. 





® 
e 
& e 
, ® 
Each tree pre-treated ae 
to prolong natural beauty! a 
e + 2 e 


Individual trees shipped in containers complete with base. Available in 3', 5’, 7 


enaths. (Special sizes on request.]} J e od Oo a ee RT co. 


1220 Maple Avenue 


Price $2.00 per foot F.O.B. Los Angeles. Weight 2 lbs. per foot. Los Angeles 15, California 
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Tips. 
rnia 
000 
off. 
NO NEED to worry . . . Now all Maharam branches or your local jobber can supply you with 
rees two types of realistic Snow and Snow Blocks to solve your special display problem. Both have so many 
extensive applications they are limited only by ingenuity! Perfect for your Christmas, Winter, Fur and “Keep 
their Kool” Displays . . . Absolutely odorless, vermin-proof, pure white and almost weightless. Place your order 
early, won’t you, before stocks ‘melt away.” 
and 
a ” 
Styrofoam ¢ « « is crystal clear, moisture-resistant snow that glistens and sparkles in the light as 
though pebbled with sleet! Blocks are sturdy, lustrous and icy in texture, and 
"SNO" & BLOCKS may be cut easily into the most intricate shapes without crumbling. Color them 
too, if you wish, because they take most commercial paints. 
“Styrofoam” Snow is dust-proof and ideal for snow blowing machines. Just 
won't pulverize or stick to apparel or carpets and can be cleaned up in a jiffy. 
STYROFOAM SNOW packed in 10 Ib. bags $7.50 per bag 
(10 Ib. bag approx. 5 bushels) 
STYROFOAM BLOCKS 4" x 10" x 36". si ; 3.25 each 
” P ” 
strelite Sue ¢ «is the soft, feathery, dramatic kind of snow that you see floating from the sky and 
, like to crunch under foot. “Arctic Sno” has the flaky texture the best snowballs are 
SNO" & BLOCKS made from! “Arctic Sno” Blocks are pure white, delustred and snowy in texture 
PROCRESSIVE . . . Look like snow . . . feel like snow ... more like snow than snow itself. 
KAM ARCTIC SNO packed in 3 bushel bags....$6.50 per bag 
Pacvenrarion The House of Service ARCTIC SNO BLOCKS 14" x 22" x5" 2.75 each 
FABRIC refol-3-Yol-3 ATION 
D. 130 West 46th Street © New York 19, N. Y. 
CHICAGO ST. LOUIS LOS ANGELES 
6 East Lake Street 927 Century Building 1113 So. Los Angeles Street 


MAHARAM—''THE DISPLAY CENTER OF AMERICA"! 
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Goshion Gain Sensation 


Quotes from the Fashion Fair: 


DISPLAY MEN ........-. "It was amazing to find one line of mannequins that met so well the 
diverse demands of fashion display from lingerie to fur coats." 


EXHIBITING MANUFACTURERS "The life-like and eye-catching Manhattan Mannequins and Multi-Quins 
gave new display appeal to what otherwise would have been the usual 
stereotyped positions when trying to emphasize merchandise." 


FASHION FAIR DIRECTORS .. ."The huge Fashion Fair presented hundreds of display problems, each 


making an individual demand on the functional use of mannequins. 


The Manhattan Mannequin line, made uniquely flexible by Multi-Quins, 
served every need. From past experience we have never seen a line 
of mannequins do the job so well.” 


DISTRIBUTED BY: 


F. D. Jolly & Associates 
6432 Cass Ave., Detroit 2, Mich. 





Keen Displays 
505 Elm St., Cincinnati 2, Ohio. 


New England Decorators’ Supply Co. 
122-124 Kingston St., Boston I1, Mass. 





Palay Display Industries 
308 So. Third St., Grand Forks, N. Dak. 


Pioneer Display Fixture Co. 
35 West 36th Street, New York City. 


Rockower Window Displays 
9 West 46th St., New York City. 
Tropical Displays 
626 N. W. 10th St., Miami, Fla. 
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Menhattau Mannequins 


LIFELIKE MANNEQUINS and 
MULTI-QUINS ACCLAIMED 


EXCLUSIVELY DISPLAYED 
at FASHION FAIR of 1948 





in Madison Square Garden, 
World’s Largest Showroom. 








Photographs of exhibits at 


Fashion Fair of 1948 show DISTRIBUTED BY: 


how well Manhattan Man- 


nequins and Multi-Quins Advance Mannequin Co. 

WANS adapted (0 versed es- 1320 N. Wells St., Chicago 10, Illinois 
play uses. Also shown is 

photograph of Fifth Avenue Bader's Dispay House 

pag a a 307 So. Vineyard St., Honolulu, Hawaii 





Bill Boon Display Supplies 
3824 34th W., Seattle 99, Wash. 





Bronsing Displays 
382 So. Main St., Memphis, Tenn. 


E. B. "Jack" Castle 
21 W. Main St., Oklahoma City, Okla. 





Decor Inc. 
920% Main St., Kansas City, Missouri 


Displays Unlimited 
2004 South Bushnell, Alhambra, Calif. 
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MAKE THEM WANT IT 


Divide your merchandise into the two categories 
of “demand” or “impulse” and the shoppers 
will cross you up. They may be roving, then 
all items are impulse to them. They may be 
looking for a specific item, it can be anything in 
your store. Thus, any item can also be classed 


as a demand item. 


Iiscard the “demand-impulse” theory in favor 


of amore practical view. Consider all items as 


possible and actual impulse merchandise. Fur 


thermore, don’t think of impulse only as 


reminder buying. (Forgot they needed it until 


they happened to see it.) Impulse buying as a 


result of the desire to own is of greater 


Importance and requires Display Strategy. 


! 


\MIake them want. it! Display it with that 


result im mind. 


wie / f mania 
Invest al least 


So called demand merchandise is constantly 
promoted to carry the average store past the 
break-even-point. To keep the volume up. 
Impulse buving creates extra sales to put a 
store in the profit picture. Increased volume 


and lowered selling costs, percentagewise. 


Great retail organizations have been built and 


sustained almost entirely on impulse — sales 
created thru the sales promotion medium of 


DISPLAY. 


being considered only as to where displaved, 


Demand and impulse categories 


not if displayed. All items displayed in some 
manner, sections and departments displayed, 


in fact, the store as a location is displayed. 


Use expert Display know-how and equipment 
to get the best results. [ffective Display makes 
those extra sales that are so vital to volume and 


ties in to clinch sales on promoted items. 


of your Promotional Dollar in DISPLAY. 


PROGRESSIVE 


NATIONAL ASSOCIATION 





For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Illinois. 


of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 


1948 
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An alluring new fireproof display material. Use it in yellow, cerise, red, Christmas green, tan and white. One 

windows, cases and interiors. Drape it or puff it. Comes bushel covers approximately 50 square feet. 

in pink, light blue, light green, orchid, chartreuse, turquoise, White .. . $9.75 bu. Colors ... $12.75 bu. 
WRITE FOR SAMPLE 

FOX DISPLAY COMPANY 1515 Broadway- San Antonio, Texas 








THANK YOU! 


Your enthusiastic response to our Dallas 
opening has been most heartening. If we 
have not as vet ealled on you, please be 
assured we will do so at our earliest 


convenience. 





MADISONTA, INC. 


Ameriea’s Largest Manikin Refinishers 


DALLAS NEW YORK LOS ANGELES 
164 W. 25th Street 
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2. Hansen 
Tacker 







1. Channel Cleaner 


ANNOUNCING 
Channel Cleaner and Hansen Tacker 


A Brand New Combination 


Solve your tacker troubles with this new Hansen combination. 





Here is a tacker that need never go to the repair shelf... never Vo welded parts which ob- 

be returned to the factory for servicing. Your own men can struct servicing. 

keep your new Hansen Tackers in tip-top shape in a jiffy. Vo screws or nuts to un- 
thread. 


Here is how you service the tacker in less than 60 seconds. 
Vo small parts to lose or 


a. Snap forward the jaw. Hook back feeder spring. Remove damage. 
feeder bar. Vo vises or additional tools 
b. Insert the Hansen CHANNEL CLEANER and eject all dirt. needed. 
staples, debris. ete. Vo money wasted on re- 
’ airs. 
c. Reassemble — that’s all. ac 
Vo time wasted on over- 
This combination offer includes channel cleaner and tacker — all hauls. 
for th ice » tacker alone. Even if your workmen do 
e price of the tacker alon I ‘ weneere 





manage to clog the Hansen Tacker with foreign matter. it takes DONE 
them only moments to put it back into perfect working order. 
Try this Hansen combination in your shop. = 


Request folder with details 
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KRYSTALITE 
SNO-PANELS 


GIANT SIZES! 


Up to 8 ft. high 20 inches wide 
and | to 6 inches thick. Build your 
own dramatic displays Easy 
Inexpensive Feather light sturdy 


Non-crumbling Washable. 





KRYSTALITE 
SNOW 


NON CRUMBLING! 
FEATHER LIGHT! 


Large natural snowflakes Vermin 
proof easily cleaned Won't pul. 


verize In 1 BUSHEL CARTONS 
Weight—3 Ibs. Average coverage 
17 ft. 








TYPICAL KRYSTALITE SNO-PANEL PRICES 


Panel Size Inches Prices Panel Size Inches 
10” x 36” x 2” $1.50 20” =°36" ‘x 7” 
io «ae ek” At is 20" eo xe 2” 


All other sizes and thicknesses proportionately low! 











KRYSTALITE CUT-OUT LETTERS 





SELI STANDING LETTERS 12” high x 3” thick. Cut them from 
} stock or buy them ready made. Entire alphabet now available 


any copy you wish. Each $1.00. 


KRYSTALITE SNO-BLOCKS 


Size 16” x 8” x 6” Genuine Snow 
Textured Sturdy Weighs only 


several ounces. 


Price Each $2.25 








DISPLAY DEALERS AND MANUFACTURERS — Write for 
samples and sales kit on Krystalite SNOW and Sno-Panels. 


GlO-O¢¢7E PRODUCTS, INC. Sictesomunss 
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Santas Mintel 
hand from the Chrisimas Crowds! 


It’s 18” high, in papier mache. Full round. 
$12.50 (Glass not included) 


And they'll get a big hich 

oud of Santai Boot! 
in Perfect for small gift displays. Full round, 
ul. papier mache...15” high. $12.50 
‘S {Glass not included) 
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It's a sweet idea for a display. 30” long... 
18” high... 15” wide. Papier mache. $35 


(Glass not included ) 


Star Li , Star Bri 
ews or 


Tiny fires of sequins offset gay Holly 
leaves. Full round, papier mache. 














5 10”...$5 
will held a lot of little gifts! 
Compact...colorful, with display 
shelves. 27” high... $13.50 (Bell, 
Star and Xmas Ball Shapes, too!) 
Can stand or hang. 
Heret a little Santa 
He hangs around wherever you want 
him. 18” high, “2 round, of papier 
mache. $6.50 
E. 
1S 


* oll Hand Painted in Gay Xmas Colors 





with papier mache Xmas balls this season. The 
raised designs are hand painted, jeweled, in 
many colors. 6” cir... $5.Use them year after year. 


..and many more “Smart Snols”” 


at our showroom. 


Prompt Attention to Mail Orders 


CHELIX 


361 W. im. ON. Y. 19, N. Y. 
Circle 6-9431 
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TO FIT ANY MANNEQUIN AND FIT IT BETTER 


lt WIG 


NO MEASURING ¢ NO GUESSING 


Now you can get a perfect wig fit 
with the newest development in man- 
nequin wig-making. The Multi-Fit Wig 
will give you a variety of interest in 
your mannequin displays. The entire 
appearance of your mannequin can 
easily be changed ... use a new wig 
and, presto, you have a different 
looking mannequin. 





MULTI-FIT WIGS... 
@ Fit any mannequin regardless of 
headsize and fit it snugly. 


@ Eliminate unsightly gaps between 
head and hair. 


@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 





@ Are practical, economical and 
functional. 


Multi-Fit Wigs will attract attention to 
your mannequin displays and bring 
buying customers into your store. 








Send in a picture or newspaper clip- 
ping of the coiffure you prefer for 
matching, as Multi-Fit Wigs can be 
furnished in any color or style. 























If your jobber does not carry Multi-Fit Wigs write to us,and give us the name of your jobber. 


MULTI-FIT WIG Co. 


35 WEST 36th STREET ® NEW YORK, N.Y. © LOngacre 4-7910 





DISTRIBUTED BY... 


Displays Unlimited Keene Displays Baders Display House R. A. Minear Display 
Alhambra, Calif. Cincinnati, Ohio Honolulu, T. H. Muncie, Ind. 


New England Decorators Southwest Fixture Co. Decor, Inc. Pioneer Display Fixture Co., Inc. 
Boston, Mass. Dallas, Texas Kansas City, Mo. New York City 


Samuel Dutch Walter Martin Bronsing Displays E. B. "Jack" Castle 
Buffalo, N. Y. Denver, Colo. Memphis, Tenn. Oklahoma City, Okla. 


Advance Mannequin F. D. Jolly & Associates Tropical Display Bill Boon 
Chicago, Ill. Detroit, Mich. Miami, Fla. Seattle, Wash. 

















1948 














Wall-recessed storage drawers, back of counter in the 
Wanamaker Tribout Shop, Philadelphia. Formed of 
Plexiglas to fit the contents, they display merchandise 
attractively, increase storage space 200% to 250%. 





a into Wanamaker’s Tribout Shop and meet a charming show-off. It’s 
PLEXIGLAS—in crystal-clear display cases, wall-recessed compartments that 
show their contents alluringly, radiant floral panels and signs that scintillate 
with light and color. 

Beauty? The kind that captivates customers! But there’s more in PLEXIGLAS 
than meets the eye. Lightness, for instance, plus strength and shatter- 
resistance. PLEXIGLAS stands up—takes abuse—sheds scratches and regains 
its perfect clarity with simple polishing. 

In display cases, PLEXIGLAS adds a glamor-gleam to the fineness of your 
goods—does away with eye-obstructing corners and hardware. In one-piece 
storage compartments, designed to fit the items contained, PLEXIGLAS 
increases usable storage space 200% to 250%. And in screens, partitions, 
panels and signs, it gives vour store a sparkling newness. 

Easily formed and machined, lastingly brilliant and clear, PLEXIGLAS is 
adaptable to an almost infinite number of merchandising applications. We'll 
be glad to tell you about them—and what they are doing for merchandisers 
the country over. Write for literature today. 


*So can you! 


. PLEXIGLAS 75 a trade-mark, Reg. U.S. Pat. Off. PLEXIGLAS, acrylic resin 
sheets, rods and molding powders manufactured only by Rohm & Haas. 





Easy-to-form PLEXIGLAS in display cases 
gives full visibility from all sides—keeps 
accessories and jewelry fully protected 
from dust and dirt. 
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Need Hotel Reservations? 


Mail a card or write to 


LEONARD HICKS, JR., & Associates 
522 So. Michigan Avenue, Chicago 5, Illinois 
Wabash 9045 Teletype CG648 
Photo Courtesy of Chicago Ass'n of Commerce) 
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With Thousands of New Creations in 
Manikins, Foliage, Plaster, Papier Mache, 


Flowers, Fabrics, Papers, Murals, Spun 
Glass, Wood, Metal and Plastic Fixtures 


The concerns listed alphabetically below provide you with new Display ideas from a great, highly 
diversified source of supply. Think of Chicago as your year-around display shopping center. 


Save This Display Manufacturer Index for Convenience 


THE ADLER JONES COMPANY 
521 S. Wabash Ave. 
Chicago 5, Ill. 
HAR. 9624 


BOTANICAL DECOR. SUPPLY 
31 S. Franklin St. 
Chicago 6, Ill. 
RAN. 3144 


EDWARD H. CADIFF, INC.., (Fabrics) 
36 S. State St. 
Chicago 3, Ill. 
CEN. 2821 


COOK & MEIER 
159 N. Michigan Ave. 
Chicago |, Ill. 
AND. 2662 


CRYSTAL FIXTURE CO. 
226 S. Wabash Ave. 
Chicago 4, Ill. 
HAR. 8777 


L. A. DARLING CO. 
222 W. Adams St. 
Chicago 6, Ill. 
FRA. 7967 


DAZIAN'S INC. 
125 N. Wabash Ave. 
Chicago |, Ill. 
STA. 7928 


GARRISON-WAGNER CO. 
20 E. Congress St. 
Chicago 5, Ill. 

WAB. 7081 


EARL W. GASTHOFF CO. 


Chicago Off.: 180 W. Randolph St. 


Factory: Danville, Ill. 


GLO-BRITE PRODUCTS, INC. 
6415 N. California Ave 
Chicago 45, Ill. 

HOL. 6454 


HECHT FIXTURE CO. 
315 W. Quincy St. 
Chicago 6, Ill. 
FRA. 7885 


KAPLAN PRODUCTS & TEXT. 
CO., INC. 
180 W. Randolph St. 
Chicago |, Ill. 
STA. 4800 


DETROIT PUBLIC LIBRARY 


KENNEDY-MICHELE DISPLAY INC. 
58 W. Lake St. 
Chicago |, Ill. 
STA. 3476 


WERNER LEWY 


Representing: 

The Greneker Corporation 
Austen Display 
27 E. Monroe St. 
Chicago 3, Ill. 
DEA. 1555 

MAHARAM FABRIC CORP. 
& E. Lake St. 
Chicago |, Ill. 
STA. 6304 


SCHACK'S INC. 
319 W. Van Buren St. 
Chicago 7, Ill. 
HAR. 6986 


SILVESTRI ART MFG. CO. 
710 W. Washington Blvd. 
Chicago 6, Ill. 

DEA. 2046 
W.L. STENSGAARD & 


ASSOCIATES, INC. ; 
346 N. Justine St. 
Chicago 7, Ill. 
MON. 0418 
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The BINDER you've been lohing for... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title in gold. Insertion or removal 
is easy and fast. Keeps your copies clean and handy for reference. 


$2.50 Each 


Postpaid 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 
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CUT YOUR COSTS with 





emlite 


RRemlite is an exciting new display material for use as photographic 
illustration. A rich emulsion of projection speed for preparing photo- 
graphic illustration for rear illumination. It opens up new display 
possibilities for hundreds of items. 


Color on back -- light with a flasher and picture goes 
from a light tint to full gorgeous color. 


Color wheel - - picture runs through gamut of colors, 
masked white from second spot can keep center white 
as background changes color. 


Mystery pictures - - mount two RRemlite prints with 
only an eighth-ineh between them ... frontlight shows 
front pieture. rear light on flasher shows combined 
print. Excellent for skeleton views. 


No longer is it necessary to use expensive sheet film when you want a 
translucent illustration. You save the difference between film and paper 
base and without sacrificing any quality. 


RRemlite is new and different but it has behind it all the research 

facilities of the great Remington Rand organization. If you can't get 

RRemlite from your photographer or photo supply house write direct 
: ] era] ] : 


to us. 


Also try RRembrandt for those big blow-ups . . . a fast enlarging paper 
on 100% rag stock, it will take all the weathering you'd expect from the 


finest of paper. 


PHOTOGRAPHIC DEPARTMENT 
315 Fourth Avenue 
New York 10. New York 

















Fresh from th e€ Secu [ptor. ee Third Dimensional Beauty... the ultimate in the new look”, 
‘is successfully captured in the new Style-Center Mannequins by Darling. Careful attention to the 
important body features—slim waists, sloping shoulders, curvacious lines, is responsible for their 
all-around perfection. They ll lend that air of style-correctness to the lovely lines of your smartest 
vowns. Hlustrated is M-1130, Price $139.50. One of a complete new line of 36 figures. Contact your 
Darling Displays Distributor for complete mannequin information. (Men, women and children, all 
aves.) Visit the Darling Displayrooms: New York, 47 W. 34th St.: Chicago, 222 W. Adams St.; Los 
Angeles Office, 3114 W. 75th St; (Tel. Twin Oaks 8234). L. A. Darling Company, Bronson, Michigan. 
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LEADING STORES throughout the nation have chosen real- 
istic “Hollywood Snow” for Christmas and other wintry displays: — 
Made of plastic “Fluta Foam,” this artificial snow is pure WHITE, 
3 very LIGHT and FLUFFY, and CLINGS to a tree like real®snow. 
> Fireproof and verminproof, “Hollywood Snow” can be walkedt 44 ‘a XY 
4 on or flocked. More coverage, too—1 Ib. covers 30 sq. ft. Packed » —> ~, s 
7 ‘AA #1 (fine) or 42 (medium) in 20x20x20 cartons (2 lbs. net) and XY . ‘ 
a 55 gal. fibre drums (5 Ibs. net). Ask your favorite display jobber i 
®) for low prices and samples of unmatched “Hollywood Snow.” 


4 


DISPLAY JOBBERS 


Get ready now for the Big Christmas Season. 
Write, wire, or phone for generous samples 
and lowest-on-the-market prices. (Shipments 
from Los Angeles and Columbus, Ohio plants). 


NATIONAL BRANDS, INC. 
1655 Riverside Drive, Dept. DW-7 
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Stempler Duble-Vue 
Heavyweights 


GIP hy 
S, 


‘ : LP 
Full Size Ladies Plastic Hanger. Size: 


17". In Jeweltone colors of Sapphire tte.) 
Blue, Ruby Red, Crystal Clear, Amber eS 


or Emerald Green. Also available 
in the Teen 14" Size. 











|. Practically break-proof! 
2. Economical! 


3. Countersunk, full - turning, 


See your supplier or write for prices and chrome plated wire hook. 
particulars. Inquiries invited from jobbers. 


Barney Stempler & Sens, Juc. 


28 Norfolk Street, New York 2, N. Y. ala 


4. Non-slip fasteners hold skirt 
securely. 


ol 


. Heavyweight, super-strong, 
scientifically designed. 








*NEW!? DIFFERENT? 


A Decorative Material for Windows and Interior Displays 


EXPANDED ALUMINUM 


@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 


@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 


RESEARCH EXPANDED ALUMINUM 

used for garlands and leaves for mirrored 

trees by Neiman-Marcus, Dallas, Texas, YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
in Christmas Displays designed by Guy expanded aluminum display material; also samples of Research un- 
Malloy, Display Director. expanded and non-expandable aluminum patterns. 


Manufactured by RESEARCH PRODUCTS CORP. i015 &. wasHINGTON AVE., MADISON 10, WISCONSIN 
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DRAMATIZE YOUR 
9: WINDOWS with 
DECTER MANNIKINS 


Vid Rosner, outstanding display 
ae director at Nancy’s in Hollywood, 
— caught the eye of passers-by with 
this attention-arresting window ... 
| using the new, high-style Decter 
mannikins. 

For action .. . for sophistication 
. .. Mr. Rosner was high in his 
praise of the latest Decter line, 
especially sculptured to inject new 
life, new beauty into modern, ex- 
citing window displays. 





—" ™ 
2617 WEST PICO BLYD., LOS ANGELES 6, CALIF. 
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Just ask yourself 


Who gets the Blame 
for High Prices? 





It’s over your counters that your customers shell out those high 
prices that hurt so much. They don't pay the manufacturer. hey 
can't pay labor. They pay you! 

And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the det that threatens your entire business, when 


you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 


in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 


advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 
FHIGH PRICES 9“ Averica’s Security is Your Security” 


BUY security BONDS 


This campaign will be nationally advertised, nationally broad- 





cast, nationally displayed. Customers will look for the slogan 
and symbol in your advertising, in your store. 

You benefit yourself and your country by making this plan 
work. If you haven't yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 
Section, U. S. Savings Bonds Division, Treasury Department, 
Washington, D. C. 


Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


CINCINNATI, OHIO 
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The newest name in the series of 


Eel Mrall Marnguine- 
Sltthw 





44 


To display more effectively the 
fashions created for the elegant 


American woman. 








In the windows of 


FRANKLIN SIMON 
Fifth Avenue 





DELIGHTED WITH "SKETCHES 
AMERICANA". AM SURE WE WILL 
FIND PLEASURE IN WORKING WITH 
THEM FOR MANY YEARS TO COME. 
THANK YOU SO MUCH FOR YOUR HELP. 


WINSTON JONES, 
DISPLAY MANAGER, 
FRANKLIN SIMON 





a product of magnani mannequin company, 


236 west 40th street, n. y. c., pe 6-3593 
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di was eae | wens 810 PENN AVE -*ATLANTIC 4054 
MN : PITTSBURGH 22, Pa. 
Wz June 26, 1948. 


Mre Ne Silverblatt, Manager, 


DISPLAY WORLD 
Cincinnati, 1, Ohio. 








Dear Mr. Silverblatt: 


So often, in the rush of everyday business affairs, we 
fail to take time out to give a little pat on the back 
and express our appreciation to those who serve us well. 


When we decided to expand our business on a national 
scale several years ago, we sought an advertising medium 
to assist us in achieving our purpose and, fortunately, 
we picked a winner "THE DISPLAY WORLD". We started 
out with a small ad to see if they had the coverage 

and we were well pleased with the results. 


Tae fact that we are today one of your large space users 
is really a testimony to the fact that we are greatly 
pleased with this advertising and for the splendid 
cooperation we have received from you and your staff. 
We want to take this opportunity of expressing our 
sincere appreciation and wish you continued success in 
your fine publication. 
With kindest regards, I am 

Cordially yours, 

ART R. COHEN CO. 


Coe 


WC -C William Cohen. 


5) 
Style sles Z 


SHOW CASES S ARTIFICIAL FLOWERS * MANNEQUINS ” DISPLAY FIXTURES & DECORATIVE MATERIALS 








1948 


JULY, 


1948 


DISPLAY WORLD 


27 


..An Answer for Every Lighting Problem! 








Universally Adjustable 


iP. lh Universally Adjustable Universally Adjustable 

‘> saisecimemiman CLAMP-ON UNITS SCREW-IN UNITS 

De No. 107 . . $1.60 
SQ ~ hog x vy No. 817 gi (ILLUSTR.) 
SS __sONATIONAL , ; $2.75 smite 


Complete with 
cord and plug. 


Ke: 









\ 4 Clamps onto any 


Extension Units 
































HANGER ql AP: \ Cat.No. Pipe Price 
READY TO PLUG IN AND USE! we = 7 ~ \. 107-5 5° $2.35 
surface u ° \ , 107-8 3" 2.75 
Presents enainans B 107-11 II" 3.20 
e ° Universally Adjustable att 
° . ° HOOD PORTABLE UNIT Universally Adjustable Universally Adjustable 
S HOOD CLAMP-ON UNIT HOOD SCREW-IN UNITS 
No. H107 . . $6.50 
Ww No. H607 . “817 (ILLUST.) 
°. (Less Louver) 
bc ea ‘ Hood Screw-Iin 
i $7.65 Extensions 
Just Plug in H107—5" 
Vv and Use! $7.25 
Clamps onto any flat or cylindrical H107—8" 
E surface up to |" diameter. $7.65 
L LOUVERS AND COLOR LENSES AVAILABLE on " 
i FOR ALL HOOD SHADE UNITS 
E Jobber Inquiries Invited . . . Write for COMPLETE Swivelier Catalog 
253 W. 26TH ST. 
R NATIONAL HANGER CO., Inc. ii. \oncci 








For Correct Display 
SWITCH TO PLASTIC 





BRAND NEW! 


BLOUSE and DRESS HANGERS 


No. 505-L Here's our answer to the many demands for a 
light weight, inexpensive, plastic blouse and dress hanger. 
17 inches in length with nickel plated revolving hook. 
Available in crystal and colors. 


ae Oe ec cee ws 


INEXPENSIVE 


*13.50 








BRAND NEW! 
MODERN 


CONCAVE 
HANGER 


No. 605-MC 








This hanger is made in answer to the 
great demand for a concave shaped 
ladies suit hanger. 





It is absolutely unbreakable and its beauty will enhance your garments. Clear plastic styrene with nickel plated hook and ?37 50 
clips. This is deluxe equipment for the better store. Length 1634 inches, packed 50 or 100 to carton. Per 100 ; e 


JOBBER INQUIRIES INVITED ... WRITE FOR CATALOG 


NATIONAL HANGER CO., Inc. 253 w. 26TH street NEW YORK CITY | 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Mr. Harry Intrilligator, 60 South St., Boston, Mass. 
Phone Number 30149. hone Hancock 0504. 
Mr. K. N. Horwitz, 5370 Pershing Ave., St. Louis, Mo. Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, Ill. 
Phone Forest 8919. Phone Monroe 90.14. 
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SNOW TONE 


Aristmas Papers 


“ aha a 
# a 


re Se * 





e Traditional in Color 
e Distinctive in Design 


Created for the utmost in 
display presentations, these 
papers are available in a wide 
assortment of colors and de- 


signs for your personal selection. 


Ask your jobber to show you 
the complete line or write us for 
samples and your FREE copy 
of the Timbertone Christmas 


catalogue. 


TIMBERTONE DECORATIVE CO., INC. 


324 LAFAYETTE STREET 





NEW YORK 12, N. Y. 


JULY, 194s 
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TINSEL DRAPE* 


ASSOCTATRD 


ASSOCIATED 
DOES IT AGAIN! 


Something New... 


« FESTOON 





A beautiful shimmering Tinsel 
Cloth in an array of exotic | 
colors. 


Also... | 


* NOVELTY 
FABRICS * 


or 
Fall and Christmas | 
Displays 


@ NON-TARNISH FLITTER | 
in all colors | 


@ CREPE TINSEL LAHM 
in all colors 


@ DIAMOND DUST 


Consult our jobbers or 
write us direct for 


additional information. 


FABRICS 00. 


(Division of Associated Fabtex Corp.) | 


1600 Broadway at 48th Street 
New York 19, N. Y. | 
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ACTIONS! 


SANTA’S WORKSHOP 
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G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 

2, The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 


Tailor puts finishing touch to doll with natural sewing action. 
The 


3. The Gnome making sled has very realistic hammer action. 8. 
This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". 
cost of this display complete with motors attached is $75.00 F.O.B. our factory, Brooklyn, N. Y. 


Santa and Reindeer Yes, there is a Santa Claus 





arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 








G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 — This is a very attractive Christmas animated 

and very sturdily constructed with a wooden shadow box frame. The front display 45'' wide, 35"' high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
| icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
| are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
| display complete with motor is $35.00 F.O.B. our factory, Brooklyn, N. Y. decorative pieces that can be removed if you wish to 
| use it to display merchandise. The action shows Santa's 
| 
| 


nodding their heads. The expression on the children's 


| faces denotes surprise and wonderment while Santa is 
mid his usual jovial self. The fireplace is illuminated by a 
| 3 red bulb giving the appearance of burning embers 


making it a light and action display. It is electrically 





CONSULT US ON YOUR ANIMATED PROBLEMS operated by a patented Gregory motor, 110 volt, A.C. 
320 BRIDGE ST. BROOKLYN |, N. Y. or D.C. current. It it packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn, N. Y. 
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Consult us — visit our new, conven- 
ient showrooms or write us today. 


Ue 


ARE NO PROBLEM 


Creating Christmas Interiors has been a 
DECORATIVE job for over a half century. 


From basement to roof, we can bring to 
your store a Gala Display of Wreaths, 
; Column Trims, Garlands, Case Trims 
and Novelties, Ledge Displays. 





1948 









That is why you will find that “DECORATIVE TOUCH” 
in stores like MACY'S, BLOOMINGDALE’S, WOOD- 
WARD & LOTHROP, THE DAYTON CO., GIMBEL BROS., 
WANAMAKER'S, FOLEY’'S, NEIMAN-MARCUS, etc. 


"136 WEST 24th STREET, NEW YORK II, N. YA 
| WAtkins 4-4405 
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“A DISPLAYMAN’S DREAM COME TRUE!” 


“Most outstanding new item of the 


Display Market Week!” 


Now you can color your own light bulbs quickly, easily and inexpensively 
with the revolutionary 


PAINT-O-LITE 


(Trade Mark] 


introduced during Display Market Week in June and the hit of the show. 
Take your choice of 8 colors — or any color you wish on special 
quantity orders. 


PAINT-O-LITE comes in handy tubes and is applied by squeez- 
ing a small quantity on the warm light bulb, patting with a 
cloth to secure even distribution over the bulb. It will not chip, 
peel or crack. The amount and quality of the colored light 
furnished is equal to that furnished by the usual color clip. 
It is removed when desired by using a razor blade, or by wash- 
ing with soap and water. 


EIGHT colors give you a wide selection: Light Blue, 
Purple, Green, Dark Blue, Magenta, Amber, Red, 
and Yellow. Each tube contains enough to color 


approximately 40 light bulbs . . . Per tube — $2.25. 


HANDLED EXCLUSIVELY BY THESE WELL-KNOWN FIRMS: 


DAZIANS, INC. GARRISON-WAGNER CO. EARL W. GASTHOFF CO. SILVESTRI ART MFG. CO. 


142 W. 44th St. 2018 Washington Ave. 110 N. Hazel 710 W. Washington 
New York City 18 St. Louis 3, Mo. Danville, Ill. Chicago 6, Ill. 


PAINT-O-LITE COMPANY 


CHICAGO, U.S.A. 
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How ADVERTISING CAN GET 


Full Credit 


FOR SUPPORTING THE SALES PLAN 


Ww: coordinated with 
sales activities advertising 
is given an opportunity to win 
recognition and succeed as an 
aid in moving goods and selling 
services. 

Selling plans are based on facts. 
The decisions of sales managers 
are guided by dependable infor- 
mation from governmentand busi- 
ness statistics. To function as an 
active factor in the sales program 
and share in the credit as well as 
the responsibility for sales suc- 
cess, the planning of business pa- 
per advertising should be equally 
factual. 

In applying media to markets, 
the use of adequate, verified cir- 


culation data is an indispensable 


DISPLAY WORLD 


y 


step in the effective coordination 
of sales with advertising. 
Following are some of the ques- 
tions about the circulation of busi- 
ness papers that are answered in 
the reports issued by the Audit 


Bureau of Circulations: 


How much paid circulation? 
How muchunpaid? What business 
or occupational groups receive 
the paper and how many paid sub- 
scribers in each group? At what 
price is the publication sold? 
What circulation inducements are 
used, ifany? What percentage of the 
subscriptions are renewed? How 


many subscriptions in arrears? 





DISPLAY WORLD 


CINCINNATI 





EY. 


Where does the circulation go? 


Answers to the questions above, 
as given in A.B.C. reports, make it 
possible for space buyers to select 
media with the same care that an 
efficient sales manager uses in em- 
ploying and routing his salesmen. 
The planned and verified distribu- 
tion of advertising, by means of 
the information in A.B.C. reports, 
is the starting point for effective 
coordination of advertising and 


sales efforts. 


This paper is a member of the 
Audit Bureau of Circulations. Ask 
us for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appeal. With the 
interests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 





ABC=AUDIT BUREAU OF CIRCULATIONS =Facts as the Basic Yardstick of Advertising Value 
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THE FABRIC SENSATION 
OF N. Y. MARKET WEEK 


SEAMLESS THEATRICAL MUSLIN 


NINETY INCHES WIDE Trade Mark Reg. 


Try to imagine a piece of fabric SEVEN AND 
ONE-HALF FEET WIDE... hanging in exquisite 
drape effects to form a beautifully rich background. 
Its texture belies its name, for although muslin, and 
sold at the price that you would expect to pay for 
muslin, it is actually a fine-textured, luxurious fabric 
that looks and hangs like taffeta. It’s like a luxurious 
decorator fabric with wonderful body. The colors ? 

. Sixteen magnificent shades, one more lovely than 


the next. With Seamless Theatrical Muslin, we 





pronuse you one of the most beautiful backgrounds 
you have ever used, and it can be hung in a jiffy 


with little labor. 





FOR FREE SAMPLES 
Inother in a continuous long line of beautiful display 
WRITE OUR OFFICE NEAREST YOU windows that feature Fabrics by Dazian’s. This photograph 
\ 








DAZIAN'S INC. 


Gentlemen: 


is of a window of De Pinna, New Yorl Vr. Sam Smith, 


Display Director. 
ESTABLISHED 1842 Please send FREE samples of SEAMLESS THEATRICAL 


MUSLIN. 
142 WEST 44th STREET © NEW YORK 18, N.Y. STORE sien bcaisglaipimabaaiaaas 
260 TREMONT STREET © BOSTON 16, MASS. —— 
125 NO. WABASH AVENUE @ CHICAGO 2, ILL. eeneerdeenteiinen 
731 SO. HOPE STREET @® LOS ANGELES 14, CAL. ADDRESS Pe: ee el: 


The World’s Largest Display Fabric Organization | 
I 
630 BOOK BUILDING © DETROIT 26, MICH. I 

J 
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Franzen Service includes station wagon pick- 
up and delivery or special light weight 
screwless containers for long distance use 
without charge — substitute mannequins for 
loan if desired — damage and accident insur- 
ance for safety — dependable, artistic work- 
manship by artists, sculptors and craftsmen 


all at a reasonable “one price policy." 


Complete Body Repair 1 Horse Hair Wigs 5 
And Refinish Refurbished 


New wigs — custom styled — wholesale and 
retail. Prices F.O.B. Chicago, Ill. You are 


invited to write for further information. 


a 


ranzen rlodio 


123-125 W. CHESTNUT STREET 


DELAWARE 4274 


MANNEQUIN REPAIR * REDECORATION * WIGS 
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Management Recognition, Planning 


N a great 
display department is subsidiary to othe 
Not so at 
Detroit. For this 


many department stores the 


sales promotion departments 
the Ernst Kern Company, 

sede “ 
Which as olficially 


progressive store is on 


recognized — the display and 
has dignified its head, W. L. Wardrip, 
the title “Director of Display and 

Neither is the title 
aiter a tull 


display to 


Mportance ot 
with 
Design” 


meaningless, because 


analysis ot the importance oft 


store operation the Kern con 
keeping 
that 


ailing 


pany became tully convinced, in 


with the trend in progressive stores, 
ranks in the forefront of ret 


Wardrip 


executive 


display 


consideration functions activel 


on the same personnel plane 


managers, the ad 


divisional merchandise 


vertising manager and the operating man 


agel 
‘The average top management does not 
what Kern 


know display can do but the 


company does and they have acknowledged 

it,’ Wardrip comments 
Whenevet feasible the 

plans all activities in 


Planning” 


Kern 
cooperative 
meetings. 


company 
store 
“Committes Two. ot 
committees are store 
Wardrip sits 
in on each of these committees. 


the major executive 


planning and sales planning. 

The store planning committee consists of 
the operating manager, one member of the 
firm and Wardrip as director of display and 
committee 
problems pertain- 
planning, fixtures, 
presentation, customer comfort, 


design The functions of this 


are, briefly, to solve any 
ing to department store 
merchandise 
From 
the study and discussion done in this com- 
made to the 
management as to the best method of gain- 
ing the The 
display manager in_ the 


lighting and other related subjects. 
mittee recommendations are 


function of the 
committee is to 


end in view 


select colors, fabrics, floor coverings, furni- 
ture, spot displays, look after all 
fixtures and lighting, and so on. 
The planning committee, of 
Wardrip is also a member, plans the broad 
promotions for the year and then calendars 
them after they have been submitted to the 
merchandise manager and a member of the 
firm 
endared 


locate 


sales which 


for editing or acceptance. These cal- 
with the affairs 
personnel — the 
Easter, back - to - school, 
anniversaries. Promotion detail 
is not dealt with at this time. 

The calendaring of these events is good 
policy, the Kern company has found. Thus 
by laying out the entire year’s promotional 
adequate time is allowed for 
preparation for each event well in advance. 
\gain, the permits buyers 
to gear their activities and plan their buy- 


promotions deal 
familiar to all 


display 
Christmas ) 


event, 
holidays, 


schedule 


calendar store 
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Characterize Kern Displa 


ing to coordinate with these future pro- 
motions. 

A sub-committee to the sales planning 
committee, consisting of Wardrip, the ad- 
vertising manager and the publicity § di- 
rector, analyzes and breaks down _ these 
scheduled events anywhere from 30 to 60 
days in advance of their planned appear- 
ance. This sub-committee determines the 
exact time of the promotion and the exact 
type of promotion to be employed. At these 
meetings Wardrip and his confreres arrange 
the closest possible tie-up between publicity, 
newspaper advertising copy, and the plan of 
display. Naturally these are closely co- 
ordinated for maximum effectiveness. 

After this promotion detail has been de- 
cided upon Wardrip takes this information 
back to display where his first decision is 
allotment of window space and period of 
time to be devoted to these particular dis- 
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plays. Such decisions are influenced by the 
anticipated sales volume resulting from the 
promotion. In this analysis the timeliness 
of the event is closely analyzed; the type of 
promotion it is to be, store-wide or de- 
partmental; whether it is to be a style pro- 
motion or a price promotion and whether 
prices are right to meet or beat competition. 
Past sales records of Kern's for similar 
events together with window space allotted 
at that time are closely scrutinized. Also, 
the National Retail Dry Goods Association 
sales promotion figures are analyzed for 
any possible bearing on the proposed pro- 
motion. 

But even in a major promotion Wardrip 
likes to reserve one or two windows to 
handle unexpected special promotions aris- 
ing from the sale of distress merchandise 
or because some departmental buyer has 
made a favorable buy which must be ex- 
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By M. W. BOWMAN 


—At Kern's, Detroit, the display director sits 

in as a member of the store planning com- 

mittee and also the sales planning committee. 

Displays are planned with meticulous detail — 

and the results are seen in the photographs 
here— 


ploited immediately for various reasons 
The next preparatory step is a rough 
layout of the window displays as decided 
by Wardrip. 


the basic visuals himself but lacking the 


Time permitting, he sketches 


time turns the idea over to staff artists to 
be translated into visual form. After visuals 
are on paper the display department heads 
and Wardrip get together to edit all ideas 
and iron out final details of construction 
and color coordination. 

The executives immediately concerned in 
these conferences are Wardrip together with 
the general display manager and the fol- 
lowing: the window display supervisor; the 
display studio production supervisor and the 
interior display supervisor. The sub-heads 
control, in the sequence in which they are 
mentioned above, the following display per- 
sonnel: the window displaymen and _ help- 
ers; all artists, craftsmen, helpers and ap- 
prentices, and all interior display personnel. 

A most effective and trouble-saving de- 
vice is employed prior to the actual instal- 
lation of a window. The display department 
uses a mock-up board of full-scale window 
background size and from the drawn visuals 
all display props to be used in the window 
are chalked on this board in full scale 
elevation. Or they are sectionalized so that 
an accurate determination and _ verification 
of sizes and proportions of the display 
units in relation to each other and to the 


display as a whole may be had before the 
actual display goes into the window. 

This system allows the display department 
a full opportunity to correct and improve 
in design, prior to installation, where such 
faults might easily escape notice from study 
of small-scale sketches. 

Of course the interior display manager 
always endeavors to tie in his display as 
closely as possible with the visual forms 
and copy headlines used in windows. 

Aiter final editing of display ideas the 
actual execution of the work is then de- 
tailed to the proper groups and under the 
direct supervision of the general display 
manager, who sees to it that window dis- 
play, studio production and interior display 
coordinate all their activities. In this store 
the display studio production manager works 
with both the window display supervisor 

[Continued on page 92] 
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The Great Outdoors Inspires 


summer in Chie: The scenes were an extravaganza of movement of the water. Special wigs for 
the treedom of th under-sea plant and animal life, personalized all the figures were designed of gold mesh 
was expressed pi by mannequins displaying bathing suits of in order to give them an appearance that 


specialized techniques all types. Colors were cool aqua blues and conformed with the mythical beings who 
greens and an under-water feeling was cap- live in the depths of the sea. 

:matic verve of the thea tured by the gentle breeze of a hidden fan In one scene there is no doubt that it is 

director of display at that served to give the various props the a mermaid’s boudoir for she is reclining 

presented swim suits on an oyster-bed that is treated as if it were 

—At the upper left, by Sam Kaye. . . . Upper ™ actual bed with : ee of deep aes 

right, by Ray Bianchi, Goldblatt's. . . . and silver fish netting. The oyster-bed is 


dreamboat if youre a diving bell Lower left and right, by John Moss, Jr., Mar- typified by oyster shells strewn over its 
if vou're a siret “if you're a small fry shall Field & Co.— cover. The mermaid’s attendant models a 


four pri | WINnGdOW under the titles 
“We're ready to suit you if you're a 














1948 


for 
esh 
hat 
vho 








JULY, 1948 





DISPLAY WORLD 


Chicago Display 


bathing suit on the sandy bottom of the sea 
\ rubber inner tube suspended by a= gold 
chain and ropes of sea shells tied with wisps 
of gold mesh are provided so they can 
ascend when they desire to the surface 

In another display two maids are luring 


a merman into a lighthouse by means of 


silver fish netting tied with plastic cords 
which they have wound around their wrists 
The lighthouse and its rock foundation are 
ve'ned with gold granules that glisten unde 
the strong, clear lights. 


4 


\ whimsical octopus, resting on the crest 
of a wave, its pearl studded tentacles reach 
ing out to hold swim suits, is a single unit 
that furnishes the drama for a tableau ot 
three bathing beauties who loll on a beach 
ot chartreuse sand at Spaulding’s. Fuchsia 
fish netting is draped over the displaver and 


—Upper left, by Ray Bianchi... . Upper right, 

by Marjorie Smith, Steven's, Evanston. .. . 

Below, by Clement Bradley, Carson Pirie Scott 
& Co.— 
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By 


SHIRLEY WARE 


held in place on the wall by palmetto leaves 
in pastel shades. The wall is floodlighted 
with green fluorescent tubing to interpret an 
atmospheric concept of the boundless sea 
full of 
play” is the theme around which the re 


shore. “Sparkling, Sportive 


laxed expression of summer fun was evolved. 
The window was done by Sam Kaye. 

For a window with a teeling of the great 
outdoors, Ray Bianchi, display manager at 
Goldblatt Brothers, used the same _ deep 

[Continued on page 76] 
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ERTZ Department Store, fastest grow- 
GG ing on Long Island, is unusual in a 

number of ways; and the word “un- 
usual” applies to its entire display set-up 
from top to bottom. 
Top executives of the store are thor- 
oughly sold on the value of display and the 


usefulness of display for many diverse pur- 


poses. For instance, when the store burst 
its seams in recent years and growing sales 
volume necessitated construction of new 
buildings and general overhaul of the 


whole existing store layout, no changes were 


made without consulting the display depart- 


ment. (DISPLAY WORLD, May, 1948.) 
All of the decoration of the new Gertz 

store was done by display, or was done 

under its supervision; the architectural 


layout benefitted from the advice of display ; 


fixtures were chosen with the aid of that 
same advice. 
Display’s part in the rebuilding and _ re- 


modeling of the store 1s typical of the im- 


portant place the department has been as- 
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signed in the day-to-day merchandising 
policies of the establishment. 

Responsible for display’s important place 
in the scheme of things Max Gertz, 
vice-president and general merchandise 
manager, and probably one of the most pro- 
gressive executives in the department store 
world until his untimely death a_ short 
time ago. Gertz was thoroughly sold on 
display and on the qualifications of display 
executives to assume a leading part in de- 
partment store planning and merchandising. 

Accordingly, Max Gertz assigned more 
and more responsibility to the display de- 
partment, and results have thoroughly 
proven his wisdom. At Gertz Department 
Store, the display department is not a sub- 
sidiary part of sales, advertising, or of any 
other department. Neither 
director responsible to or subsidiary to the 
director of any other department. Display 
is a separate, autonomous department, com- 
plete in itself. The display director sits in 
on executive absolutely 


Was 


is the display 


conferences on an 


isplay Is 


equal footing with sales, advertising, and 


other section heads. 
Because Max Gertz gave such responsi- 
bility to display in the shaping of the future 


of the store—a policy continued by Mr. 
Harry Gertz, president —it was necessary 
for him first to secure an outstanding man 


as head of the department. 

Walter A. Spiro, the man who was _ per- 
sonally selected by Max Gertz to prove his 
about the importance of display, 
served his apprenticeship under some of the 
best men in the profession. Early in his 
career he worked his way up the ladder in 


theories 


Gimbel’s; left for a more responsible job at 
Namm’'s, Brooklyn; did splendid work for 
McCreery's. It was at that stage in his 
that his reputation the 
attention of Gertz, who immediately decided 
that he the man 
realization the ambitious plans he had for- 
mulated for Gertz display. 

When Spiro took over at Gertz he placed 
the emphasis on personnel, organization, and 
scheduling. 

He set up 
organizational assistant 
director. interior dis- 
There are men in charge of 
certain windows and_ there men in 
charge of the display of certain types of 
merchandise. 

The departmentalized to an 
amazing degree, and each of the executives 
under Spiro has his own field to look after, 
so that there is no opportunity 


progress reached 


was needed to bring to 


along. strict 


There is an 


his department 
lines. 
display There is an 
play manager. 
are 


work 1s 


for overlap 


—Gertz holds a semi-annual handkerchief fair, 
dramatized by windows of the type at the 
upper left. . . . Center, giant papier mache 
leaves on the background tie-in with the 
upholstery design in this summer furniture 
window. ... Left, one section of three windows 
on the back-to-college theme, picturing a 
school library. Walls were lined with turquoise 
colored shingles. Book shelves and books were 
painted on wallboard panels— 
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—At the right, one of a series of windows 
used in connection with Jamaica Day, an 
annual bargain event in the community. 
Authentic posters from the early days of 
Jamaica were attached to the simulated brick 
wall. . . . Center, sweaters "Inspired by the 
Man of Distinction, 1250 A. D."; the knight 
held a metal goblet to carry out the parody 
on Calvert's advertising. . . . Below, a rough 
floor plan of the Gertz display department; 
scale is 14 inch equals | foot— 


of work, no jealousies, rivalries, or mis- 
understandings about whose duty is what. 
Each sub-executive has his own assistants 
and his own job in the complete picture. 
Neither the sub-executives nor the assistants 
are ever shifted and shunted from one job 
to another. 

Spiro has top men working for him as 
heads of all sub-departments. Harold Fisher 
is Spiro’s second in command, his general 
assistant. Fisher takes care of all produc- 
tion work and _ staff supervision. Interior 
display is under the capable direction of 
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Pax ee 


Organization, Plus 


Julius Wiegel, who has five assistants. Each 
ot these five has his own responsibilities ; 
four ot them are in charge of display on 
various floors; the fifth takes care of the 
distribution of fixtures and sets up fashion 
shows and special inside promotions within 
the store. 

Eric McDaniel has charge of backgrounds 
and the physical setup of the main Jamaica 
avenue windows. He puts no merchadise in 
the windows, but —in conference with Spiro 

merely plans them. Other men, such as 
Paul Roth, the ready-to-wear specialist, 
have charge of display for different types 
of merchandise. Something else unusual: 
these men are stylists and choose the mer- 
chandise which goes into the windows, 
rather than having a stylist or a_ buyer 
select the merchandise to be displayed. 

In addition, there are men to head up 
every other phase of display work, and all 
of these have their own assistants. 

The emphasis throughout is on definite 

[Continued on page 106] 
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anetepeen 


by Louis Gehring 


Display Designer and Consultant 
New York 


a ce 


Arrangement: Two units are noted in this display 
howing the fall look. It is quite smart, having an 


ndeittiliienitem ee 


f 


xir of sophistication about it. 

Properties: Props used in this display are quite 
imple. Natural brown twigs are laid in toreground 
with large copy card. Mannequin is posed in back 
branches. Background is ultramarine blue. Thi 


ettina In De made ver interecting it qJram tized 


y 4 4 
















Arrangement: This balanced composition in some 
thina of a Victorian setting lends itselt to many 
possibilities for early fall fashions. 

Properties: A large mirror set on a draped ease 
has an ornate gold frame which adds greatly to 
the overall effect. Mannequin is posed before it 
and behind her is a setting of rich drapery and a 


large potted plant. Copy card is shown in lower 





toreqrouna. 


Arrangement: Here is an interesting tdoor di 
' 1\ r err 1 th¢ Y, noer et. |+ . AGES ae 
wrangement ana nsist tT Tw nit 


Properties: yf hildren at peor fT pe watchina 
me ¢ J€ ike They ye aressea in their Sunda\ 
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.. COMING UP 





Arrangement: This men's fall hat display consists 
of several elements forming a single unit. It is a 
timely display and an effective one. 


Properties: Hay stacks are placed in an interesting 
arrangement and on the top of each appears a 
mannequin's head with smart felt hat. Copy card 
appears in lower center. 
































Arrangement: Two units make up this display of 
men's furnishings. The arrangement is well bal- 


anced and appealing. 


SEER | 


Properties: A large drawing board gives this win- 4 
dow a masculine touch and at the same time Fe 
serves to display men's furnishings. T-square is 

shown on floor. To the right is displayed a smartly 

designed lounging robe. 























Arrangement: Various elements make up _ this 
display showing men’s suiting material. The display 
tells a story and thus becomes especially effective. 


Properties: Men's suitings showing a variety of 
styles in pattern and color are draped to the floor 
of the window. Tailor appears to be fitting cus- 
tomer posed in front of full length mirror. Copy 
card along with large shears and other essentials 
are shown on floor of the display. 





























44 DISPLAY WORLD JULY, 1948 


T’S vacation time again, and Angelenos, 

like everyone else, eagerly look forward 

to those carefully treasured days. Being 
a bit chauvinistic, we teel that Californians 
have more reason to count the days until 
the annual vacation. We have so many 
outstanding vacation spots —the mountains, 
the desert and the seashore. We could fill 
the entire article, but we think we've done 
our little stint for the All-Year Club, so 
we'll get into the review of current displays 

At the J. W. Robinson Company, Display 
Director Paul C. Smith used Charm maga- 
zine’s “Two Weeks With Pay” vacation 
wardrobe as the theme tor his display, as 
pictured. At one side of the window was 
the back of a giant post card addressed to 
“Career Girls, 236 Your Street, Southern 
Calif.” The message said, “Having a 


alifornia Takes Two Weeks 


wonderful time with Charm’s Two Weeks 
With Pay Fashions. Wish you were here. 
Love, Pat’. The stamp was a reproduction 
of the front cover of Charm. The printed 
description in the upper left hand corner of 
the card told about Yosemite talls. To one 
side and a bit in back of the post card 
was a full-color picture of Yosemite falls 

evidently representing the front of the card. 
Framing the picture were real redwood 
branches. At the other side of the window 
was the career girl at her job—a _ stenog- 
rapher seated at a desk and doing a bit of 





day-dreaming about her coming vacation. 
Some Angelenos take advantage of their 
» on their honey- 


two weeks with pay to g 
moons. Of course to go on a honeymoon a 


wedding is necessary —hence the series of 
bridal windows at Rathbun’s in’ North 
Hollywood. Promotional Director Roger 


Pickett and his assistant in the display 
department, Ronald Ball, put their heads 
together and came up with a= series of 
windows which they titled “—and the Bride 
wore White”. One of the windows not 
illustrated —in this series showed the dis- 
playman's idea of a wedding (which, as 
we've said before, never shows the groom. 
The bridegroom may not be important, but 
at least he’s necessary!) The mannequin 


representing the bride wore a white gown ' 
her bridesmaids wearing pink. In _ the 

center of the window was the large white 

bridal bouquet. In the background, a 


candelabra holding seven candles added to 
the desired church wedding atmosphere. A 
curved section of trosted, corrugated glass 
in the background was lighted to give the 
effect of stained glass church windows. 
Another of the windows in this— series 
showed the bride packing for her honey- 
moon — or maybe she was unpacking at the 
first stop, we don't know. Anyway, a white 
satin drape was used at one side of the 
window, as illustrated. White satin lingerie, 
white cowhide luggage, a white rug on the 


—Top, by Anthony Golff, Milliron's. 

Center, by R. E. Rough, The May Company- 

Crenshaw. . . . Left, by Louis Craig, F. C. 
Nash & Co. Pasadena— 
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floor and the white negligee worn by the 
mannequin helped carry out the white theme 
of the display. The background panel was 
1 neutral gray. The display cards (all the 
display cards were the same and_ were 
lettered in black on a white ground) read 
“It's Bride’s Week at Rathbun’s .. . And 
Che Bride Wore White”. 

Display Director Paul C. Smith also 
turned in a bridal window at the J. W. 
Robinson Co. His window showed the 
bride stepping out of her “Dream Boat” - 
a plaster and papier-mache gondola-type 
boat guarded by several cupids. Billowing 
spun glass clouds added to the dreamlike 
quality of the display. The boat was fur- 
ther decorated with streamers of white satin 
ribbons and draped in a white, gauze-like 
material. A white tree in back of the boat 


With Pay 


was hung with miniature golden wedding 
bells Other mannequins, representing 
bridesmaids, were on each side of the 
boat. This was an unusual, but very effec- 
tive, bridal window (but still no bride- 
groom!) 

“Ready For Vacation Travel” was the 
title of Display Director Ernest Nardini’s 
series of vacation displays at The Broad- 
way-Crenshaw. This series plugged vaca- 
tion travel by air, with the large back- 
ground panels showing blowups of United 
\ir Lines planes being loaded or in actual 
flight. A single mannequin was used in 
each window. One of the most effective fea- 
tures of this series was the color harmony 
achieved through a careful blending of the 
gold, white and brown colors of the cos- 
tume, luggage and accessories. The copy, 
recognizing that this is California’s cen- 
tennial year, read “Gold Strikes It Rich In 
Matching Accessories”. 

“Hot Weather Holiday Over The Fourth” 
was the title of a series of Fourth of July 
windows by Display Director R. E. Rough 
at the May Company-Crenshaw. A single 
mannequin was used in each of the ready- 
to-wear windows. <A giant cardboard sky- 
rocket was suspended from the ceiling by 
wires. The skyrocket’s tail flare was also 
made of wire decorated with small, brightly 
colored metal balls. Giant firecrackers in 
red, white and blue, matching the = sky- 
rocket, were used to add to the Fourth of 
July motif. The background was blue-gray 
Several large, brightly colored flittered stars 
were suspended here and there in the 
window. 

In the accessories windows in Rough’s 
“Hot Weather Holiday Over the Fourth” 
series, a large, shocking pink sailboat occu- 
pied most ot the window. Christmas tree 
lights inserted in the sails of the boat added 
color to the display. The accessories were 
arranged on the floor and on the boat deck. 


[ ¢ ontinued on page Sa | 


—Above, by James A. McCracken, Sear's- 

Inglewood. . . . Center, by Paul C. Smith, 

J. W. Robinson Company. ... Right, by Roger 
Pickett and Ronald Hall, Rathbun's— 
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—At the left is a detail of the perfume foun- 
tain described in the article and shown at the 
lower left. . . . Right, gold and silver brocade 
displayed in the Fashion Center. . . . Center, 
one of the displays used by Nordiska Kom- 


paniet for New Year's— 


ari treatment and to fabric displays, being 
perfect figures on which to drape materials. 

These were the mannequins chosen for a 
display in the light court — the most promi- 
nent spot in the building located just inside 
the main entrance of the NK store 
fashion 


in con- 
nection with a store-wide showing 
called the ‘Mode 
sented twice a year, spring and fall, to fea- 
ture the last 


Expose’,” which is_ pre- 


word in fashions for the new 


season. 


On this particular occasion the French 


mannequins were used as art figures around 
a fountain in the center of the display. This 
French pDer- 


display was set up to promote 
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Cosmopolitan Displays Rule At 


NE of the interesting features of dis 
play at Nordiska Kompaniet — in 
Stockholm, Sweden, is the beautiful 
comparison study in the mannequins from 
various countries, for NK has an array 


from Italy, France, America, Denmark, and 


Germany They are all stored in especially 


constructed cupboards, made of composition 
board, and each mannequin has its own in- 
parts 
every 


dividual compartment with wigs and 


stored on the shelves above. Thus 
mannequin is protected and kept in perfect 
condition ready for use NK finds that dit 
best adapted to dif 
ferent types of displays, for the 
from. the 
istics all 
French 


gracefully and elegantly 


ferent mannequins are 
mannequins 
various countries have character 
thei 


Mannequins are 


own For instance, the 


handsome figures, 
elongated, finished 
rough although 


flesh 
lend 


now Mn a 
the, 


gray originally 


were in tones. These particular 


mannequins themselves beautifully to 














fumes, bottles of which were displayed in 
cellophane boxes as part of the design. 
Water in the center fountain was also of 


cellophane, with glass tubes to represent the 
from the fountain. To each 
the display were pots of water which were 
heated per- 
fwne in the water was radiated through all 
the floor. Above the water pots were bou- 
quets of real flowers. 


spray side ot 


electrically so the essence of 


The display was ar- 
ranged on a platform flooring cut in abstract 
shape and made of gray and white blocks 
Four other mannequins wore gowns in vivid 
spring prints of French and Swiss textiles. 
The French foun- 
“antiqued” with gold paint. 


mannequins around the 
tain had been 
detail 


perfume, a 


In an 
moting 


accessory window, also pro- 


French painted = sign 


framed in paper loops backed a small shelf 


on which was arranged the featured per- 


fume. Other paper loops repeated the frame 


design on the hat stands, and a hand used to 


hold up— the surrealist 


touc] Phe background wall was light with 


copy card gave a 


a swish of drapery painted on it in a deep- 
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—A sea of caps symbolizes the parade on an 
annual youth day in Stockholm. . . . Center, 
for a display of men's footwear the manne- 
quins were in "Tinker Toy" style. ... Below, a 
display in the Light Court of the store, with 
silhouettes on seamless paper— 


er tone. The wording “Mode Exposé” was 
painted across the draping in black. 

Six windows arranged in series during 
me of the “Mode Expose” showings gave 
details of the fashion picture. One featur- 
ing a new color for the season, a vivid red 
known as satin red, used a lone gown of that 
shade with accessory items in black, white, 
and silver. A picture on the back wall used 
a repeat of the featured color by having a 
red sash of fabric in an otherwise painted 
scene. 

In a window showing the new spring 
waistline, a large white sheet of paper be- 
hind the merchandise highlighted a= sil 


Nordiska Kompaniet 


houette of the undraped figure, while the 
mannequin before it wore the new = spring 
line. Side panels of wood and wallboard 
were painted light shades and white. The 
merchandise was navy blue. Tiny crocuses 
of paper were stuck into the paper back- 
ground to stand upright, while above the 
words “Mode Expose” fantasy flowers were 
painted in rose. The lighting was from in 
front to accentuate the silhouette effect. 

A companion arrangement used in_ the 
light court showed the fashion silhouette, 
also, with huge sheets of paper forming 
the background to show the silhouette of the 
mannequin before it — but cut out to make 
it the undraped figure. Here the French 
mannequins were used to display the mer- 
chandise, this being draped frocks in vivid 
colors. The wooden platform was in cut- 
out form, with artificial grass growing be- 
tween the paving blocks. Real flowers. 
shadow-boxes, a cut-out figure draped in 
netting, and accessory items completed the 
design with a slightly surrealistic effect. 

One of the small windows was used to 
promote accessory items for the “Mode Ex- 
pose,” with a background of corrugated or 
pleated paper and using a plain panel bear- 
ing a silhouette motif from Stockholm, the 
Milles’ “Orpheus,” done in shadow tones ot 
dark blue and gray. The main prop was a 
vase of spring flowers. 

The French mannequins were used for an 
interesting set-in the fabric section at the 
time of the “Expose” to feature brocade 
in silver and gold. The prop for this dis 
play was a harp cut of paperboard and 
gilded. 

Often through the displays at NK there 
is a touch of the surrealistic, and one dis 
play set up in the NK-bo, a special section 
for modern home furnishings, went all out 
tor surrealism. It was arranged to promot 
the introductory showing of fabrics and pot 
tery designed by Stig Lindberg from Gus 
tavsberg. Stylized figure cutouts dressed in 
clothespin doll fashion supported a clothes 

{Continued on page 110) 
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KADING off this group is a display by 
Frank Vermilye, display director tor 
Foley's, Houston, one of a series de 

picting episodes in the day of a man. 

K. Francis Hildreth, J. N. Adam & Co., 
Buffalo, did the second display. Seven 
windows were given over to the California 
theme, featuring two mannequins in each 
display. \ silhouette of California) was 
used as background, with a papier mache 
sun’s rays extending to the mannequin 
bases Flocked toliage was used also in 
these windows, along with scattered white 
beach sand. The map silhouette was in a 
pastel shade, with the mannequin bases in 
the same tint. A spot of “Toni” permanent 
accessories was used in each corner of the 
seven windows as a tie-in with a store-wide 
promotion on this merchandise. 

Mannequins in the California) mannet 
were used tor the third display, this being 
by George G. Gill, MeGrath Olson Com 
pany, Riverside, Calif., against a painted 
background ot sea and palm trees. The 
usual beach scene accessories completed the 
display. 

\t the upper right is a display combining 
travel togs, travel scenes and props to tie-in 
with “World Trade Week”. Fillmore Lash, 
Globe Department Stores, Los Angeles, 
created much interest through this window 
and others which made promiment use of 
colored murals of Union Pacific Railroad's 
scenie Vacation spots, prop crossing signals, 
and a map of the Western states. Interior 
displavs in_ the store also followed the 
transportation theme (Incidentally, Lash 
also served as “Mr. World Trade” of the 
Los Angeles area during the week's ob- 
servance. ) 

For the changing season, The Falk Met 
cantile Company, Boise, added live canaries 
to the outside decoration of the store 
\ccording to A. T. Kalasky, display di 
rector: “This is the first time, to out 
knowledge, that birds were ever presented 
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Influence 


on the exterior of display windows. They 


were contained in green and gold cages, 
while crisp, cool green marquisette was 
used as a background for the windows. 
Hand-painted park and garden scenes in 
beautiful harmonizing colors contributed 
their share to the displays. 

“The illumination of these displays was 
through colored spotlights, repeating the 
dominating colors and casting a summery 
radiance over the settings. The cages, 
made especially for Falk’s, were in two 
parts. One halt mounted on the inside oi 
the window near the top; the other halt 
was mounted on the outside in the same 


position. The illusion created was that of a 
cage which went entirely through the win- 
dow. Actually, the outside portion was a 


complete cage in itself and the canaries 
were of course placed in these outside sec 
tions. A member of the store personnel, a 
former bird-raiser, was assigned to care for 
the canaries, taking them in each evening, 
feeding them, and otherwise seeing to their 


health. Customers were given an oppor 
tunity to buy the birds after the promotion, 
at cost, and every one was taken. Since 
they were purchased especially for the pro- 


motion as part ot the display cost, the 
display department thus recovered some ot 
the expense.” 

\t the upper right on this page is a dis- 
play by Charles Merrill, S. Kann’ Sons 
Company, Washington. The sketch in the 
background was done on a colored mirror 

\l Pierotti, display director for Titche- 
Goettinger, Dallas, did a series of settings 
for both windows and interiors in) which 
ornamental lamp-posts inscribed “Rue de la 
Paix” were the principal props. 

The final display is by Leonard Pons, 
DD. H. Holmes Company, New Orleans, with 
architectural blow-ups draped with Spanish 
moss as the decor. By using the blow-ups 
in sections Pons obtained an excellent im 
pression otf depth 
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New York: From Primitives 


Hk ever-pleasing primitive paintings Painted in pink and green on a grained these from our sportswear collections”. 
of Grandma Moses served as inspira plywood board, the copy read “As_ nostal- \ light gray wall panel was extended to 
tion for the large and delighttul patch gically romantic as ante-bellum bouquet, oun form a floor platform for the girls in beige 
ich made the backgrounds Verandah Cottons in a Soap ‘n’ Water and gray, each carrying a card giving the 
Director Winston Jones in pique print’. The dresses were of lavender, name of the designer Henry Callahan 
Franklin Simon windows green and red print on white, trimmed with brought cool color into the display by a 
were thr green rick-rack braid Wide knotty pine collection of porcelain objects green leat 
boards, stained brown, made a_ suitably dishes, a fruit centerpiece, large parrot, 
Hoot heron umbrella) stand and some carved 
bulletin) on) summet wooden animals — namely a dog and brown 
“Suddenly country bear umbrella stand. One parasol was lined 

all It great elegance with green, the other blu 
simple lines, the mun \ gay mood was. projected by Display 
w tabulous fabrics ot Director John R. Foley at R. H. Maey’s, in 
showing “Just-for-fun denims at = just-tor 
Upper left, by Winston Jones, Franklin nibs tea eee 
Simon's. . . . Upper and lower right, by bi ae , ; . 
Henry Callahan, Lord & Taylor. . . . Lower Se ee ee ee a 
left, by John R. Foley, R. H. Macy & Co. poultry netting 
(All photographs by courtesy of Virginia Plump papier 


Roehl Studio New York City) — tall eathers 


around a tresh look chicken c made 
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. 
straw while others are strutting in the tore- 
ground. The mannequins wear navy and 
‘i red denim-— unexpected colors for this ma 
: terial. The aqua wall, luminous trom spot 
lights, gives a great feeling of space and ait 
: At Arnold Constable's, Display Director 
Charles Lenhart created an interesting pent 
house terrace showing a gray cut-out sky 
line of New York with the windows of thy 
; 
building indicated by synthetic diamonds 


[ 


the diamonds also scattered against the 


evening sky, suggested twinkling stars. 


red poppies fill a window box 
appear again in a low 
Glass topped table Metal 


effective view Phe mannequin 


bowl on. the 
filigree panels 


? 


rae the 


Wears navy satin combined with crepe. and 
In the copy Was described as “'Neath the 
(slimmer of the Stars Shimmering Satin” 
Furs, jewels, a bag and gloves are casuall 
shown on the table The floor is. black 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


with the side walls ot blonde 
match the trame. 
In Lord & 


peared as one ot the 


The 


spec ch on a 


wood grain to busy shows 


scene him making a 
red, blue 
draped platform behind a barrage of micro- 
phones. Behind him is a large picture marked 
“Good Old Dad” and ove 


“Papa for 


white and bunting- 


Taylor windows, “Papa” ap- 
presidential 
nominees this vear in a doubly timely tie-up 
with the Father's Day 
the Republican convention 


many 
rhead the slogan 
President” The 
bristling with campaign phrases 
such as “Support the mat 
family’ Fathet 
Father” “He 
Pop”, 


observance ot entire 


and fore- 

ground is 
different 
including 


Man”, the 


loors” 


In each of the four windows, who supports the 
Vote for 
Vote for 


leather 


fathers were featured <\ 
Daddy", “the 


“Rugged type 


types Ol knows best 
the “Sugai Family pays the rent 


who loves the great ou and so on lies, pajamas, 


and the 


copy read in the accompanying traveling sets are arranged on the brown 
illustration: “If your Pop is a politician beveled frame 
and deserves popular support give him a Making a tie-in with the new nautical 
present from this window to suit his pet knits and wedges “handsomely mated with 
sonality” classic playclothes”, Display Director Gene 


Moore at Bonwit Teller’s depicted a breezy 


a atmospl hat as definitely cool looking 
——Upper left, by Charles Lenhart, Arnold Con- a - —— : iy ” 
stable's. Upper right, by Gene Moore, = i , a eee 
Bonwit Teller. Lower left, Winston Jones. Phe mannequin, holding a sheer silken 


Lower right, by Sam Smith, De Pinna's— [Continued on page 105] 
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I 
ITH 115 firms exhibiting at the and they tell me that many people are results obtained from the preliminary study p 
Hotel New Yorker, and with numer stopping in Chicago on their return trip) will be such that they will point the way n 
mus other members displaying their from New York and are buying. for an extended program. The project just S 
merchandise in their local showrooms, the “LT believe, in general, that business was inaugurated will be under the direction of I 
annual Display Market Week ot the Na off about 8 per cent from the volume of the Professor Howard Cowee, and a _ research ‘ 
tional Association of Display Industries was | show in Chicago last year. It was probably committee set up to work with the univer- 
held in New York City during June 20-25 off about 15 per cent from the volume of | sity consists of Albert Bliss, Bliss Display I 
It was the largest show ever held in the the June, 1946, show in) New York City Corporation, chairman; Ralph Adler, D. G. 
display field from the standpoint of space although this latter estimate is based on Williams, Inc.; William Stensgaard, W. L. 
occupied and the amount of merchandise figures which [ personally did not collect. Stensgaard & Associates, Inc.; Hugh Hor- 
m VIEW “Tl would like an opportunity to make an ner, Naegele-Horner, Inc., and George Sil- 1 
\ total of 1.378 buvers registered at ¢Stimate of results enjoyed in the local New vestri, Silvestri Art Mfg. Company. 
Market Week, with the gross registration York showrooms and the experience of the Sylvan Freund was reelected president of 
figure set at 2.108 On the whole, the members who did not participate in the the NADI, and will be assisted by the 
tmount of business done was satisfactory, Hotel New Yorker showing. This may alter following: Earl W. Gasthoff, of the com- 
iccording to many of the exhibitors. al my figures considerably regarding the over- pany of the same name, first vice-president ; 
though some professed to be disappointed in all picture I. T. Vierheller, Garrison-Wagner Company, 
the number ot orders) written Shopping Preceding the actual Market Wee k there second vice-president; Richard Adler, Adler- ¥ 
tround was the routine procedure among Was @ meeting of members of the NADI Jones, treasurer, and Warren Gallagher, 
the displaymen present, and few orders were  @uring which it was voted to turn over be- — Coy-Disbrow Company, secretary. 


\ ' $4,000 $5. 000 » Sc ae . : : , 
given without covering the show” rather tween $4, ; and 99,0 _ 0 the be chool of The board ot directors is made up of 
horoughly unless the purchaser wanted to Retailing, New York university, for a pilot Trowbridge H. Stanley. L. A. Darling Com- 


tie-up an “exclusive” for his own store stud) on the value ot display as a selling pany; George Silvestri; Albert Bliss, and 
Some price resistance was noted, but in ™edium. Tt was pointed out that this sum 7 J. Charrot, L. J. Charrot Company, in 
general the prices were in line with last 7 "ot sufherent tor a really ambitious  re- addition to the officers mentioned above. 
Veal \ number ot purchasers pointed out ae Pa ee but it is hoped that the The total membership ot the association > 
i titles re he wg’ — oma how ee ae ee ee nON —" a. Bie ard memners 
Seated, left to right: Al Bliss, Bliss Display ee ee connected with the tinned 

In summing up the results of the show. Corporation; Trowbridge Stanley, L. A. Dar- On. Phese _ Durable Displays, Inc., 
John F. Bowman, Jr.. managing director ot ling Company; |. T. Vierheller, Garrison- Chicago; Aladdin Fabrice Company, Los 
the NADI, commented: “According to the Wagner Company; George Silvestri, Silvestri \ngeles; Lee Plastics, Philadelphia; Sil- 
information I have, the lower. priced. lines Art Manufacturing Company; Sylvan Freund, vestr1 Studio, Hollywood, and Pen Display, 
sold rather well while merchandise of high Decorative Plant Corporation and president ot Philadelphia 


of the NADI; John Bowman, managing director 
of the association; Earl W. Gasthoff, of the 
company of the same name; Alvin Mendle, 


1al | } SS ] high . 7 6 1 
juality and necessarily higher price was Considerable argument was heard for and 


\ 1] onr ad ] > . q > 
well regarded but) purchased in a_ lesser against a proposed resolution which would 


quantity It mav be that sales of the latter relegate 


1 1" : American Fixture & Mfg. Company. Standing a number of voting members to the 
lines — pick up after some major stores L. J. Charrot, L. J. Charrot Company; Richard status of associate members. The resolu- 
set firm budgets for their display. I have Adler, Adler-Jones, and Nathan Silverblatt, tion is to the effect that... “any person, 


made a spot check of the Chicago group DISPLAY WORLD— firm or 


‘orporation having its principal 
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fice in the United States and engaged in 
manufacture for sale of display equip- 
nent in which said corporation 
inimum of 51 per cent of the actual manu- 
turing facilities or the product primarily 
eligible 


OWNS a 


ised for display purposes, shall be 


ir active membership in the association. 
“Be it further resolved that those firms 
failing to qualify for active membership 
under the above definition be changed to 
issociate members from active members” 


(with the exception of those listed as 
charter members of the group). 

After much discussion it 
table the resolution for the time being. 

Among numerous held among 
displaymen during Market W eek was that 
of the National Retail Dry Goods Associa- 
tion, a combined display and promo- 
tion affair. It was at this meeting that a 
name was decided on for the newly estab- 
lished display group of the Sales Promotion 
Division, the being Visual Mer- 
chandising Division. W. Arthur Gray, 
Lansburgh & Brother, Washington, was es- 
tablished as chairman. Co-chairmen are 
Lee W. Court, Wm. Filene’s Sons Company, 
Boston, and Harold Melnicove, The Hecht 
Company, Washington. Elmer Kipphorn, 
Watt & Shand, was secretary and 
Morris Welch, Associated Merchandising 
Corporation, was appointed treasurer. 

The following committee 
appointed by the Visual 
Division: display evaluation, Lee Wardrip, 
Ernst Kern Company, Detroit; budget, John 
Dubuisson, Cain-Sloan Company, Nashville; 
personnel, Lee Court; program, K. Francis 
Hildreth, J. N. Adam & Co., Buffalo; 
promotion coordination, Ken Duncan, Kaut- 
mann Department Pittsburgh; re 
search relations, Howard Oehler, Wieboldt’s, 
Louis A. 


Francisco. 


was decided to 


meetings 


sales 


selection 


named 


chairmen were 


Merchandising 


sales 
Stores, 


Inc., Chicago; publicity, Banks, 
The White House, San 

The annual meeting of the new group will 
be held at the time of the yearly convention 
of the NRDGA;; this is usually in January. 

Lew Hahn, president of the NRDGA, 
welcomed the display group by pointing out 
the window 
and interior display in retailing, and adding 
that the NRDGA has long wanted an active 
display group within the 
study display techniques and to learn more 
about display’s place in the retail picture. 

Other speakers at the display meeting 
were Arthur See, publicity director for 
Saks-34th Street, New York City, and J. M. 
Ellis, promotion director for G. C. 
Murphy Company. Sylvan Freund addressed 
the Visual Merchandising Division on _ be- 
half of the manufacturers. 


ever-increasing importance of 


association to 


sales 


\mong other meetings held by display- 
men was that of members of the Frederick 
\tkins, Inc. organization, who were = ad- 


dressed by Willard Campbell, sales promo- 
for Sibley, Lindsay & Curr 
Joseph E. Wright, G. 
Fox & Co., Hartford, was chairman of the 
which were held at the Biltmore 
\lso speaking before the Atkins group was 
\be Feder, lighting and Freda 
Diamond, retail home furnishings consultant. 

\ somewhat similar meeting was held by 


tion manager 


Company, Rochester. 
sessions, 
specialist, 
connected 


Syndicate. K 
Buf- 


displaymen representing stores 
with the Mutual Buying 


Hildreth, J. N. 


[Continued on 


Adam & Co., 
page / 2] 


Francis 
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Presenting ... Fine Art In Display 


original sponge and pinecone sculptures by 


ARLINE WINGATE. noted American artist 





No. X4827 Real Pinecone No. X4823 Real Sponge Poodle — 
Xmas candle-boy—Lt. blue 18” long. Red or green, $35.00: 
with silver sparkle 45” Gold, $38.50. 

tall, $50.00 


Full size sponge figures featured by Bonwit 





Exclusive with FEDER 





No. X4821 Real Sponge 
Figures —5 ft. tall Red 
Rust or Moss Green, $70.00; 
Gold, $75.00 

Teller. New York 


ALSO OTHER SUPERB SPONGE AND PINECONE UNITS 


* * 


Vany more fine 
dutumn, Back-to-School 
and Christmas Displays 


* 





Ask about our other units: 


LADY OF FASHION 
PARASOL-LAMP 


SANTA-JACK-IN-THE-BOX 
REVOLVING XMAS TIE 





No. X481 Gay Shiny Xmas TREE 
Imp Of metallized = plas 
tic feather strip. Just right 


LIGHTED XMAS BALL 
DISPLAYER, ETC. 


for every Xmas_ use 40 


tall, $27.50 








Ne X4813/15 


| Magnificent 
Mache 








* * 


Papier Cornucopia 
Unit Artistic coloring in 
sott autumn green Over 
ill length & ft An entire 
window setting $80.00 
omplete 

* 


Many thanks and greetings to our hundreds of new friends who visited our 
Market Week exlubit and whose high praise of our display art brought us 


such outstanding success. 


FEDER INDUSTRIES, Inc. 


234 W. 56th Street 
New York City, 19 











——LUCITE and PLEXIGLAS 





SHEETS — RODS — TUBES 


New York's Largest Supplier of Clear and Colored Stock 
Immediate Delivery 


COLORS—Red, Amber, Yellow, Green, Blue, White, 


At or Below Factory Prices 


Translucent and Black 


PRICES per square foot (50° or over) 


2" $ .75 fs" $ 1.19 4" 
080" 82 y," 1.40 54" 
100" 89 fs" 1.74 ¥," 

14" 97 i" 2.07 


For Less than 50 Ft., add 20%; for Colors, 


$ 2.74 7%" $ 4.85 
3.47 - 5.54 
4.16 F 11.09 


add 10%. 


COMMERCIAL PLASTICS and SUPPLY CORP. 


430 HUDSON STREET WaAtkins 4-7410-9762 





NEW YORK 14, N. Y. 
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n The 
Quaker 
City 


By ALLEN SOMMERS 


—The first display is by Herman Heidelberg, 
Gimbel Brothers. . . . Center, by Earl Taylor, 
Strawbridge & Clothier. . . . Below, by Marc 


Beiler, Bonwit's— 


display world in 


UMMERTIME hit tl 


the Philadelphia area with bridal pro 


motions. beachwear, farm shows. and 


Herman Heidelberg, display director tor 
Gimbel Brothers, plaved up the swim. suit 


ne with a series of California windows 


nt rs hic dea was tied in vit] 

| ma 1m i sho 1 two “Lastex 
bat re id mannequins standing covl 
’ \ tudded beac vith the wor 

! ) ted | Vi 11¢ ult ind the 

own of the other figut Utilizing 
leading from bamboo poles and. the 

t t \ mW, 1k drew the 

Pa erp itt to toa Look COVE and thie 

1 ( ( spla \ painted 

1 trate 1 surrea tic setting 
i i) lat ds tt 1 the dis 

ro ¢ t ere la t Vhite cut 

t tt elling out “Look’, with the 
ible ippearmeg m the torm of spectacles 
Mare Beiler, Bonwit Teller’s display di 
ctor, used a ries of institutional wi 
QO lhe Y<epublican Nation i] Col 

t press the name tf the store 

t t on \ itors to the 

tt mie dow was al 

{ te ( s wtion ol the 

1 elle t 1 1p mn the 
17 ( estnut street Thre 

il] i 1 med on black yapel 

t t | ames a) the 
te I ( t Vel SHOW! 0) in 
ost litelike papier mache leht standard 
Pwo mannequins, dressed in black outfits, 


in the foretront of the window. stand 


1 1 1 1 
Ol White pebb . I} icK Tashion acces 


Lo presen ( isual shoes to the Customers 
4 Braunstein’s, Wilmington, I. K. Diehm. 
pictured the interior of a 


home with the shoes attractively 





on a maple table, chair and wall 
cupboard Background was supplied by 


Pennsylvania Dutch wallpapers, with figures 





JUSTA FARM 


attired in Kelly green shantung dresses 
This display is not illustrated.) 

\ bright, summery barndoor window. by 
Display Director Earl Taylor, Strawbridge 
& Clothier, brought a June fete directly to 
the attention of passersby with simulated 








wooden barn walls, red and white striped 
awnings, and a mother and daughter out- 
side the barn Figures of a cow's head, 
hen, a duck and a straw terrier were part 
ot the display while straw could be seen 
through the barn door 


Is 


1 
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Houston Display Class 


ls Very Successful 

Speaking of a display course being taught 
n Houston, James C. Taylor, supervisor, 
listributive education, University of Hous- 
ton, has the following to say: 

The future of display work in Houston 1s 
not being left to chance. The Houston Dis- 
play Men's Association, working through 
the University of Houston, is making avail- 
able an excellent training and educational 
program for those desiring to enter the 
merchandise display field. 

In the past year ten courses, staffed by 
members of the display association, were 
attended by 184 people desiring to learn 
more about display work. Eight of the ten 
were short courses running from 15 to 30 
hours. The other two courses were regular 
university courses meeting 3 hours a week 
for 18 weeks. To date, the courses have 
been built around the basic principles of 
sign writing and interior and window dis- 
play. Plans are now being made tor broad- 
ening next year’s program. 

The results of this program have been 
most encouraging to the University of 
Houston and to the Houston Display Men’s 
\ssociation. The enthusiasm and_ interest 
of the students is outstanding. Near the 
end of each course many ot them were 
anxious to know when the next one would 
start. The merchants that have come in 
contact with the program are pleased be- 
cause the program 1s practical and gives the 
student something that will result in better 
work immediately. 

The benefits of this type of program are 
manifold. In addition to the increased 
opportunities for the student, it will have a 
tendency to raise the standards of display 
work in’ Houston Much credit is due 
Houston's hard working and forward look- 
ing display association that is responsible 
for the success of the program. 

Discussing the courses from a display 
man’s viewpoint, R. L. Paxton, display man- 
ager for Shudde Brothers, Houston, reports : 

These classes receive instruction in build- 
ing and constructing backgrounds, balancing 
and placing displays, doing “Cut-Awl” 
work, displaying men’s and ladies’ wear, 
draping of piece goods, handling drug and 
grocery display, doing crepe paper installa- 
tions and small-wear displays. We include 
window lighting and the use of spotlights. 
Guest displaymen demonstrate their own 
ideas in display. 

We teach by demonstration and by letting 
the students learn through doing They 
build small counters and showease fixtures, 
getting practical work with the “Cut-Awl1” 
These small scale tasks are followed by 
illustrated lectures on where and how to get 
ideas for displays. 

The display classes were designed to 
show the beginners what they will actually 
learn the first year as an assistant in a 
display department. Our school has had 
numerous calls for assistants from depart- 
ment stores and community centers. 
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Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








SIMPLIFY YOUR 
FALL DISPLAY WITH 


GIANT ROMAN PANELS 














You can achieve striking display effects easily and quickly with Giant Roman 
1-Piece Background Panels. The generous size of these panels — 8 ft. high, 10'% ft. 
wide — makes it possible to completely cover the back of an average window with 
just one Giant Roman Panel. Installation is simply a matter of unrolling the panel 
in your window ... curve it a bit as you do so, tack the ends. and the panel will 
stand erect without support. Panels are available in plain white at $13.50 per roll, 
or in a range of five smart two-tone colors for fall at $18.50 per roll. To complete 
your trim. take a suggestion from the window shown above. Shadow boxes are 
made from cardboard cartons lined with puffing foil and stapled to the Giant 
Roman Panel. Cut away the section of the panel covered by the shadow box, pin 
a papier mache frame over the opening. and the job is done, simply and inex- 


pensively. Prices and other information on the items shown available on request. 


Our big, new. 96-page FALL Catalog of Display Materials is ready for mailing 
now. If vou do not regularly receive our catalogs, write today for your FREE copy 


of Catalog No. 212. 


Visit our St. Louis or Chicago Showrooms — 
you're always welcome 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
Chicago Showroom — 20 East Congress 


America's Most Complete Line of Display Materials 











56 


) 


Compass’ 


By 
W. C. NESBITT 


—The needle on each compass pointed in the 
direction of a different college or university. 
Interior displays were handled as shown here; 
the center illustration is a typical display in 
the larger windows, while the lower photo- 
graphs show the treatment in smaller spaces— 


ROMOTING and displaying the back- 

to-college market is a problem which 

demands a truly original and unusual 
approach. Rutland’s, of Orlando, Fla., one 
of the South's leading men’s stores, used an 
interesting “Campus Compass” promotion as 
September approached in 1947 to capture 
the back-to-college clientel 

Cecil Bolton, display manager, did = an 
effective series ot windows for the promo 
tion The entire battery, ten windows, was 
built around a “Campus Compass” which 
was also the theme of a fashion show and 
dance held during this period at one of the 
local country clubs The purpose of this 
theme was to show that Rutland’s clothes 
were stv le leaders) on top campuses all 
around the compass It also served a timely 
notice to those going away to college to 
check their wardrobes early for dav-to-da\ 
wear. 

The most important part of the “Campus 
Compass” promotion was done before the 
displays went into the windows — essential 
tasks such as researching the merchandise. 
planning layouts, and preparing the back 
ground. “Do a thorough preparation and 
planning job and the rest is a matter of 
‘doing what comes naturallyv’.” Bolton says 

Kach window in the series featured a 
large black and white compass which was 
hung in the background with invisible wire 


Phe compass was constructed of white wall 


board and was” reinforced with lumbei 
strippings The dial of the compass was 
sprayed through a stencil. From the face 


nt the compass a movable needle was Sus 





pended The needle was pointed in the 
direction ot a given university to Indicate 
that thre apparel show) Ol lis S ) . : 
iD 1 , di play Wa important pre display task, and assumes the leading colleges talked with students 
appropriate Lor Weal on that particular even 21 tel ] | 
en greater importance when the promotion learned what their fads and fashions were. 
campus h ] : ‘ | 1 
; ; _ theme is planned and a storv is to be told Then the store buvers went to the various 
\ccording to Bolton, comprehensive. ana Robert Surrey leadine 1 uthoriti arl . . 
‘ . % , tT \. Cading stvie authority, Markets to purchase a complete collection 
Ti mMerchnandis¢ researc] 1s th Os t ] - > : ~ . : 
1 care c most ook an extensive survey for Rutland’s of [Continued on page 82] 
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Zeppen-Field Reviews 
Display In Europe 

The “new look” is evident in European 
display, but material handicaps weigh 
heavily against sustained progress. This is 
the observation of W. M. Zeppen-Field, 
head of the Zeppen-Field Studios of Holly- 
wood, who recently returned from a three- 
month air trip to the European continent. 

Zeppen-Field found that the harrassed 
displaymen of Europe are making a gallant 
effort to overcome their discouraging ob- 
stacles. He was especially impressed by 
the excellent window and interior displays 
in Switzerland. In that country, he reports, 
the smaller stores particularly stress dis- 
plays of merit. Also praised were the dis- 
plays in Denmark and Sweden. 

However, in general, display does not 
play as important a role in Europe as in 
this country, says Zeppen-Field, whose tour 
included visits with leading display directors 
in the Scandinavian countries, France, 
Switzerland and Italy. 

“French stylists are noted for their 
fashion designing. It is not, therefore, sur- 
prising that the figures displayed in the 
stores emphasize the new look. But the 
mannequins have a rough finish and do not 
possess a perfected appearance. 

“As a whole, the displayman is doing a 
good job, considering the manifold handi- 
caps. Materials can not be imported, as 
the money exchange problem seems almost 
insurmountable. 

“Some American mannequins are in-use. 
The displaymen would like to buy many 
more, but just can't.” 

Zeppen-Field attended the international 
display convention at Lugano, Switzerland, 
where he found that there is tremendous 
interest in American display. 

European manufactured mannequins art 
higher in price than American figures, he 
says, though they do not match United 
States mannequins in workmanship and ma- 
terial. The continental products are heavy- 


weight figures, mostly of plaster. A few are 
made of papier mache. Sculptured shoes 
and sculptured hair are prevalent. Very 


few nylon wigs are shown, because of thi 
difficulty in importing nylon. 

Throughout Europe, travel by either train 
or plane is as high or higher than rates in 
this country. General conditions in Switzer- 
land and the Scandinavian countries are 
fairly good. 

One of the prizes of his trip was Zeppen- 
Field's purchase of miniature French fig- 
ures. Old-fashioned, they have the narrow 
waists and high hips in vogue today. He 
intends to market these fashion dolls, some 


of which are in porcelain. They serve a 
dual purpose for use in display and for 
gifts. Zeppen-Field signed an exclusive 


contract tor the French miniatures. 


Finesse Dispiays 
Expands Services 


\ctive in display for many years, and 
specializing as a display service since 1944, 
Finesse Displays has expanded its activities 
to include the manufacture of display units 
and items in papier mache and wood. The 
company is located at 305 East 149th street. 


Bronx, N. Y. 
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Voice of visual selling 


— speaking clearly and correctly — never indifferent, never tiring — 
always polite and informative — Line-O-Scribe signs do a big selling job 
at the point of customer contact. 
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Engineered for stores that want to get the maximum results from their 
advertising space at the Point-of-Sale. 





May we send you details? 


THE MORGAN CO., 3984 Avondale Ave., Chicago 41 











We wish to take this opportunity to thank our 
host of friends for extending their courtesy to us 


during Market Week. 


BELMONT PRODUCTS INC. 


MARINE BUILDING DELAWARE AVE. AND SOUTH ST. 
PHILADELPHIA 47, PA. 


SERVING JOBBERS ONLY 
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COUNTRY CLOTHES 


From ceiling towards rear of 
window suspend mobile which is 
made up of rural autumn symbols. 
Cross-section of mobile is rake 
and pitchfork, anchored at center 
by a papier mache pumpkin and 
fall leaves. Symbols such as 
buckets, lanterns, corn, branches 
a watch and a miniature scare- 
crow hang by chains from rake 
and fork unit. Paint these in 
muddy fall shades. 


At left of window, by valance 
stretch chicken-wire which forms 
1 separate unit for accessories 
which can be displayed on wire 
and on paper pumpkin. Scare 


crow holds copy. 


Paint rear walls brick red. Floor 
is covered in peat-moss and fa!| 
leaves. 

Pose mannequin directly under 


mobile. 
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FALL SPORTSWEAR FOR MEN 


Shadow-box window from glass to rear wall. 
This forms a slanted floor on which the merchan- 
dise is displayed. Additional pieces of mer- 
chandise are hung on sides of frame by means of 
huge nails. Paint or cover frame in two-tone — 


rust and olive green. 


At rear opening of window applique, in felt on 


simulated leather, a composition of fish and fowl. 





SULT. 
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Fishing Trip Won 
By Rieben 

First prize in the window display contest 
which featured the recent annual observance 
if National Fisherman’s Week was won by 
Norman Rieben, Lippman’s Tool Shop 
Sporting Goods, Detroit. Rieben won a 
two-week all-expense-paid fishing trip to 
Minnesota offered by The Sporting Goods 
Dealer, which sponsors the week, in con- 
junction with the Tourist Bureau of the 
State of Minnesota and Alex Ruttger, oper- 
stor of the Ruttger Lodges; $250 cash from 
Sports Afield magazine, and $50 in fishing 
rods, tips and guides offered by the Allen 
Manufacturing Company, Long Island City. 

Second prize was won by Jack A. Hy- 
barger, Leonard's, Fort Worth, who received 
a $50 Savings Bond from The Dealer and 
$100 from Sports Afield. Helen Fowl, 
\rmstrong’s, Cedar Rapids, was third and 
received a $25 Bond. Fourth place was 
won by Leo Rauch of Buffum’s, Long Beach, 
Calif.. who received $50 from Sports Afield 
and $10 in Stamps. Fifth and $10 in Stamps 
went to Charles F. Edwards, Ott’s, Santa 
Barbara, Calit. 


Why And How To Advertise 
To The Trade 


\ concise and convincing treatise on the 
value of advertising in business papers and 
a practical guide for using the advertising 
pages of trade publications more effectively 
has just been published. Titled “The Why 
and How of Business Paper Advertising,” 
it was written by Stephen Goerl, advertising 
and merchandising counsel, of Stephen 
Goerl Associates, Inc., 22 East 40th street, 
New York City. 

This pocket-size booklet appears to fill a 
long-felt need for information on business 
paper advertising and, although according 
to the author's toreword, it does not cover 
the subject in complete detail, its 32 pages 
go far toward pointing the way to effective 
business paper advertising and_= stress_ its 
growing importance as a powerful selling 
tool. 

The effectiveness and value of institutional 
campaigns and public relations as adver 
tising tools are touched upon in the booklet ; 
and hints on writing style, artwork, layout, 
and headlines are also included, as well as 
a discussion of the importance of color 
versus black and white advertisements 

Copies are to be had from the address 


given above. 


Scholarship Won 
By Displayman 

The $2,000 four-vear distributive educa- 
tion scholarship at the University of South 
Carolina awarded by W. T. Grant Company 
1as been won by Henry Jones, a student at 
i Greenville, S. C.. high school and an 
employe of the local J. C. Penney Company 
display department 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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MILEO was the HIT of the show! 
THANKS, THANKS a million! 














How can we single out the high spots of 
our recent display week showing at the 


New Yi wrker ? 





® = [hey bought, they praised EVERYTHING! 


% Our new “38's” figured BIG! 


* Adorable!” ‘The real boy’s stance!’ were some 


of the comments on our kids. 


They marveled that Mileo’s Mid-Victorian Misses 
*® can wear the coming HOBBLE skirts as well as 
the current WIDE SKIRTS. 


% = they tell, but HARD! tor our FLIRTS! 
EVERYBODY, yes EVERYBODY, commented 


x oon our wonderful skin TEXTURES, smart 
HAIR-DO’s. 


MILEO MANNEQUINS 
7 WEST 36TH STREET, NEW YORK 18, N. Y. 


Quite near to Fifth Avenue Leading Agures since 1900 


Midwest Representative: Smiley & Co., 234 S. Franklin St., Chicago, [Il. 
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HOLLY FOR CHRISTMAS 


CLOTH — FLAMEPROOFED 


Branched with clusters of berries 
in sprays, drops, garlands and vines. 


DURABLE—EFFECTIVE—INEXPENSIVE 
JOBBERS INQUIRIES INVITED 





DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 


51 WEST 35TH STREET e NEW YORK CITY 1 
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POLY, PIAS 


The author of this article is Dr. O. L. Bettman, The Bettman Archive, 
New York City, and a recognized authority on pictorial research. 
In years of travel he has assembled one of the largest collections 
of pictorial Americana, covering the story of fashions, home furnish- 


ings, merchandising, and 


show the close relationship between the 
store and its customers through the years 
is one of the great assets of an anniversary. 

In order to do this job competently and 
play up all possible display angles, planners 
of anniversaries need an abundance of his- 
torical material. It is wise to start assem- 
bling data, both factual and pictorial far in 
advance and arrange it roughly in the fol- 
lowing categories 

\. The local picture —your city at the 
time of your store’s inception. 

How did the city look: 

What happened in the vear that your store 

opened its doors 7 


every-day life in all its 


aspects. 


How did your city’s people live? 

In order to give the occasion an even 
broader basis, the national scene can_ be 
brought into the picture. 

B. The United States when your store 
started. 

Who was in the White House? 

Important historical events. 

How was national life reflected in your 

community ? 

C. Now and Then The 
Products and Fashions. 

Kitchens and bathrooms — now and then. 

Change in furniture design. 

The March of Fashion. 


Progress oO! 


The Anniversary Problem 


R  store’s anniversary” offers an 
ellent chance to play up the tradi 

of vour house and to show tts 
ion to community ]1t¢ Such cele 


provide a sparkplug for a merchan 
ogram, both original and reward 
olden days, anniversary promotion 
ited on the store's own history 
of the founders were shown. The 
retold All 
re busy patting the store’s collec 


“We are old,” the refrain ran, 


are necessarily good and usetul.” 
he “vou approach has replaced the 


hioned mode ot self-glorification 


has changed to thoughts like this 


he customer, have made this. store 


is We have grown up together 
nfidence has made tt possible tor us 
it we 1 today.’ Stores have be 

scious of the fact that thev are 
a city’s life The opportunity to 
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On first sight it may seem as if the stag- 
ing of such an historical display program is 


removed from our ever-present job ot 
\ctually it can be turned 


into a neat selling tool of value toe all de- 


straight selling. 


partments. People are always willing to 
learn. They will give more attention to a 
display that imparts information, tells them 
\nd there is a subtle 


sales appeal contained in these displays. By 


ot the good old days. 


showing the old ways of doing things we 


present a forceful case for our modern 


—Upper left, showing how old prints can be 
blown-up and staged to give the impression of 
a third dimension; this was used by Frost Bro- 
thers, San Antonio. Center, the story of 
merchandising and selling is a fascinating one 
when shown pictorially and can be used to 
show the continuing service which made your 
store what it is today. . .. Left, typical view 
of Bloomingdale's anniversary window showing 
a diorama of an old New York City scene 
worked up from an old print— 
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merchandise. Comparison proves inescap- 
ably the advantage the store has to offer to 
its present clients. And certainly not the 


least effective angle of this type of drama- 
tization is the fact that people like to be 
amused, to laugh — and window and interior 
displays based on the by-gone days almost 
invariably have this particular quality. 

While displavymen may approve of such a 
program, they usually find it a problem to 
issemble the necessary raw material with 
which to achieve a forceful visualization of 
store and community history. Local libraries 
and museums will offer some basic data, but 
actual photographs and drawings of occur- 
rences and periods of the time probably 
offer the easiest solution to the question of 
where to turn tor display material for the 
anniversary promotion. 

In many years’ work on such problems, the 
writer has found that such photographs can 
be used for reproductions, blow-ups, or as 
authenticated material around which dio- 
ramas, shadow-boxes, anniversary symbols, 
and the like can be developed. 

For instance, when Bloomingdale's, New 
York City, planned its 75th anniversary, a 
comprehensive picture collection of life in 
New York during the 1870s was furnished 
the store. The reproductions from old 
woodcuts and other contemporary art were 
used with excellent effect as window back- 
grounds, interior displays, and textile de- 
signs put on sale tor the anniversary cele- 
bration. 

Often one photograph may set the theme 
for an entire anniversary campaign. When 
Gimbel’s, also ot New York City, put on a 
105th anniversary sale, Art Director Rufus 
Bastian requested a series of prints on 
horses and buggies. One in the group proved 
an excellent dramatization for the slogan: 
“Giddyap to Gimbel’s”. The = print was 
shown in mural size blow-ups in all of the 
Gimbel windows and reappeared as a unity- 
ing symbol in advertisements dealing with 
the special sale. 

For a battery of windows at Delman’s, 
Tom Lee used old motifs taken trom shoe- 
makers’ trade cards. 

Similar examples could be given almost 
without number, but these are sufficient to 
indicate that historic photographs and 
sketches have a place peculiarly their own 
in solving the problem of display in con- 
nection with anniversary promotions. 





Packaged Lighting 
For Displays 

Hait & Sons, Inc., 79 Third street, Brook- 
Ivn 31, is offering to display manufacturers 
a service called “Packaged  Lightine” 
whereby the complete electrical materials 
and hook-up for a given type of illuminated 
or animated display unit are furnished ready 


to install. The service is described in the 
firm’s Bulletin No. 50, available on request 
at the address given above. Also described 


in the bulletin are several types of flasher 
and non-flasher cords. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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THANK YOU, DISPLAYMEN 


YOUR PRAISE AND ENTHUSIASTIC ACCEPTANCE OF OUR LINE — 
AS SHOWN AT 

THE S. D. A. CONFERENCE IN MEMPHIS and 

THE N. A. D. |. MARKET WEEK IN NEW YORK 


was most inspiring, and we are very grateful to you for your support. 


F. W. OLTMANNS, NORMAN OLSEN, MERLE TICKNOR 


FOR TRADITIONAL CHRISTMAS 
DISPLAYS....... 


Many Displaymen, seeking true expression of natural beauty are 
using Oltmann's-Pine and combinations of Pine, Holly, Cloth and 
Metallic Foliage. 


Lantern and Candle Post Units — Bell Units — Ledge Units 
— Wreaths — Forest Units — Giant Cone Clusters, Pine Sprays, 
Drops, Garlands, Etc. 


' 
OL T MANA \ Display Designers - - Manufacturers 


Artificial Flowers and Decorations 
1405 DOUGLAS OMAHA 2, NEB. 
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by korrect- way 


.. "The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
rather than make headlines.” Beau Monde 


SS interprets and captures this sublime feéling. 





exelusive distributor... 


MIDWEST DISPLAY EQUIP. CO. 


2310 LOCUST STREET ST. LOUIS 3, MISSOURI 
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...on and off the record 








—Three well-known Chicago dis- 
play personalities served as judges 
for the display contest conducted 
by The Meyercord Company re- 
cently. At the left is L. J. Dwig- 
gins, of Reyburn Manufacturing 
Company's Chicago office; center, 
Carl L. Gestrine, for many years 
display manager for Butler Bro- 
thers and who now operates his 
own store in Elmwood Park; right, 
George Hermanson, display man- 
ager for the Republic building— 


—Visiting the Visual Merchandising Laboratories 


—John R. Rosenberg, 
left, congratulates 
Arthur C. Werback 
on the completion of 
25 years with Abra- 
ham & Straus, Brook- 
lyn, where Rosenberg 
is display director 
and Werback is his 
assistant. The occa- 
sion was a party at- 
tended by members 
of the display de- 
partment and repre- 
sentatives from New 
York City display 


houses— 


Nig eile 


of 


—Vernon Carlock, who 
operates a display stu- 
dio under the same 
name at Greenville, 
Ohio, was called on for 
an unusual assignment 
when Armco Steel Cor- 
poration wanted an un- 
usual table decoration 
for a banquet. Carlock 
spent five hours in 28- 
degree temperature, 
carving a reproduction 
in ice of the com- 
pany's symbol, "The Iron 
Man''— 


COMBINATION No2 





—The scrap of paper held by Mrs. Harry E. French 











WANTED: 
PHOTOGRAPHS 
FOR THIS PAGE 


. . . any size, any subject 
so long as they show dis- 
play people at work or at 
play. Mail to DISPLAY 
WORLD, Cincinnati |. 








Goodyear Tire & Rubber Company, Akron, are (left to 
right) John Rosenberg, Abraham & Straus, Brooklyn; 
Lee W. Court, Filene's, Boston; Sam Blum, Blooming- 
dale's, New York City; Norris Hollingsworth, Thalhimers, 
Richmond. Their guide is Vernon Jones, in charge of 
store planning and display for Goodyear— 


represents the $20,000 first prize she won in a soap com- 
pany's contest. Her husband looks on happily while 
Mrs. French is congratulated by Fred C. LaBoyteaux, 
while W. E. Bruney waits his turn at felicitations. French, 
LeBoyteaux and Bruney are all connected with the store 
planning and display department of Goodyear— 
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Display-Television Committee 
Set Up By Philadelphia Group 

A special committee to do research on the 
development and application of new display 
materials for television has been appointed 
by the Philadelphia Associated Display In- 
dustries. 

Edward Wagenfeld, a partner in Belmont 
Products, Ine., and president of PADI, has 
announced the appointment of Joseph E. 
Podgor, of Joseph EK. Podgor 
Irving Segall, Segall & Son; Mare Beiler, 
Bonwit Teller’s, and Herman Heidelberg, 
Gimbel Brothers, to serve on the special 
committee. 

Wagenfeld said that the display industry 
in Philadelphia is the second largest in the 
country and is interested in working closely 
manufacturers in adapting 
immediate and 


Company ; 


television 
materials for both 


with 
display 
future use. 
“This is a 
displaymen,” he 


comparatively new field for 
“and even though 
individually are 


said, 
members 
materials for use by 
feel this is only the 


some of our 
already developing 
television studios, we 
beginning.” 

The Philadelphia 
believed to be the first 
television display Fe> 


Associated Display In- 
dustries is such 
group to 
search project. 

“From a display angle we 
will help us widen our scope, and thus we 
will need new products,” he said. 

Wagenfeld said he hoped the organization 
will be able to report on the project in 
September during Philadelphia's first annual 
Display Market Week, September 7-9, in 
the Benjamin Franklin hotel. 

The three Philadelphia television stations, 
Stations WFIL-TV, WPTZ and WCAU-TV, 
props and other ma- 
members of the local 
them, Wagenfeld 


launch a 


feel television 


are currently using 
terials designed by 
industry especially for 
said. 

“But it will take considerably more than 
this if we are to keep up with television,” 
he added. 


Free Lance Display Guild 
Formed In East 


Thirty free-lance displaymen of the Bos- 
ton area met recently at the Hotel Essex 
for the formal organization of the Free 


Lance Display Guild of New England. It 
is said that the association plans eventually 
to establish groups which will 
include display personnel in all categories. 

Approval of the constitution took place at 
the Hotel Essex meeting. One ot the pro- 
visions of the document is in the definition 


associate 


of a free-lance displayman as one who does 


private contract work at least three days 
a week. 
Heading the Guild are the following: 


George Tanzer, president; Samuel Sofnis, 


vice-president; George Robinson, secretary, 
and Louis Zimmerman, treasurer. 


Green Leaves Peerless 


For Own Business 

After 12 years with the Peerless Com- 
pany in Pawtucket, R. I., and Troy, N. Y., 
J. W. Green has resigned to form a free- 
lance display company which will operate 
under his own name. Location of the firm 
is 295 Pullen avenue, Pawtucket. 
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f you could look 
ahead 10 years 
this room would still 


look new! 


ime hardly touches 









long-wearing 


HAT an asset to the business 
W ina must comfortably seat 

and smartly serve the public! 
The complete line of superbly styled 
ROYALCHROME Furniture each 
piece covered in beautiful Super- 
Tuftex Leatherette, Royal’s new fire- 
resistant fabric . . . and protected 
under Royal’s Guarantee Plan. 





ROYAL METAL MANUFACTURING CO. 


Chicago * NewYork * Los Angeles - Preston, Ont. 





Yes, you can look to long-pleas- 
ing ROYALCHROME for every require- 
ment of distinctive store or lounge 
decor. And for an expert glance 
at all-over decorating problems, 
ROYALCHROME’S “Guide to Interior 
Design” is a real help. Write for 
your free copy. 


Handy coupon brings brochure 


1 
1 ROYAL METAL MANUFACTURING CO. 

1 175 ¥ N. Michigan Ave., Chicago 1, IIl. 

! I'd like a copy of the brochure “Guide 
1 to Interior Design’’, as well as more in- 
formation about ROYALCHROME. 

I 

I 

I 


| a ae 4 sees tetcea 


Address____ = 
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Just in time 


colors. 
ctickers 


Campus Reminders 


Authentic college stickers collected from outstanding 
schools and universities in the East, Midwest, and West. 


for your back to school promotion. Ideal 


for signs, backgrounds, and luggage, in gay college 
A package of 20 assorted . 
(postpaid) for 


IHL IN 


148 S. Lake Street 


*2.00 


It 


Aurora, Illinois 
Jobbers Inquiries Invited 




















Anticipation 


By AL PIEROTTI 
Titche-Goettinger, Dallas 
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routine, showing the expectant mother ready 
to leave tor the hospital, and mother’s hos- 
pital wear such as robes, gowns, jackets, 
slippers, cosmetics, and = similar) merchan- 


cise 


Qn the tables mentioned above were dis- 


1 


played every conceivable baby item, ranging 


trom nipples to yarn tor knitted baby weat 


\ reception table was also set up, dis- 
playing silver service for the baby’s visitors, 
and also a nursery including everything 
proud parents would want in the line ot 


baby furniture tor the new arrival. 


\ll props in the windows and= interior 
settings were in the traditional baby colors 


pink, blue and white 
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The windows, of which there were eight, 


plus three cases, included three institutional 


displays. One was “The Expectant Father”, 


another was “Rock-a-Bye Baby” and_ the 
third was called “The Visiting Stork”. 

“The Expectant Father” window showed 
the parent getting his first view of the new 
baby as the nurse held it up back of the 
glass enclosed nursery Chairs were dis 
arranged, the floor and table littered with 
cigarette stubs, the father’s tie and_= shirt 
were loosened, and in general the scene was 
made as realistic as possible. 

“The Rock-a-Bye Baby” window, which 
is also pictured, showed the heir in a basket 
suspended from a tree limb and actually 
swinging back and forth. The trees used as 
displayers had pink and blue lambs in place 
of leaves and were painted pink and dry- 
brushed in blue. Pink and blue puffed net 
and gift boxes were used on the floor 

“The Visiting Stork” display showed the 
baby on a stork’s back, the latter waiting 
patiently before the front door of a pink and 
blue wallboard house. The stork stood 4! 
feet in height and was finished in puffed 
pink and blue net. 

There are very few promotions that covet 
a merchandise “area” as does “Anticipation 
\isle’.  ‘Titche’s included 16 extra depart- 
ments in the event, many of them seemingly 
having no relationship to baby merchandise. 
But the departments listed here blended per- 
fectly into the picture of “Anticipation 
\isle”. The departments were as follows 
shoes, silverware, stationery, luggage, lin 
gerie, maternity dresses, corsets, nurses’ 
uniforms, millinery, pictures, lamps, cos- 
metics, yarn, piece goods, furniture (dining 
room), drapery and toys 
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allied Stores Men 
Hold Meetings 


On June 22 at the Hotel Pennsylvania, 


w York City, a meeting of display execu- 
ves from stores which are members of the 
lied Stores Corporation was held. Walter 

Xrysto, display director of Jordan Marsh, 

;oston, outlined tentative plans for con- 

mplated Christmas displays. Herbert 
!uegge, in charge of display for Dey Bro- 
thers, Syracuse, gave a comprehensive talk 
on the handling of display props. 

Walter Spiro, display director of Gertz, 
jamaica, Long Island, presented a demon- 
stration of dramatic lighting and clarified 
for his fellow displaymen the various uses 
and effects obtainable with this type of 
illumination. In the presentation of his 
charts and equipment, Spiro was assisted 
with equipment from the Century Lighting 
( orporation. 

There was an open discussion and an ex- 
change of ideas among the display man- 
agers with regard to their plans for the fall 
and Christmas season. Particular emphasis 
was given to getting the best possible value 
for the display dollar. 

W. J. Caddelle, display director of the 
New York office, outlined plans concerning 
Christmas displays that also pointed toward 
the greatest good for the greatest number 
in the Allied group. The meeting was closed 
with a talk by R. A. Brown, vice-president 
in charge of sales promotion for Allied 
Stores Corporation. 

During Display Market Week, Allied 
maintained at the Hotel New Yorker a 
suite for the convenience of the organiza- 
tion’s display managers. This was used ex- 
clusively by Allied personnel as an_ office 
and was a clearing point for their various 
appointments in the market. They found the 
arrangement extremely effective, since it 
gave them a meeting place where they 
could compare notes and exchange ideas on 
their various findings throughout the market. 

Members of the group also made. their 
customary tour of New York stores while 


at Market Week. 


Gobbi Contributing 
To Creative Footwear 

\ page of display idea sketches is now 
appearing regularly in Creative Footwear, 
New York City publication. The creator of 
the designs is Franz Gobbi, Zaria Displays, 
of the same city. 


Two From Facile's Staff 
Are Married 

Bruce Schneider, ot Facile Fabrice Cor- 
poration, New York City, was married a 
short time ago and is honeymooning § in 
California for a month. Charlie Kandel, 
also of Facile, is another newlywed: he ts 
honeymooning in New England. 





DISPLAY WORLD Appoints 
Chicago Representative 

Leonard Woods, Macintyre, Simpson & 
Woods, has been appointed Chicago adver- 
tising representative for DISPLAY WORLD 
in order to serve clients in that area to 
better advantage. The Chicago company is 
located at 75 East Wacker Drive 
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fee The French fashions, comments 


; 
i. HARPER'S BAZAAR, impose a spirit 
rather than make headlines.” Beau Monde 
\ aa 
SS interprets and captures this sublime feeling. 





exclusive distributor... 


THE ART PRODUCTS COMPANY 


5158 West Outer Drive CLEVELAND OFFICE 
DETROIT 21. MICHIGAN 1101 Power Ave... 5th Floor 
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A complete line of backgrounds and 
accessories for modern displays. 
Bamboo poles, Chinese bamboo blinds, 
MEICHUMLE Cl eS Ce 
bamboo planters...everything tropical. 


SEND FOR CATALOGS and PRICE LIST 


Pacific Bamboo 


1188 SOUTH LA BREA AVE., LOS ANGELES 35, CALIF. 











“Summer Hol 


By ALBERT C. SMITH 


the list of display achievements 


accomplished by James Gosling and his 
talented staff at R. H. White's, Boston, 


added a recent note worthy series ot 


and interior displays on the theme 


“Summer Holiday.’ 


step in this venture was the creation 
delightful Sun and Surf Shop on the 
“floor ot fashion.” Most unusual 
f this was the fact that customers 
d for merchandise under an imitation 


setting \rchitectural pillars) were 
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iday. 


Mannequins of various ages modeled numer- 
fashions as they strolled, fished 
Anchor chains, cut 


draped down trom the wharf structures. 
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walls were a few feet behind the stock 
room walls below, there was room for the 
installation of actual sail cloths which gave 
the effect of sailboats out on the horizon. 

“Summer Holiday” was the theme for a 
fine fashion show of the shop's merchan- 
dise. Models strolled before an appropriate 
group of approximately 7 by 8-foot scenes 
of vacation settings which had been created 
and set up in advance by the display de- 
department. These portable scenes were 
later removed to the windows to serve as 
backgrounds for additional well-devised 
displays. 

Each of the “Summer Holiday” window 
settings was distinct in itself, but all served 
to coordinate the store’s great promotion of 
vacation merchandise. Window _ settings 
depicted such events as beach parties, motor 
trips, vacationing at such resorts as Rock 
port, ete. The background views set the 
theme of the merchandise selections and 
arrangement 

To describe the window displays. briefly, 
at the upper left is a setting in which a 
blown-up photograph of an ancient auto- 
mobile was used as the principal property 
in a suggested picnic scene for a display of 
vacation weal Flowers, plants and the 
background of a woodland scene were effec 
tive additions “We've been sportswear 
specialists since the Stanley Steamer’, the 
window card declared 

\t the upper right, sunlight streaming 
down upon sun fashions was effectively 
suggested \ round “sun circle” attached 
to the front window glass directed string 
rays toward the mannequins in the display, 
while a spotlight from the upper front threw 
simulated sunlight on the apparel. Strings 
of the sun were gathered up in focus effect 
at the hands of the mannequin 

Note the realism of the setting in the 
Sun and Surt Shop, where customers did 
heir shopping beneath a whart 

he tollowing displays are not pictured 
In one window a tiny wallboard three 
dimensional beach locker was used to show 
bathing accessories, while two swim-suited, 
mannequins stood beside it. In the back 
ground was a sketch of a beach resort 
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Still another window had for background 

map of the curving arm of Cape Cod, 

mplete with a lighthouse sketched in 
und the general vicinity of Truro. 
annequins wearing sports apparel stood 
side an easel bearing an oil painting of 
tishermen. 

One display got its chief effect from a 
eine stretched tightly across the full ex 

inse of the window glass. Through the 
neshes appeared mannequins posed betore 

background painting of a beach and 
abana. 

The concluding window took its theme 
from the delectable lobster, with an enor- 
mous painted crustacean serving as_ the 
background while three-dimensional lobsters 
were placed here and there on the window 
floor. Lobster-pots and fish netting com 
pleted the scene. 

It should be mentioned that the back 
eround scenes in these displays were sus 
pended by roping which was attached to 
the top of the picture frame, thence to the 
ceiling, back to the frame, and so on. <A 
triangular motif was thus obtained. 


"How To Paint With Air’ 
Is Title Of New Book 


The technique of painting, illustrating and 
drawing with the air brush is the topic 
covered by “How to Paint With Air’, a 
book by Frank J. Knaus which has just been 
published by The Paasche Airbrush Com- 
pany, 1911 Diversey Parkway, Chicago 14. 
Containing more than 200 illustrations, the 
book develops its theme by showing how to 
use the air brush rather than through tell- 
ing how. 

The author is considered one of America’s 
most versatile commercial artists. He has 
lectured before numerous colleges on the 
application of the air brush to commercial 
art, and tor many years he produced color 
landscapes and backgrounds for the Disney 
Cartoons. 


Eight Win Door-Prizes 
During Market Week 


The following persons who visited the 
New York City showrooms of General Dis- 
play Corporation, Cincinnati, during Display 
Market Week were lucky enough to win the 
door prizes offered by the firm: L. J. 
Nichols, E. M. Scarbrough & Sons, Austin, 
Pexas; Ned Covitt, Leonard's, Fort Worth; 
G. A. Harrod, F. & R. Lazarus Company, 
Columbus, Ohio; Carl H. Baum, Gutman’s 
Department Store, St. Louis 

W.G. Mudge, Armstrong's, Cedar Rapids; 
\rmand Raining, Boyd's, St. Louis; T. W. 
Lees, Frank's Department Store, Chicago, 
and Lester Barwind, Smartwear-Emma 
Lange, Milwaukee. 


New Orleans Club 
Elects Sharp 

\t the third annual birthday party of thi 
New Orleans Display Club the following 


officers were elected president, Richard 
Sharp, Beekman’s; vice-president, Emil 
\lline, Maison Blanche Company, and 


secretary-treasurer, Evelyn Kelly, Maison 


Blanche. Chairman of the board of directors 
is Henry T. Austin, New Orleans Public 
Service, Inc. 


| 
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Cleans and Polishes in ONE Operation! 


STATIKLEEN is a specially developed formula exclusively for Plexiglas, Lucite 
and other Plastics. It reduces static on plastic to a minimum, producing a 
brilliant dust-repellent surface of enduring beauty. It Cleans and Polishes in 
ONE Operation! 


Ideal for removing foreign matter (“dirt') from enamel surfaces, furniture, 
metal, machinery and excellent for use in floating dust and powder areas. 


Suitable for most plastics, STATIKLEEN cleans and polishes in ONE opera- 
tion. Provides a static free surface and eliminates frequent dusting. 


Packaging os fellows DIRECTIONS 
Gallon $5.00 1. Shoke well before using 
2. Apply with a soft clean 
Quorn 1.75 cloth over the entire sur- 
face 


Pal. q555, & 
cs 
| POLISHES | 
eS 


1 Pint 1.00 3. After drying, wipe off 
4 Ounces 50 with o soft clean cloth 
NOTE: Do NOT use water as 
1 Ounce Sample 25 this will remove the prever- 
tative wax film and necessi 
Bulk Prices on Application tate repolishing 
+ 
e 


STATIKLEEN is a product of Lustra-Cite Industries pioneers in Modern 
Plastic Advertising Displays and Fixtures. Your inquiries on display require- 
ments will receive prompt attention. 


TATI KLEEN Visit our Showrooms and see America’s Leading Line of Modern Advertising 


4, iG tale PLASTIC and Display Fixtures in PLASTICS. Catalog on request. 
CLEANER) POLISHER 








LUSTRA-CITE 
INDUSTRIES, Inc. 


225 WEST 28th STREET » NEW YORK 1, N. Y. 
PEnnsylvania 6-6803-4 
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The HIT OF MARKET WEEK! 


the TALKING MANNEQUIN 


— both Men's and Women's figures — 


styled by Masso, it wears clothes well and is a perfect mannequin 
but with the added attraction of talking and motion. 


The key to success in SALES AND PROMOTION VALUE for any LINE OF MERCHANDISE. 
CALL OR WRITE FOR DETAILS. 


DISPLAY MANNEQUIN, INC. 
257 W. 17TH ST. NEW YORK CITY 1! 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





] H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


“OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 


turer and Merchant. 
3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 
Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 
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American Marketing Association 
Pays High Honor To Displayman 

The significance ot the action of the 
\merican Marketing Association (New York 
chapter) in awarding a meritorious service 
citation to Vernon Jones, head otf the store 
merchandising labora- 
Tire & 


and visual 


tories of the 


planning 


(Goodyeat Rubber Com- 


pany, can not be overlooked For in paying 
this tribute to an outstanding displayman, 


the well-known marketing likewise 


deep and 


group 
paid a tribute 
itself 


Kach vear the 


sincere to display 


Asso 


persons 


Marketing 
than ten 
for the 
toward the 


\merican 
not 
individually 


ciation selects 


to be 


more 
cited 
contributions 
ment of the 


most out- 


standing advance 


science of marketing during the 


preceding calendar veat For 1947 the 
awards were limited to nine persons, among 
them Vernon Jones as told more fully els« 
where in this issue These awards art 
something like the “Oscars” of the motion 


picture field, but in this case thev cover the 


research and distribution. 


held of marketing, 


Jones’ 


particular award was for “Setting a 
pattern for coordinating the merchandising 
efforts of manutacturer and retailer”. Store 


planning and display played an important 


part in this contribution and store 


planning 


and display were used as the vehicle for 


creating more 


distribution through efficient 
Most of the 
Sscrentihe 
field 


In, and 


retail channels other awards 


with research programs 


Phe display should he 


] 


erested 


particularly 
proud ot this 
takes 

torward 


frit 
Tit 


award to 


one ot its members, as it visual 


met 
another 


handising 


toward its 


sell] 


Ste p 


righttul place in the entire program of 


ing and distributing merchandise not for 
but tor the manufacturer 


efforts oT a 


the retailer alone, 


too Through the number ot 
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displaymen and others interested in display 


the world is learning more about how store 


planning and display, tied in with scientific 


merchandising and promotional plans, can 
help set up a streamlined machine for sell- 
ing — similar to the way the assembly belt 
line in factories increases production effi- 
ciency. 


Jones’ personal reaction to the honor is 
summed up in a single statement: 

“It is my sincere hope that | 
tribute, in some small way, to the advance- 
ment of display through my efforts at Good- 
year. Of the 
something 


Can Con- 


receiving of such an 
and I feel 
is more important, 
the real value of 
more people who 
can all 


course 
award 
highly honored, but what 
it is helping to establish 
display in the 
count — and when display 
grow with it.” 


means very 


minds of 
grows, we 


Red Feather Time 
Coming Up 


The red feather has had honorable sym- 
bolical meaning for many hundreds of 
vears. In ancient China, the “hagoromo” 


was a robe of state, fashioned of carefully 
red. It could be 
worn only by distinguished public servants 
had outstanding 
the welfare of the community. Wearing of 
the robe was supposed to insure immortality 
to the A similar red-feather-cloak 
has been found among from the 
South Seas. 


selected feathers dyed 


who done something for 


wearer. 
rare relics 


Indian lore discloses that a vermilion-dyed 
feather was used as a symbol ot achieve- 
ment. In his place at the 
Council of Braves, whose duty re- 
sponsibility was to protect the whole tribe, 


order to win 


and 


in some tribes each young buck had _ to 
prove his courage by capturing a_ feather 
from a live eagle with his bare hands. 
This teather was then dved red, and the 
brave wore it in his scalp-lock. 

“It’s a feather in your cap” is a phrase 
which comes down to us from a custom 


among early peoples who stuck a feather in 


their headdress. or 


caps for each enemy 
killed, similar to notches on a gun. This 
interesting fact appears in the history of 


Hungary, Abbyssinia, and the Himalayas, 
as well as the American Indians. 

The red feather was chosen from among 
many suggested symbols in 1946 as the 


official emblem of the Community Chests ot 
\merica. It has become a three-way symbol 
for 
citizenship for workers, and a national 


a badge contributors, a mark of 
| 


P00d 


identification for the 12,000 social, health, 
recreation, and education services which 
benefit the lives of Americans from. the 


\tlantic to the Pacific. Thus, services sup- 
ported through the Community Chests are 
known as “Red Feather Services”, volun 
teers for the Community Chest campaigns 
are known as “Red Feather Workers”, and 
the annual drive for funds is known as the 
“Red Feather Campaign”, 

It somebody suddenly asked vou, “What 
is the Community Chest youd probably 
say, “Well, it’s a group of organizations 
that he Ip people And vou'd be right. 

But nine chances out of ten vou'd_ be 
thinking that the people it helps are “the 
other people’ —not by any chance vou 
\nd vou'd be wrong. 

For one thing, you and your tamily bene- 
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PAY. 


fit just as much as the other fellow’s family 
by the presence in the community of hos- 
pitals, health centers, Y.M.’s and Y.W.’s, 
Scouts —to name only a few familiar Red 
Feather services. 


But even if you or your children never 
should use one of these services, you still 
benefit by the Community Chest. And _ this 
is how: 

If you believe in your community. The 
Community Chest is a wholesome and 
democratic force in any man’s town. It 


unites people of all faiths, all political 
beliefs, all walks of life, to plan and work 
together for the the whole 
munity. 

If you believe in order. 


good of com- 
The Community 
Chest is the orderly way to plan and raise 
money for voluntary Instead of 
turning loose on the town 50 separate ap- 


services. 


peals, it unites them into one campaign, with 
one big goal to meet many big needs. 


If you believe in fairness. The Com- 
munity Chest allocates the money raised 
fairly among its member agencies instead 
of making them compete with each other 
for public interest and support. 

If you believe in economy. The Com- 


munity Chest conserves leadership, time and 
money, administrative and thus 
delivers the maximum value of each dollar 
raised to the purpose for which it was given. 

If you believe in American’ enterprise. 
Our government can do a lot for our wel- 
fare, but it can’t build us good communities 
to live in—that’s up to the citizens. In 
its support of voluntary non-governmental 
services the Community Chest puts its faith 
in a old American ideal: the 
community is built not by compulsion but 
by cooperation; not by selfishness 
sharing. 


cuts costs 


good good 


but by 


Plan your Red Feather displays now. 
Gasque Appointed 
By Interstate 

Boyd Gasque has been appointed display 
manager of Interstate Department Stores, 
Inc., according to Eaton B. Lloyd, Jr., gen- 
eral manager. joining the 
department organization, with 
headquarters in New York City, Gasque was 


sales Before 


chain store 


display director of Mangel Stores, Inc., 
for several years. Prior to that he was 
engaged in display creation and manage- 
ment for retail organizations in the East. 


South, and mid-West. 


Better Quarters 
For Allcock 

The \lleock 
Ossining, N. Y.. 


Manutacturing Company, 


maker of “Courtenay” 


mannequins, moved its mannequin depart- 
ment into new and improved quarters on 
July 1.) The new location provides bette: 


north light for the finishing process, and the 
new layout Is expected to make even more 
prompt deliveries possible. Benjamin Haw- 
kins will continue to design the figures and 


supervise production. 





McKendry-Adams To Job 


Roger Kent Line 
McKendry-Adams, 


street, Buffalo, is the 


501 
addition to 


Franklin 
the 


Inc., 
latest 


jobbers of the plastic fixture line of Roger 
Company, St 


Kent Louis. 
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Western Display Association 
Planned By California Group 


an ' . | 

The board of directors of the Southern | 
California Display Club, Los Angeles, at its | 
ist meeting took what they describe as | 


the most forward step in our history” by 
oting to join in the formation of a Western 
(isplay Association. 

This contemplated association, according 

» a spokesman for the club, will in no way 
listurb the autonomy of any display group. 
Details of the proposed Western organiza- 
tion will be discussed at the July 15 meeting 
i the Los Angeles club. Suren B. Holmes 
is serving as chairman pro tem, with Milton 
Wiemokly as organizing chairman. 

The July 15th meeting will be held at the 
Eleda restaurant, where members will meet 
for a roast beef dinner. A report will be 
given on the Display Market Week held in 
New York City in June, and color motion 
pictures of the 1948 Olympics will be shown 





New Fluorescent Lamp 
Rated "Most Efficient" 

\ new 75-watt T12 “Slimline” fluorescent 
lamp which is said to have the highest 
efficiency of any fluorescent lamp ever de- 
veloped, and is expected to supply high 
levels of illumination more economically, 
has been announced by Sylvania Electric 
Products, Inc., according to B. K. Wick- 
strum, general sales manager. 

In addition to improving the appearance 
of installations, the new lamp, which is 1% 
inches in diameter, combines for the first 
time the preferred characteristics of the 
regular line of “Slimline” lamps with the 
efficiency of the T12 type tube used in the 
standard 40-watt fluorescent lamp, hereto- 
fore considered the most efficient fluorescent 
lamp available. Long life and better main- 


tenance characteristics are also claimed for 


the new “Slimline” lamp. 


Marlou Announces 
Children's Line 


Marlou Mannequins, Inec., 508 Broome 
street, New York City, has sent out an- 
nouncements of a new line of children’s 
figures. These models range from toddler 
to eight year olds and include both boys and 
girls. The faces are said to be representative 
of the American child 


Lash Vacationing 
In Canada 


Fillmore Lash, display director for The 
Globe Department Store, Los Angeles, 1s 
spending a month’s vacation in Canada 
where he is doing a “straw hat” production 
ot “The Voice of the Turtle” with Shirley 
Mavcock, Australian actress under contract 
to J. Arthur Rank. While in Canada, Lash 
will stay at the home of Francisque Gay, 
ambassador to Canada from France. 





Buras Joins Staff 
Of Maison Blanche 

Following the resignation of William 
Bacheimin from the display staff of Maison 
Blanche, New Orleans, Whitney Buras, Jr., 
has joined the department. He had_ been 
with Louisiana Power & Light Company. 
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Give Your Displays 


A MAGIC DEAL 
IN EYE APPEAL 


THERE’S MAGIC EYE APPEAL 
IN COLOR ESPECIALLY IN 
THE DEEP, RICH COLORS OF 


SO ECONOMICAL AND 
EASY TO USE TOO, WITH ITS 
SATIN SMOOTH FINISH AND 
UNIFORM ‘ic CORRUGA- 
TIONS; ITS FLEXIBILITY, AND 
GUIDE LINES FOR ACCURATE 
CUTTING AND MEASURING. 


Ath your Wholesaler for 
it bay name. . 
“REYTRIM” 


A On ee On OO  - - 


THE REYBURN MANUFACTURING CO., INC. 


MAIN OFFICE: PHILADELPHIA 32, PA. 
FACTORIES: PHILADELPHIA, PA. ROYERSFORD, PA. CHICAGO 35, ILL. 




























PROTECT YOUR DISPLAYS - 


"CLEAR - VUE" “al 
TRANSPARENT SUN SHADES 


Keep harmful sun rays from damaging 
window displayed merchandise. 

















Write for Free Literature. 


Send rough window sketch and dimensions 
for Free Estimate. 


TRANSPLASTIC PRODUCTS CO. 
4509 W. Adams Blvd. Los Angeles 16, Calif. 


SSS Sasa 












































Philadelphia, commissioned 


about creating 
sophistication, irrestistible 
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Redesigned Youth 


to toddler as well as to teen. For simplified 


shopping and to give each age proper con- 
sideration, the departments were separated 
with the aid of varying color schemes, ap- 
propriate to the number of candles on the 
birthday departmentalized 
and integrated shops for each 


customer's cake; 
merchandise ; 


department. 





SUEY, EROS 


—Immediate left, millinery and part of the 
teen department; a porous screen and drape 
give color and decoration, while permitting air 
circulation. . . . Lower left, the layette section; 
a decorative screen of colored balls sets off the 
display ledge for children's furniture and the 
like. . . . Lower right, the redwood wall of 
the girl's hosiery and accessories department 
serves as background and partitions off the 
stockroom— 


\s one steps off the elevator, a gay screen 
with colored balls, setting off a display ledge 
for children’s furniture and baby carriages, 


announces the layette department. Despite 
this section’s easy proximity to the eleva- 
tors, adequate seclusion has been provided 
for the customers. On one side infant's 
wear is displayed under the display cases, 
while on the other hand a nursery room, 
with a complete line of furniture and ac 
cessories, provides the prospective parent 


with a preview of possibilities. 


The one to three and three to six boy's and 


nursery 


inter- 
staff, 


girls departments are planned for 


selling adaptability by the sales and 


Floor 


here is found an atmosphere of galety suita- 
ble to the younger age groups. Moving on 
to the seven to fourteen department, there 
is found appropriate sophistication for the 
sub-deb in the gold, pink and turquoise color 
This group and the teenage 
another, but a 
them, thus 


scheme. group 
are adjacent to one 


island divides 


sports . 


wear creating 
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MUTUAL DISPLAY MFG. CO. 
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AVE., CLEVELAND 


Your Nearest 


See 


NEW PEPPERMINT 


Length 1" 7 3" 


NEW PEPPERMINT 


Diam. Length Cost Each 
}" 21% ft. 3.25 
2" 3 ft. 5.09 
Sp 314 ft. 6.00 
4" 5 ft. 9.75 
6" 7 ft. 14.00 
8" 0 a 18.00 


TUBES 


Diameters 

4" 8" 
ft. 25 50 .60 70 90 =1.50 
ft. .40 75 90 1.05 1.35 2.25 
ft. 50 41.00 1.20 1.40 1.80 3.00 
A : 1.80 2.10 2.70 4.50 
+. 1.10 2.15 2.60 3.10 4.00 6.50 


CANES 











individual shops. Each group is_ provided 
with a sportswear and millinery section, as 
vell as with independent fitting room bat 
res. 

The meeting of all ages from the bootie 
roup to the high heel set takes place in 
the prominent and centrally located hosiery, 
iccessory and shoe departments. The shoe 
department, with colorful wall) paper and 
chairs with hand-carved animal heads on 
leashes, becomes a place tor the children 
to have fun and for the parents to relax 
Placing the chairs on platforms simolifies 
the salesman’s job and makes the fitting 
easier for all. 

\ new idea is Novak's introduction of a 
“Date Corner.” The usual gay and gigeling 
sub-debs, busy comparing hats and beaus, 
no longer have to congregate in the fitting 
rooms to exchange gossip or wait tor each 
ther. Gaily colored striped chairs, adjacent 
to the elevators, form a small salon where 
the voung customers can wait for their 


friends, talk, and leave messages 


Ss on the 


The Tourneur make-up) salon 
main floor a small area set aside on the 
main flooor for blending make-up. Here 
trellis creates privacy and coziness, and at 
the same time acts as a support for tree 
standing plastic partitions. In a pink and 
blue setting with walls covered with special 
paper, the “femme tatale” of tomorrow can 
dehght in her initiation to make-up. 

There being no. air-conditioning on the 
fitth floor, the architect did not want to block 


off large areas of window wall by erecting 


1 


solid curtain walls which would cut off th 


natural air circulation; to aid ventilation 
he used effective porous screens, light drap- 
eries, and perforated curtain walls. 

To combine drama with ample lighting, 
Novak used flush 


louvre lights, chandeliers with indirect light, 


spotlights, suspended 


and fluorescent coves 


"Display It On Plastic’ 
Is Theme Of Brochure 

More than 150 new display fixtures for 
store window or interior, executed mainly 
in “Plexiglas.” are pictured and described 
in a smart brochure just released The 
line is that of the Steiner Plastics Manu 
facturing Company, Inc., 47-30 33rd. street, 
Long Island City 1. from which the bro 
chure is available on request 

The plastic displays include smartly-de- 
signed and modern tables and shelf units; 
mirrors, holders for all items of masculine 
and feminine attire as well as jewelry and 


other accessories; and sien holders, name 


plates and department signs Dimensions 


accompany pictures of each iten 


Lamp Bulb Paint 
Is Developed 


\ special paint, in tube form, which pet 
mits painting spotlight and flood bulbs in a 
variety of colors has been placed on the 
display market by four well-known com- 
pames in the field. Called “Paint-O-Lite”, 
the material is squeezed onto the warm bulb 


and distributed over the surface by patting 
light or deep intensity 


with a clotl Kither 


of the color can be obtained, and the amount 
ot colored illumination made possible is 
said to be similar to that when color clips 
are used. Eight different colors are avail- 
able. 

The following firms have exclusive dis- 
Silvestri Art 
Earl W. 


Garrison- 


tribution on “Paint-O-Lite” 
Manulacturing Company, Chicago: 
Gasthotf Company, Danville, IIL; 
Wagner Company, St. Louts, and Dazian’s, 
Inc... New York City. 


Releases Booklet 
On Blow-Ups 


Rapid Copy Service, of Chicago, has just 
released an attractive new booklet dealing 
with photo blow-ups and their applications. 
Titied “Giant Prints,” the book is offered 
free to all who request it. In addition to 
the wide range of eye-arresting photo- 
enlargements it pictures, another section of 
the booklet outlines in step-by-step pro- 
cedure the techniques employed in making 
and mounting giant prints Thought by 
those who have already seen the book to be 
a definite contribution to the graphic arts, 
“Giant Prints” may be obtained by writing 
directly to Rapid Copy Service, 123 North 


Wacker Drive, Chicago 6 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Protective Coating 
For Plastics 

\ new protective coating specially de- 
signed to cover plastic mold marks and to 
impart a high lustre and gloss to polysty- 
rene and other plastic products is now being 
made available to the plastics industry by 
Schwartz Chemical Company, Inc., 328 West 
70th street, New York City 23. It is avail- 
able in a variety of colors. Called “Rez-N- 
Lac’, the liquid dries quickly and forms a 
permanent skin of finger-nail hardness on 
the surface of polystyrene as well as acry- 
lics, acetates and nitrates. Company spokes- 
men state that the product does not affect 
even the most sensitive of plastics and will 
not cause polystyrene to craze or soften, 


Masso's Daughter 
Is Married 

Martha Masso, daughter of Felix Masso, 
Display Mannequin, Inc., New York City 
and Mrs. Masso, was married to Thomas 
Campbell in June \ reception was held at 
the Barbizon-Plaza hotel, after which the 
newlyweds leit tor their honeymoon at 
Miami Beach They are returning to New 
York City this month. 


Dietzel And Coffey 
Open Own Firm 
Harry Dietzel, formerly in charge ot the 
New York City showroom of General Dis- 
play Corporation, and Daniel Coffey have 
opened their own display firm under the 
name ot Display Decor Company, at 108 
West 46th street, in the same city. Coffey 
engaged in display as a free-lance and 
as display manager for Arnold Constable & 
(Co. and Martin’s, of Brooklyn 
The company will work in papier mache, 
and wood and will also carry a_ line 
display papers, novelties, and the like 


Charm Magazine 
Announces Winners 

The three winning retail stores in Charm 
magazine's “Two Weeks with Pay” window 
display contest have been announced by 
Street & Smith Publications, Inc.. New 
York City Displays were chosen on_ the 
basis of general styling, attractiveness of 
lesign, and business girl appeal. 

First prize awards of $100 Savings Bonds 

‘Susie’ Oscars (Charm’s symbol for 

its business girl readers) went to Rich's, 
\tlanta, Ga. Second and third place awards 
vent to Mandel Brothers, Chicago, and the 


Marche, of Spokane, respectively 


Boat Trip Taken 
By St. Louis Club 


\ large number ot members and = guests 
the St. Louis Display Guild) met the 
evening of July 13° for an excursion. trip 
thoard the S. S. Admiral. Dancing and gin 
1 Were 1 ed 


Son Is Born 
To The Brins 


\ 7 pound 10-ounce son was born recently 
to Henry Brin, of the display. staff 
Lerner’s, Springfield, Mass., and Mrs. Brin 


Phe boy has been named Foster Blake 
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MANIKINS WITH MAGNETISM 


SELECTED BY FASHION-WISE 
STORES ACROSS THE NATION 


BAKER CO., Minneapolis 
BESTEN AND LANGEN, INC., Louisville 
BONWIT-TELLER, Philadelphia 
CROWLEY-MILNER, Detroit 
DALTON co., INC., Baton Rouge 
DeWEESE CO., Philadelphia 
THE DIAMOND, Charleston, W. Va. 
THE FASHION, Columbus 
FEDERAL DEPT. STORES, Detroit 
FRANK & SEDER, Detroit 
GOLDRINGS, Wilmington, Del. 

J. GOLDSMITH & SONS, Memphis 





GREENFIELD’S, St. Louis ‘ 
L. HAMMEL DRY GOODS CO., Mobile 
HIRSCH BROS. DRY GOODS, St. Joseph, Mo. i 
D. H. HOLMES CO., New Orleans 
THOS. KILPATRICK & CO., Omaha ; 


KLINE’S, Cincinnati 
LAMSON BROS., Toledo 
LANE-BRYANT, St. Louis 
LIT BROS. DEPT. STORE, Philadelphia 
MARK ISAACS CO., New Orleans | 
McKELVEY CO., Youngstown 
THE MODEL, Kansas City, Mo. 
MYERS BROS. CO., Springfield, Mo. 
NEWMAN’S, INC., Emporia, Kans. 
M. L. PARKER CO., Davenport, lowa 
PEOPLES STORE, Chicago 
PIZITZ DEPT. STORE, Birmingham r 
PRINCESS SHOP, Huntington, W. Va. 
RIKE-KUMLER CO., Dayton 
ROLLMAN & SONS CO., Cincinnati 
ROSHEK BROS. CO., Dubuque, Iowa 
SCHUNEMAN’S, INC., St. Paul 
SHILLITO’S, Cincinnati 
PAUL STEKETEE & SONS, Grand Rapids 
STRAWBRIDGE & CLOTHIER, Philadelphia 
SWEETBRIAR SHOPS, Denver 
TEPPER’S DEPT. STORE, Plainfield, N. J. 
JOHN W. THOMAS CO., Minneapolis 
THE UNION CO., Columbus 
JOHN WANAMAKER, Philadelphia 
WOLF AND DESSAUER, Ft. Wayne ‘ 
WRIGHT-METZLER, Uniontown, Pa. 


The HIT of the NEW YORK SHOW! 


i 
LESTER GABA 
Reporting in Women’s W ear Daily, June 29th 
SAYS: “. 2. The most beautiful exhibit at last weeks display | 
convention was Korrect-Way’s showing of BEAU-MONDE 
mannequins floating down a_ glistening white stairway 


with the figures all done in gray wigs and smoke-colored 
chiffon gowns.” | 
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inspired - 






"The French fashions, comments HARPER'S 





’ 
BAZAAR, impose a spirit rather than 
make headlines.” Beau Monde mterprets and 

captures this sublime feeling. 

“~ L Ah 506 your horrect-way distributor for full details. 
i 
i 
Korreet-way displays, piv. oF AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 








74 





A BOOKFUL OF IDEAS 
TO BUILD FALL SALES 


() b ey SEND FOR 


ol: your FREE copy 


HERE IN ONE BOOK you'll find 
a wealth of both information and 
inspiration. Here waiting your 
touch are the materials to create 
modern, eye-catching, sales- 
compelling displays for 
Fall and Winter merchandise. 

Fall-Winter Display 
Guide presenting Sherman's 
brilliant line of display 


your 


It’s your 


new 
materials. It includes a full color 
section that samples in miniature 
the season's choice of pictorial 
panels, valances, photo-murals 


and three-dimensional cut-outs. 


Of course, you'll want to see this 
line at 
you'll 


up-to-the-minute your 


dealers. But want the 
Sherman Display Guide for ready 
reference, too, with its great 
variety of structural background 
materials, decorative papers, and 
accessories ... eachina class by 
itself. It's free — it's waiting for 


you — ask for it today. 


Sherman 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 





LOS ANGELES NEW YORK CHICAGO 
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Golff's Entry Selected 
In Bal Morall Contest 
New 


Club” in 


At a luncheon at the “21 
York City on June 11, the Bal Morall 
mannequin name contest was climaxed 
when the judges, Howard P. Abrahams, 


National Retail 
Protessor Bernice 
Sche 01 of 


promotion manager, 
Association ; 

New York university 
Robert Fertig, publicity director, 
\gency, and Kay Corinth, 
executive editor, Tobe Reports, selected as 
name “Bal Morall Sketches 
“Bal Morall Sketches of an 
American Lady”. The author of the winning 
Anthony Golff, Milliron’s, Los 
The award of $500 was forwarded 


sales 
Dry (soods 
Chambers, 
Retailing ; 
Harry Conover 
the winning 
\mericana”’ or 


name 1s 
\ngeles 
by check to Golff 
for him to be present 
Market Week in New York. About 400 
names were entered in the contest, not 
counting duplications or names submitted by 


since it was impossible 
at the June Display 


nonqualified persons (persons not in dis- 
play). 

The American motif was instrumental in 
the creation of the “Bal Morall Sketches 
Americana’ and has been carried through in 
the design and general inspiration of this 
new group of fashion mannequins. The 
combined efforts of leading artists, sculptors 
and consultant display directors have re- 
sulted in Bal Morall’s concept of the elegant 
endowed with = grace, 


American woman, 


loveliness and potse. 





Lacquer Type Transfer 
Made By Di-Noc 

The Di-Noc 
pioneered in the development of a thin lac- 
window 


Company, Cleveland, has 


quer type cast film transfer for 
signs and valances that provides 15 per cent 
in elasticity at 18 pounds per square inch 
test. In transparency, the transfer shows a 
value very close to 60 when measured on a 
photovolt reflection meter. Marketed under 
the trade name of Di-Noc “Super Service” 


transfers, these lacquer film transfers are 


family of materials as 


made trom the same 

are the firm's automotive — finishes. Dis- 
tribution is under the direction of E. T 
Newton, assistant to E. A. Sweet, company 


president 





Hammond Mannequins 
Are Introduced 


\ new mannequin. firm has entered the 
display field under the name of Hammond 
Mannequins, Ine., at 145 East 53d. street, 
New York City. Operated by Blair Ham 


McKee, the firm has a 


mond and Florence: 
line of junior and misses’ figures, with 
children’s mannequins to be added. Pro 
luction is from a plant located on 126th 
treet 

Formerly a stvlist with several New York 
City stores, and associated with the man 
equin business tor a number ot vears, 


cle s1gnel 


Blair Hammond is) sculptor and 


or the firm 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








of Lustrous Deep-Pile 
Red and White PLUSH 


Another Art R. Cohen Company scoop! 
Lustrous deep-pile plush has been prac- 
tically non-existent. There's still too little — 
to meet the widespread demand. Thanks 
to our alertness we can now supply them” 
..... but, please, order without delay, 


EVERYTHING COMPLETE « MADE OF 
THESE LUXURIOUS MATERIALS WITH 
TAILORED FEATURES: 


Rich, full head-dress and beard of ex-— 
tremely realistic white wool, as illustrated. 
Red plush Santa cap with white plush 
trim and tipped with jaunty large white 
pom pom. Red plush coat with white 
plush trim and white plush belt with 
buckle. Glistening black heavy leather- 
like leggings, trimmed with white plush. 
Complete suit lined with sateen. Made 
in large size only. 


*50 


complete, F.O.B. Pittsburgh. 
Mail orders filled promptly. — 


ART R. COHEN CO. 





810 Penn Ave., Pittsburgh 22, Pa. 






“SHINY BRITE’’ 
Metallic ‘‘Old-Fashion”’ 
Ornaments 


Balls that are hollowed 
on one side with artistic 
ridged and folded pat- 
tern. Glistening silver, 
corrugated reflector- 
type caps and metallic 
hooks. 


One size only... 
25e” dia..$24.00Gross 


Trim Holiday Displays 
With These Twinkling 


“SHINY BRITE” 


be jt ~ 


ETALLIC ALL 


RNAMENTS 


e Mirror-Brilliant ... in a Myriad of iridescent, Decorators’ Pastel Colors 
e Glistening Silver, Corrugated Reflector-type Caps and Metallic Hooks 


The Art R. Cohen organization does it again! Convinced by 
last year’s success that we have the finest ball ornament 
value in the country, we’ve stocked-up with a record- 
breaking quantity ....enough to meet the greatest imag- 
inable volume of orders. 


It's a matter of record that not a single Art R. Cohen cus- 
tomer for metallic balls was disappointed last year. And 
again this year, we UNCONDITIONALLY GUARANTEE that 
each and every order will be completed. Don't delay! 
Order now. 

® To Ornament Trees, Backdrops, Props, Show Cases, Columns and 


Doorways.. A Thousand and One Uses For Windows and Interiors 


%,” Diameter 
$5.50 Gross 


2%,” Diameter 
$12.00 Gross 


25" Diameter 
$15.00 Gross 


2%" Diameter 
$18.00 Gross 


Available in same dec- 

orators’ pastel colors as COLORS: Royal Purple Orchid 314” Diameter 

listed with Metallic Ball Surprise Pink Emerald Green Turquoise 24.00 G 

Ornaments. Shocking, Cerise Midnight Blue Coronet Red $ See: 
Natural Gold Chartreuse Silver Glow 


“SHINY BRITE’ 
Metallic Pointed 


ee Glittering Metallic Foil Papers 
For crowning displays 


and many other types 26” Width 
of trim applications. COLORS: 
io. * Surprise Pink * Silver Glow e Emerald Green 
uf High :- $4.50 Doz. e Chartreuse ¢ Fuchsia ¢ Midnight Blue 
11" High ..$7.50Doz. —» Turquoise * Shocking Cerise * Ice Blue 
Avctichiéian comedes. * COE ¢ Natural Gold * Baby Blue 
orators’ pastel colors as 


sted with Metollic Boll 10 yé. Rolls . . $2.00 Roll 100 yd. Rolls . . $16.50 Rolk 
Ornaments. REAM ROUS . .-=.°.: . « «. (Prices on ® 


Lustrous SATIN RIBBONS 


FOR DISPLAY & GIFT WRAPPING 


No.3 ° %” 100 yd. Bolt . . . . $2.95 
No. 5 hi" 100: yd; Be. ss SE 
No.9 1%" SO yd. Bok . .«:. «. $3.10 
No. 40 2%” 50 yd. Bolt . . .-. $4.95 
Me: 120 4%" S50 yd: Bok .°. . . FO 


All colors available, that harmonize and match 
with the metallic foil papers and metallic balls. 








GREGGORY, INC. 


2929 S. WABASH 7 CHICAGO 16, ILL. 








NEW!! 
BEAUTIFUL!! 
NICKEL PLATED EASELS 





STURDY — 
BRILLIANT — 
PRACTICAL — 


The perfect addition to any 
fixture line 


B vsesessses ees 
D vssss0eesss eee 


TRIM-RITE COMPANY 


315 Clinton Avenue 
Newark 8, N. J. 
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GREAT OUTDOORS INSPIRES 
CHICAGO DISPLAY 
[Continued from page 39] 

green background he employed for a number 
or settings 


backwall to illusion of 


create an space. 
Men's tootwear was the subject presented 
here with the legend that “Golfing, boating, 


tennis starts with 


air cov led 


sportswear 
sports-right shoes 


your 
for com 
fort, styled for action.” A lone mannequin 
wearing casual clothes to correspond with 
the elements that contributed an atmosphere 
of air cooled comtort, was posed under a 


palm tree with leaves made of seamless 


paper in leat green. 
ally trom the 
lik 


thatching 


Branching out diagon- 


tree were two elongated leaf- 


<e shelves covered with natural California 


where sports shoes were simply 


White fish netting was 
wall, and a golf bag rested 


arranged in pairs 
swagged on the 
floor to draw 
featured. 


against the tree on the grass 


attention to the golf shoes Green 
lighting was sprayed on the tree and amber 
on the thatching to create a sun-bright illu- 
sion that vitalized the scene 


In two windows at Carson Pirie Scott & 
Co., Clement Bradley, display director, gave 
the display of imported 
assical treatment which he approached in 
manner. As 


illustration, a 


Swiss organdy a 
( 


a modern can be seen in thi 
from 
were reflected the 
beauty of the famous Venus of Milo, yet re 
tained the 


\merican 


standard mannequin 


which the arms removed 


characteristics of the modern 


woman. Shaping the fabric into 


\merican designs is suggested by a manne 


quin seated at a drawing-board painte | 


dusty pink, where she fashions a design 


The organdy is draped on the posing model 


and is swirled over the drawing-board and 
brought forward in the window through the 
chair on which the designer is seated. This 
swirling is done for flowing grace as well 


where he desired to fade out the 





Lh iy So ae 


as to carry the theme printed on the card 
“Imported Organdy Swirls and 
Shapes into Patterns of Summer Delicacy.’ 
The walls were washed with pink lighting 
and the free-form back of the 
glass was gray to harmonize with the dusty 
pink and gray ensemble worn by the design 
er-Mannequin. 
“The Mark of a 


setting 


Swiss 


masking 


Master” 
which 


title 
chose to 


was the 
with Bradley 
American interpretations of 
Dramatic achieved 
rattan form. partially 
clothed with the original muslin used by a 
French couturier. The decorative 
treatment ranged in achromatic colors from 
white through into black, 
maxed by the and white 
modeled by 
gained 


of a 
present Paris 


designers. accent was 


by a dressmaker’s 
entire 


gray 
black 
the two mannequins. 
importance through the fusion of 
and blue lighting. Aside 
from a place to tuck the feature card, the 
finial in the foreground is purely decorative 


being cli- 
ensembles 
Drama 


magenta, green 


Young togs came in for their share of at- 
tention by Ray Bianchi with a strong appeal 
to the very 
from. the 


young crowd. The photograph 
illustrates 
how child interest was injected by lollypop, 
popcorn, and candy cane “trees,” 
in the continuous display. The 
4-inch tubing painted green, to 
which were attached oversized lollypops and 


series Of six windows 
alternated 
trees were 
made. of 


popcorn balls. surrounded by a suggestion 


of a fence of white rattan. The floors of 
grass and yellow wood chips were spot- 
lighted with amber lighting, the trees with 


Clear lights 
merchandise 


green, and the candy with red. 
from below brought the into 
sharp relief and caused the deep green walls 


to gain a feeling of distance. 


\ sailor in Paris is surrounded by Ameri- 
can beauties in cotton dresses that have 
been designed in Paris at a modest price. A 


drawing of French architectural 


montage 





”~ 


—This is the Goldblatt, Chicago, window display that won one of the top awards in the Adam 


hat contest. 


Judges were Jack Dempsey, Adam hat director of sports and public relations: 


David R. Gibson, Madison Advertising Company, Inc., and Alvin Brown, Decorative Displays. 
Ray Bianchi is display director for Goldblatt's— 
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POE, 


scenes, the names of famous couturiers, and 
i street lamp are the Parisian touches that 
lift the cotton dresses out of the nondescript 
rracket and dress them up as sophisticated 
summer fashions. The window was done 
it Edgar A. Stevens, Inc., under the direction 
if Marjorie Smith, display director at the 
Evanston store. 

The following displays are not shown: 
“Daytarers,” cotton dresses for all around 
lutv during the daylight hours, were clever- 
vy handled in an abstract manner by Clement 
four depicting their 
for gardening, shopping, market- 


Bradley in windows, 


suitability 


ng, and entertaining at tea. The display 
props, identical in all the windows, were 
entered around a stone sun-dial and ab 
stract mannequins, minus feet, were of the 
same texture. The mannequins were sup 
ported by a rod wound with foliage. The 
outdoor atmosphere was created by ruscus 


wings and flooring and in each window the 
abstraction was augmented by attaching to 
the back wall a symbol of the daytime activi- 
which the ‘“Daytarer” com- 
For instance, tea on the porch is 


ty for was 
mended. 
faintly suggested by a tea service set on a 
willow chair attached high on the wall. The 
windows flooded with amber lighting 
to denote sunshine. 

At Spaulding’s a display 
cypress planks was draped with green fish 


were 
unit made of 


netting and grayed for a weather-beaten ef- 


fect. It provided an opportunity to hang 
merchandise, which in this case was cotton 
dresses. The planks were adorned with 


pampas plumes in soit shades of violet, char- 
treuse, and blue, and chartreuse was carried 
through in the floor covering of sand. Mex1- 
attached to the upright 
The COpy card de- 


Sportive... 


can gourds were 
planks for color accent. 
fined the dresses as “Sparkling, 
full of play.” 

Pwo of everything in a color scheme that 
Incorporate d the red, white, and gold used by 
Naylon’s “Twin type” 
bewitching 


the manufacturer of 
lipstick and nail polish, made a 
display at Goldblatt Brothers to 
in a two-some package of the 
attired in identi- 


create in- 
terest COSs- 
metics. Twin sisters were 
cal dresses of black evelet embroidery ovel 
a bouffant petticoat of white netting. The 
young ladies of the Gay 90's wore Gibson 
girl blouses and carried that 
matched their dresses and high-button shoes. 
Their outfits were designed and made by 
the display department and included hats in 
the mood of the period. Mannequins wert 
posed before a backdrop of vivid red cloth 
that fell in pleats to the floor, continuing as 
a floor decoration and ending on the opposite 
side of the window where it was puffed on a 
to display the cosmetics in twin 
As a means of presenting ad- 
department 


parasols 


plattorm 
white frames. 
ditional merchandise, 
constructed two frames of wallboard, deco 
rating them with gold and suspending them 
hanging pictures 


Bianchi's 


with invisible wires as 

composed of three “Twintype” packages set 
on staggered shelves. The window was 
lighted with clear lights, except for the 


drapery where red light was employed for a 

pronounced luminous effect. 

a fur storage service inaug- 

Komiss Richard 
manager, devoted a_ full 

shoppers 


To introduce 
urated at the 
Hansen, display 
window display to 
of the necessity for insuring their precious 


Company, 


scale remind 
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HIT OF THE SHOW! 


Roman Velour Panels 
8 FEET HIGH, 40" WIDE 


Gives the effect of transparent velvet 
drape. We are the first to perfect a fluted 
velour board that will not sag or buckle. 
Do not confuse this with anything that has 
been on the market before, as this has a 
full kraft backing which makes this pro- 
duct unique. 
Colors: 
Xmas Red, Xmas Blue, Xmas Green 


¥6.50 per sheet 


Can also be had in pastel colors. 


ANOTHER COLUMBIA FIRST! 


o 
Giant Concave 
8 Feet High, 9 Feet Wide 


\ new low priced fluted board made from 
15 point paper with a kraft backing which 
combines economy, practicability and 
beauty. Do not confuse this Giant Concave 
with others on the market. Its sharply 
creased edges look like a_ plaster back- 
eround, with 2%4-inch half-round concave 
flutes. Will not buckle or sag — requires 
no reinforcement is self standing. 


White $ 9.50 per roll 
Frosted Snow White 13.50 per roll 
Silver tinsel 
spotted white 
Two-tone colors 


13.50 per roll 
13.50 per roll 


Two-tone colors — Xmas blue, Xmas green, Xmas 
red, Orange. Rust, Harvest. Yellow, Lt. Blue. 
Lt. Green, Black, Rose. 


Manufactured by 


COLUMBIA DISPLAY MATERIAL CO. 


179 PACIFIC STREET 


BROOKLYN 2, N. Y. 








complete. Quick, neat 


36 and 38. Try a pair 





Flexible Sleeve Forms 
GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 


yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 


PALAZZO SLEEVE FORM MFG. CO. 


34 Park Place, New York 7, N. Y. 


and handsome! Save 


on approval. 
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‘SNO BLOCK 


REALISTIC SNOW TEXTURE 
FIREPROOF + LIGHTW 


% 


CUTS EASILY* CLEANS EASIL 


; 


COMPLETES THAT WINTRY 
TOUCH TO WINDOW DISPLAYS. 


WORLDS MOST NATURAL 


EINE SN LOOKING ARTIFICIAL SNOW 











FOR THAT 
FRIGIO EFFECT 
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Here are the four great Frostee display products 
to give your store cool inviting windows for 
summer and later a sales appealing display for 


early showing of Winter Merchandise. 


Frostee Sno Blocks 


Beautiful fluffy snow reproductions in rigid block 
formation permitting convenient handling by display 
men for building any desired shape or size display. 
unlimited possibilities for sales influencing window 


displays. 


Frostee Frigid Chunks 


This new form of Frostee Sno is made from the 
top surface of our standard fluffy Sno Block. They 
are about two inches thick and come in assorted 
irregular shapes and sizes varying from three to six 
inches. When used for complete floor covering it 
has an unusual eye catching frigid effect and will 
have unmatched merits for displaying multitudes of 


different merchandise in all seasons of the year. 


Frostee Sno Flakes 


These flakes now greatly improved, sparkling 
white, flaky crystals so natural they resemble nature’s 
own flakiest snow, light as feathers, fire and vermin 
proof, remain clear white indefinitely, not made from 
paper or critical food products. Frostee Display Sno 
Flakes are used wherever a cool, wintery effect. is 
desired. They may be spread evenly over surface of 


display windows or piled to represent snow drifts. 


Frostee _ Sno 


The Fine Sno has the same clear Sno-white 
appearance as all Frostee products. It differs only 
in that it is pulverized into fine granules to represent 


the texture of nature’s own snow when drifted and 


piled in cold, stormy weather. 


Manufactured by 
FROSTEE SNO CO. 


ANTIOCH, ILL. 
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THESE JOBBERS 
Carry Stock of 

FROSTEE FIREPROOF 

DISPLAY PRODUCTS 
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ALABAMA 


Birmingham—Fix-Play Co 


ARIZONA 


Phoenix—Arizona Window Ad 


vertising Co. 


CALIFORNIA 


los Angeles—Albright Display 


service 
The 
San Francisco 
Supply Co 


Aladdin 
Paper «& 


House of 
—Sales 


Sylvan Cohen Display 
Herman Tunick 


CONNECTICUT 


Hartford—20th Century Display 


Co. 
GEORGIA 


Paper C 


Roos 


Atlanta— Fulton 
Melvin S 


ILLINOIS 


Aurora—Dunlap Studios 

Chicago—Adler-Jones, Inc 
Botanical Decorative Supply 
Co 

Cook & Meier 

Dann-Dee Displays 

Dazian’s, Ine. 

The Garrison-Wagner Co 

Display 


Elgin—Brinckley 


INDIANA 


Muncie—R. A. Minear 


Co 


Display 


IOWA 


Des Moines—Kesl 
Kucharo 


Display s 


George 


LOUISIANA 


New Shur-Nuff, Inc 


Orlean 


MARYLAND 


Baltimore — Baltimore 
Industries 

Becker 

Smith 


Display 


Sign Supply Co. 


Display Service 


MASSACHUSETTS 
Feine Trimming Co 
Marcus Window Display Ser 


Soston 


ice, Ine 

New England Decorators’ Sup 
ply Co, 

Windo-Art Display Ce 


Worcester—Dashoff DisplayCorp 


London Display & Fixture Co. 


MICHIGAN 


Detroit—Display Creations 


MINNESOTA 


Advance Sign Dis 
Advertising Co. 


Minneapolis 
play & 
LL. E. Hier Display 
Co., Ine 


Shur- Nuff, Inc. 


Equipment 


MISSOURI 
Kansas City—Harvey J. Max 
well Co. 
St. Louis — Creative Displays, 
Inc. 
The Garrison-Wagner Co 


Walter E 


ative Co. 


Zemitzsch Decor 


NEW JERSEY 


Jersey City—L. 
Sons, Inc 


Werther Display 


Rubenstein & 


Newark—Display Center 
Irim-Rite Co 
NEW YORK 
Albany—Rayge Displays, Inc 
Ed George Studios 
Brooklyn—National Sawdust 
Butfalo—Bison Display Fixture 
Co 
Stanford Display Studios 


Syracuse—Merriam Display Sup 
ply Studio 


New York City—Arts & Flowers 


Bonafide Display & Decorative 
ei 


L.. J. Charrot Co, 
James A. Cole Co., Ine 
Decorative Plant Corp 
Arts 
The Kervan Co 
Louis Schneider 
Sales Co. 


Display Service 


Pexkraft 


NORTH CAROLINA 


Charlotte Southern Display 
Center 
Thompson Display Materials 
PENNSYLVANIA 


Lansdowne—W, ( 
Philadelphia 
ne 
Ankerum Mfg. Co 


Hurlock, Inc 


Advance Display, 


Arrow Fixture 


Co. 
Free 


Pittsburgh—Art R. Cohen Co 


Decorating & 


Lance Display Service 


OHIO 


Akron—Witner-Wayne Service 


Cleveland—Advertising Display 
& Decorating 
Cincinnati — General Display 


Corp. 


Reinermann Fixture (¢ 


Dayton—LeRoy W. Fryman Dis 
play Equip. 
OKLAHOMA 


Oklahoma City—Shur-Nuff, Inc. 


RHODE ISLAND 


Providence—C. S. Oakes Co., 


Inc 


SOUTH CAROLINA 


Columbia—Carolina Display C« 


TENNESSEE 


Knoxville—Ed Williams 
Memphis—Wray Williams Dis 


play Co. 


TEXAS 
Harold 


Austin Eichenbaum 


Display s 


Dallas—Marshall E. Moody 

Fort Worth—Bill Williams Dis 
play Service 

Houston—L. E. Clark Display 
Service 


San Antonio—Fox Display Co 


VIRGINIA 
Norfolk—L ’n E 


Display Service 


WASHINGTON 
Seattle—Champion Display Ma 
terial Co 
District of Columbia—District 
Display Ce 
Modern Displays 
WEST VIRGINIA 
Charleston—Trout Displays 
WISCONSIN 
Milwaukee—Midwest Manniquin 


Displays 





Ask your display jobber's salesman to show you dozens of sales stimulating 
winter and holiday displays for windows or interior that can be made with 
Frostee Fireproof Sno. If you are located in a metropolitan city listed above, 


visit your jobber's shaw rooms and get desired 


Frostee display items. 


information about the popular 
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furs against moths. The wintry scene was 
built around the door to a cold storage 
realistic vault handle 
Applied to the 


snow-textured 


vault 
with and 
tumbler. 
door were 12-inch high 
out letters that announced “Komiss New Fur 
Storage,” the letters in the word “storage” 
being mounted on blocks. A 
parent curtain covered part of the announce- 
ment behind which moths were attempting 
to enter the vault. Miniature penguins 
were busy exploring the snow blocks. 

In setting up a display of beach wear 
Reed Schlademan, display The 
Fair, reproduced a scene from the Y.W.C.A. 
beach, located in the dunes of New 
Buffalo, Mich. just across the Indiana state 
line. Inside a large double window a false 
floor was constructed and completely 
ered with fine shavings to create an impres- 
sion of a vast sandy beach. Beach requisites, 
suntan lotions, and bathing beauties that 
lolled on the scene ot 
summer activity visited by many Chicagoans. 
The window set the pace for three additional 
displays where the advantages of vacation 
ing in Chicago were extolled by listing the 
facilities that make the 


constructed 
vault 
cut- 


combination 


SNOW trans- 


manager of 


sand 


covV- 


sand duplicated a 


many recreational 


city a summer playground. 


Carlock Studio 
Is Moved 
Vernon T. 
studio from Oregonia to 
He will continue to produce custom-made 
units and figures in papier mache, plaster 
The relocation provides larger 


Carlock has moved his display 
Greenville, Ohio. 


and plastic. vides 
quarters and better production facilities. 


Paul Kloeris Elected 
By St. Louis Group 


At the election meeting of the St. 
Guild, Paul Kloeris was 
president; he is display manager 
Union Electric Company. The ' 
president, Otto Lasche, Kline's, automatic- 


Louis 
named 
for the 
retiring 


Display 


ally became chairman of the board. 
Assisting Kloeris are the following: 
president, Joe Mercurio, Garrison-Wagner 
Company; secretary, Mrs. Mc- 
Mahon: treasurer, John Stoppenbrink, C. E. 
Williams Shoe Company. Arthur C. Me- 
Mahon. Glaser Drug Company, is publicity 


vice- 


Rosemary 


manager. 


Display Company Formed 
For Wichita Area 


Paul V. Grove, who has been connected 
with display for the past 15 years, and 
John C. Anderson, formerly sales manager 


Foods formed 


for Beatrice Company, have 
a new display firm known as Grove-Ander- 
209 North Broadway, 


son Company, 
company is interested 


Wichita 8 The 
from display 


new 
in hearing manutacturers 1n- 
terested in representation in that territory. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 














CRESCENT 
Quality 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco Carpeoaro Co, 
670 W. WASHINGTON BLVD. CHICAGO 
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Display Rules Department 


BAMBERGER & CO., Newark, opened 
L its completely redecorated and mod- 
* ernized curtain, draperies and up- 
holstery department with a successful slip- 
cover and closet accessories clinic 
Keynoting the design of the new depart- 
ment, which is another step in Bamberger’s 
modernization and 


store-wide expansion 


program, is the “at home” feature carried 
out in displays so that the customer may 
merchandise will 
Display 
department's wide 


see how appear in a 
fixtures present the 
assortment of merchan 
it possible for the 


room. setting 


dise and make 
to segregate 
with visual ease 


customer 


various items and thus shop 


Custome! conventence, as projected in 


the new picture and mirror department on 
the sixth floor, and Bamberger’s eight new 


second floor budget shops, has been the prime 


—Above is the unusual “'chintz wall". It 
holds 100 bolts of 36-inch material and is 
fronted by slip-covered furniture samples and 
a group (right) of 20 swatch racks for cuts 
of drapery, slipcover and upholstery fabrics. 
Below, bed ‘'sleighs'’ with color assort- 
ment tables (foreground) front a portion of 
60 simulated windows illuminated with fluor- 
escent tubing to display curtains—— 


Nitin. SS ae 
% Scuccaell 


{i 


4 
* 
* 
4 
% 
a 
‘ 
; 


f, wateaee 


thought in setting up the department. Cov- 
ering a 15,000 square foot area, the depart- 
ment stretches from the bank of elevators 
on the north to the center of the block- 
long floor, 

Particular attention has been paid to the 
traffic with 
to shopper movement as 


tree flow of aisles arranged 
deter- 


Bam 


according 
mined by a survey conducted by the 
berger research department 

Layout of the department was planned to 
afford various 
types of merchandise and to retain unity in 


separate divisions for the 
There are room settings 
furniture and 
bedspreads and 


the overall design. 


to cordinate fabric, ready 
made drapes, slipcovers. 


arranged with design, 
furniture style in 
throughout the department. 


Other “at home” 


These are varying 
color and 12 areas 
features include 60 illu- 
minated windows with fluorescent tubing to 
show priscilla and tailored curtains, two 
8-foot floating panels furnishing 48 feet of 
wall space 
“S”-shaped 


for curtains and draperies. 


for drapery hangings, and two 


figures) providing 20) windows 


The most unusual addition to the depart- 
ment is a chintz wall. Enclosing the de- 


partment on the south, this wall—a deep, 
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raisin-brown screen —holds 100 full bolts 
of 36-inch chintz, combining pattern  visi- 
bility with sales convenience. 

In the northeast corner an Ensemble Shop, 
backed by a lemon-yellow wall, offers dis- 
play space for several room settings. It is 
fronted by ten bed-like “sleighs”, each with 
as many as 15 spreads for assortment dis- 
play. Overhanging glassed cases offer the 
bedspread color display. 

\djacent to this shop is a canopied deep 
ereen wall carrying displays of blinds, 
awnings, shades and decorative hardware. 
his is tronted by a long glass-top table to 
show hardware sundries. In this section 
ire two additional glass top tables to show 
1 complete assortment of curtain yard 
goods, drapery and slipcover trimmings, 
with ‘additional counters for glass curtain 
merchandise. 

Between the counter and table merchan 
dise and the novel chintz wall on the south 
are 20 swatch racks, where 2'4-vard cuts of 
fabric are draped on bars tor easy selection 
by the customer. 

\dditional displays include cushion racks 
and wastebasket ramps. 

Advance Mannequin 
In New Quarters 

\be Kahn and Bertram J. Kahn, doing 
business as Advance Mannequin Company, 
announce that they are now located in their 
new and larger quarters at 934 West Madi- 
son street, Chicago 7. One ot the features 
of the new location is separate showrooms 
for ladies’, men’s and children’s mannequins 


and display fixtures \ line oft display 
accessories and properties is also being 
added. Mannequin repair and_ refinishing 
will be continued 





Hiffman Becomes 
Grandfather 

On the day Erwin Hiffman left the West 
coast for the New York Display Market 
Week, June 12, his first grandson was born 
and weighed in at 7 pounds 11 ounces. He 
has been named Richard Michael. Hiffman 
is sales representative for Garrison-Wagnet 
Company, St. Louis, with headquarters in 
Santa Monica, Calif., and at one time was 
president of the International Association of 
Display Men. 


Birmingham Distributor 
Appointed By Kent 

The Fix-Play Company, 106 North 17th 
street, Birmingham, has been appointed a 
Roger Kent distributor for Alabama and 
Mississippi. This company is now able to 
service all accounts in that area on their 
window, interior fixture and display require- 
ments in plastic. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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WALLCASES 


Modern individual wallease units 








that can be combined in as many 
ANS Se sections as you like. Styled to 
give your store the appearance of 


custom made walleases. Units are 









constructed to fit all of your needs. 
Both natural bireh and combed oak 
finishes are available. In stock for 


immediate delivery to you. 


Fancy Wrapping Paper 


12. 15. 18, 24 and 30 inch widths 
available. Write for samples and 
prices. 





Write for Our Free Store 
Fixture and Equipment 
Catalog 





~ Nygren’s Men’s Store, Hopkins 








SHOWCASES 


Full. two-thirds and half vision 





stvles in 4. 5 or 6 foot lengths. 
Natural bireh or combed oak fin- 
ishes. Fluorescent lighting option- 


al. Immediate delivery from stock. 


STORE FIXTURES 
ee EQUIPMENT AND 
iat DISPLAY MATERIALS 

e 


Manufacturers Converters s Distributors 
24 S. SIXTH ST. MINNEAPOLIS 2, MINN. 
N HES New Orleans, La. — International Trade Mart Bldg. 
BRA C Oklahoma City, Okla.— Merchandise Mart Bldg. 














FOR YOUR 


DRESS GOODS 
PROMOTION 


No. GR 620 


Giant Shear 6' long 
Needle 3' long 


$16.25 Complete 


Hardwood construction 
Opens to any angle... 
_.. White Enamel Finish 


QUENSELL DISPLAYS, Inc. 


71-23 Austin Street 
Forest Hills, N. Y. 
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Transparent Shade Company’s 
Sensational New 


DISPLAY 
MIRACLE 


that virtually 


stor 





/ 
TRANSPARENT SHAPE 


i 


TRADE MARK 





It's here—far greater Sun Protec- 
tion plus visibility than ever before offered! 
It's Infra-Chem —a discovery from 
the laboratories of Transparent Shade Co. that 
invisibly chemicalizes acetate material, thus 
repelling virtually a// harmful sun rays! 


Now you can say goodbye to need- 
less fading and damage .. . to lazy hidden win- 
dows ...to sun-spoiled profits. Now you can 
safely display, the Infra-Chem way. 


CAUTION: infra-Chem ts ow 
exclusive process, ortginal and 
secret. Don't be misled by tmita- 

mS Vo other sun shade can 
offer you Infra-Chem 


RANSPARENT SHADE CO. 


LOS ANGELES, CALIFORNIA 






SEND FOR THIS 
FREE BOOKLET 


TRANSPARENT SHADE CO. 
Dept. 1G, Box 213., 
Terminal Annex, Los Angeles £4, Calif. 
Send me immediately your illustrated 
brochure and details on new Infra-Chem 
“Sun Protection plus Visibility” 


name position 





store name. 





street. _City ——Sstate. 
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"CAMPUS COMPASS" 
[Continued from page 56] 


of authentically styled, campus-approved 
clothes for this promotion. 

In each window the card copy had a faint 
outline map of the United States with a 
compass superimposed. As an example, the 

“Style trends from north, south, 
west - 


copys read: 
Campus Compass — points 
sport contrasting 


east, and 
to Alabama - 


slacks.” 


coat and 
As may be seen in the photographs half 
displaying sport clothes and_= suits 
were placed on pecky plateaus to 
give height and balance to the displays in 
Natural grape roots 
and cypress knee props were used in this 
In the 


forms 


cypress 
the smaller windows. 


unit to feature suitable accessories. 
supplies and = drafting 
arranged in an irregular 
pattern on the floor to add to the collegiate 
motif. 

Bolton uses a combination of high-wattage 
spot and fluorescent lights in the 
windows, for he thinks that effective lighting 
asset to any display. In these 
fluorescent lightings of 
various colors were used. 

In a casual mood, Bolton designed four 
windows featuring a i 


foreground, school 


materials were 


colored 
is a great 
windows, spot and 


single mannequin in 


each models in 


window, placing the non- 
chalant poses beside the compasses.  [Dji- 
rectly below the compasses were = grape 
roots displaying contrasting merchandise 


The college atmosphere was enhanced by 
squares and other drawing in- 


struments on the floor. 


placing “T” 


Bolton carefully places the mannequins in 





DULY, eee 


an easy, casual position in order to avoid 
the usual stiff appearance of figures. A 
touch of humor was injected into a series 
of windows by arranging a pair of manne- 
quins that appeared to be bound. 
One student was seated on a steamer trunk 
in front of the joking with a 
colleague. Several pieces of modern luggage 
were placed on the floor to emphasize the 
off-to-college theme, and incidentally to 
promote luggage. 

In another series of windows, two manne- 
quins standing beside the compass appear to 
be in a thoughtful mood. In front of the 
compass a large grape root served to set off 


college 


compass, 


the accessories and also helped to balance 
the mannequins at the other Com- 
panion bags were arranged around the prop. 

A Bolton policy is to adhere to a single 
theme throughout the whole promotion. He 
neatly coordinates the interior displays with 
the windows in all promotions. The “Cam- 
pus Compass” theme was employed through- 
out the store, displaying college fashions on 
half single mannequins in the 
niches of the mezzanine wall around the 
main floor. Smart luggage and school pen- 
nants added color to the displays. 


side. 


forms and 


Acces- 
were shown on displayers in the 
various departments. 

Crowning the promotion was the fashion 
show and back-to-college dance held during 
the promotion. The Orlando Country Club, 
where the dance and were 
held, was decorated with the “Campus Com- 
theme. A compass 20 feet high was 
used as the background for the fashion 
brilliant spotlight circled the 
compass as the narrator turned the needle 


sories 


fashion show 


pass” 


show. A 





























— "Rather near-sighted to be a displayman, isn't he?" — 


Ft alata mail 
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, a certain college, at which time a student 
rom that school modeled the apparel worn 
m that campus. 

Rutland’s organized a college board which 
was composed of students from ten leading 
universities. The purpose of this board was 
to advise prospective students on their 
wardrobes. Additional college students were 
employed as sales clerks during the promo- 
tion. 

These windows, in addition to radio and 
newspaper advertising, were highly success- 
ful in sales and good will. The promotion 
was so successful from a merchandise stand- 
point that 1t was repeated two weeks later 
with accompanying radio and newspaper 
advertising, and the same displays were 
featured in the five main windows. 





Additional Space 
For District Display 

Although still located in the Atlas build- 
ing, Washington, District Display Company 


has added more space in order to carry a | 


more complete line. One room is devoted 
entirely to seven large display windows. 
District Display was formed in 1945 and is 
managed by Phyllis Hammerschlag, formerly 
associated with her father in the display 
business in Denver. 





Technical Specialties 
To Wilmington 

Technical Specialties Company has moved 
its offices and laboratory to Wilmington, 
Del., and into larger space than previously 
occupied. The company makes “Dekadhese”, 
pearl essence, and “Plastophane”. 





Secures Record Stock 
Of Ornaments 

\ccording to Art R. Cohen, of the Pitts- 
burgh firm of the same name, his company 
has secured a record stock of Christmas 
ornaments in various designs and_ colors. 
The balls have corrugated reflector-type 
caps and metallic hooks and are available 
in from 34- to 3%-inch diameter. Eleven 
different colors can be had. 


Baby Week Cones 
Won By Rogers 

J. Rogers, Rankin Dry Goods Company, 
Santa Ana, Calif., has been awarded first 
prize of $50 in the first National Baby 
Week display contest, sponsored by The 
Parents’ Institute, Inc. 
Thompson Enters Business 
In Charlotte 


Frank Thompson announces the estab- 





lishment of a complete display business to 
be known as Thompson Display Materials, 


at 107 North Brevard street, Charlotte, N.C. 
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THANKS 


FALL ttowers 


FLAMEPROOF 


NATURAL OAK BRANCHES 


NATURAL RUSCUS 
NATURAL MAGNOLIA 


NATURALTRANSPARENT OAK | 
NATURAL FERNS—CATTAILS 


NATURAL ARTICHOKES 
NATURAL THISSEL 
NATURAL WHEAT 
NATURAL BOTANICALS 
SNOW WHITE BRANCHES 
SEAOATS 

DRIFTWOOD 


WRITE FOR PRICE LIST 


VIGNE ..s 


ARTS and 


Manufacturers @ 


43 WEST 56TH ST. NEAR 5TH AVE. 


"The House of Naturals’ 


To our old friends 
To our new friends 
we met at the New Yorker, 
To the N.A.D.I. for their cooperation, 
To DISPLAY WORLD for their valued 


publicity. —H. MENZIN. 

e ROPINGS 
X Mi A S ° WREATHS 
| e TREES 


ITALIAN RUSCUS 
ITALIAN HOLLY 
PRINCESS PINE 


GLASS ORNAMENTS 
NOVELTIES 
JEWEL PLASTIC STARS, 
BALLS, 
WREATHS, 
SNOWFLAKES 
NATURAL ICICLES 


FLOWERS ic." 


Importers 


NEW YORK, N. Y. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 














CUSTOM WORK? NO FUSS — COME TO US. 


y | J 


SANTA HEAD 


28" hand painted Papier Mache 
$5.00 each 
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GREENVILLE, OHIO 














A NEW LOOK 
in Technique 


and PRICE 


Unique ... Appealing ... Sparkling 
FALL . . . FOREST ELF and TREE 





@ Full round papier mache (floss hair do) 

@ Combined with plastic leaf decor in a 
lovely array of blended color 

@5 ft. high... 38” wide...16” deep—$55.00 

@ Mache rock mound (separate) 16” high... 
39” wide... 35” deep—$20.00 


FINESSE DISPLAYS 


305 E. 149TH ST. BRONX 51, N. Y. 














Extraordinary! 


5 FEET WIDE 
FIREPROOF 


FIBERGALS 
CLOTH 


$ § -50 yd. 


Regular $3.00 yard 


Just think of it — full 60 inches — 
full 5 feet wide. Just think, too — 
a wonder fabric of the age — and 
only $1.50 a yard! The most ordi- 
nary fabric would cost more. This 
is an unusually heavy fabric — in 
beautiful, soft draping quality. No 
need to flameproof it — it is 100% 
permanently fireproof. 


See it! Feel it! You'll be amazed! 


Write today for free sample. 


RADIANT GLASS FIBERS CO. 
11 West 29th N.Y. 1, N. Y. 
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Modern Store Fronts 


By CHARLES S. TELCHIN* 
Telchin & Campanella, New York City 


TTRACTION, Atmosphere and Apprat 
A sal are the three priceless ingredients 
“which make up the formula for a 
store-front Cesign that will compel a shoppe 
to stop, look, and go in and buy. 
hese three A’s help us understand just 
what we expect the new = store front to 
accomplish. They also serve as a check- 
list to foretell how well the new design will 
solve the basic problem of modern merchan 
dising, namely to sell more goods. 
The merchant who attempts a moderniza 
tion program without benefit of a capable 
architect to start 


along scientific as well as aesthetic lines 


usually fails planning 
He thinks in terms of costs and measure- 
ments rather than in terms of functional 


design and. definite 


objectives. That ex 
plains why so many store fronts, especially 
those of small stores, do not produce. the 
best results. They lack the required pulling 
power to induce Mrs. Public to cross. the 
street They have no plus qualities ot 
atmosphere and other intangibles to drama 
tize the merchandise as well as the. store 
front itself, and, turthermore, do not weat 
well 

attraction is_ the 


Of all three “musts”, 


most difficult to achieve. Consider — the 
architect's problem Here is a long street 
with stores on both = sides some ot them 

Address le ere t the International Stor 


Modert tion Show held at the Grand Centra 


attractive, some not, but all competing 
with your store for the attention of the 
Within the limitations of space, 


location and the income-level of your clien 


Passe rsby : 


tele, the architect must create something 
new, something different, something better 
that will make your store stand out. 

In order to be attractive, your store front 
must possess the following attributes : 

1. It must be an individual, frank design 
of your specific operation, rather than 
an adaptation of some other store. 

2. It must make a favorable impression 

on the customers in order to attract 

them to your show windows and invite 
close and detailed inspection of your 
displays. 

3. It must be an integral part of your 
interior, rather than a separate entity. 

4. It must be designed to attract the cus- 
tomer to enter, 

Your tvpe of clientele and the neighbor- 
hood you are in determine to a great ex- 
tent the character of the general design that 
will be most successtul. However, — the 
physical proportions of the show windows, 
the refinement of detail, the selective use 
of materials, the type of backgrounds and 
color scheme, as well as the method = of 
lighting are all factors that must be care- 
fully considered to insure the customer's 
favorable impression of your store. 


\tmosphere, our second “must”, is one of 





—One of the pleasantest jobs at the Display Market Week was that of Alvin Mendle, president 
American Fixture & Mfg. Company, St. Louis, shown here before the firm's Korrect-Way Dis- 


plays exhibit. 


His charming companion is Miss Lou Campbell, New York model, who spent 


the week pinning rosettes in the lapels of visitors to the exhibit— 


io alan 
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“SPIRIT or FALL 
Originals 


1. “THE ROGUE" 


those intangibles that induce a customer | 
to shop in a particular store. If we con- 
-ider the show windows as a stage, we Can | 
readily understand that we must employ | 
very appropriate scientific device, as well | 
is the principle of applied psychology to | 


ilramatize the merchandise. However, we | Pine ene 
: mus ake certal . is ali f | : ? 
£ nest wake rer gs agg ee sculpture hand laid Papier Mache, two- 
f cee Se ee ee ee tone oil hand finish. Appliqued Sisal hair. 
ng ustomer and your type of operation. Poo Siete” wide, 1634" high, 41," deep. 
he much atmosphere may become a boomerang ; Price $12.50. 
ce, therefore, it is wise to analyze your clien- | Me - 
n- tele before becoming too highbrow. 2. a ee a 
ng Every type of operation and every major | i oe ap gr ; nr egg wit - 
Py y : . ws w rove its 
er line of merchandise has its accepted sym- | portland bias +R psc lee Peis 
/ holism. The candy store, the jewelry store. | aol Cg ee 1 5 A OO. 
nt the super-market and the department store Price $12.50. 


ire all different in general appearance. The 


3. JUGGLING SQUIRREL: 


function of atmosphere, in the architect's 





n eee : 
an language, is to develop and heighten and | oe life “een age ger anger 
enrich these differences and = distinctions. | —— = mapry Me vaue vewe ¢ 
The goods on display in your store front | ae 
mn pia) - | 
ct must look better and more desirable than | 4. OAK LEAF 
: ' they would in any other setting. Atmosphere | Decorative and functional, hand shaped of 
te : jf . : ‘ “ey e ° . P 
‘ is one of the keenest tools of selling; it | superior quality Mache. Reinforced and 
ul - . . . . . . . or 
works best if it adds to the shopper's | finished in rich two-tone oils. Size—I6" x 
‘i pleasure and appreciation, 914". Price $3.15 each. 
y. Here are some ot the things an architect 5. JUMBO OAK LEAF: 
can do to insure” proper Atmosphere tor | Useful in 100 different ways. Sturdy, 3 
your store Iront: | dimensional, beautiful brushed finish. Size 
1. To provide a harmonious treatment of | —2914" x 1914". Colors: yellow, orange, 


the various elements that compose the brown, plum, and green. Price $6.65. 





store front. The shape and height of 
the show windows and displays must 
be suited to your type of merchandise. 
The design of the exterior sign, the 






arrangement of the vestibule, the posi- 


. rrang posi- | 613 LOCUST ST. 
; tion of the entrance door, all contribute ST. LOUIS I, MO. 


to making the store more inviting. 


— 


2. To increase the appeal of the merchan 





dise on display. This can be accom- 

plished by means of forceful vet subtle 

dramatic effects, such as punch light 
ing, and suitable background materials 

3. The design of the window backgrounds, 
whether open or closed, requires care- 
ful planning. Except in stores requir- 
ing a maximum of privacy, the open ‘ A 

j back is recommended, as it permits the (| : 

window shopper to look inside. Ci . 

4. The proper selection of materials and L f) 
color scheme exert a forceful impres- 
sion on the customer's reactions. ) 

The proper atmosphere stimulates the cus- ee 

‘ BAGNETISM 


tomers’ interest and puts them in the prope 
buying mood to shop in your store. 

‘ Naturally the atmosphere inside the store 
must carry-through the effects obtained in 
the store front, and thus insure a favorable 


by korrect- way 


and lasting impression of the entire store. \) 
. ° e e e * } 
Appraisal is the third aim of a successful ' 
design. It is the quality which transforms . e ° ] 
admiration and desire into a decision to buy. Paris mispire : "The French fashions, comments 
Appraisal is also the means of identifying 
2"? A RPER’S 7 > . mC 
L your store, and thus possesses a definite HARPER'S BAZAAR, impose a spirit 
advertising value. . 
ae ; s P ; rather than make headlines.” Beau Monde 
The store front that has high appraisal Gla 
e “ ¢ — _— oy . wee . ' & « . ° . 
valuc Says to the custome r, “Come right in! S=— gz interprets and captures this sublime feeling. 
See, the place is bright and shopping will - 
be pleasant. You can find what you want } 


in a jiffy. Why delay?” 
It is well known that the customer is 
always on guard, and that we are no 
- longer in a seller's market. The customer exclusive distributor... 


wishes, and has the right, to compare your 
prices and quality with those in other stores 
down the street. \ well designed store will 


[Continued on page 93] 
315 WEST QUINCY STREET CHICAGO 6, ILLINOIS 








COLOR - LITE 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
\ LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices. 





Wagner Sign Seruice. Puc. 
207 S. Hoyne Avenue 
CHICAGO 12, ILLINOIS 















DISPLAY MATERIALS 


(The South's Largest Supply House) 


Are You on Our Mailing List? 
lf you have not received our 1948 FALL Cata 


logue, write us and we will be glad to place 
your name on our mailing list. We have 


everything in DISPLAY MATERIALS. 


Southern Importers & Exporters 
200 Fannin Bidg., Houston 2, Texas 











® PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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Peck’s Display In Brief 


ECK’S, of Kansas ( ity, does a compre- 
hensive display job under the capable 
direction of Maurice Lewis. He has 
been with the store for several years, and 
prior to that time was with Strawbridge & 
Clothier, Philadelphia. 

In the 


Lewis has divided department operation and 


handling of his display problems, 
placed responsibility in the hands of capable 
assistants. The results are creditable win- 
dow and interior displays, plus an overall 
display continuity which is often lacking in 
many stores. 

Lewis is a firm believer in using a com 
plete bank of windows’ bearing on one 
theme, in order to achieve streneth in his 
presentations.  (Peck’s has 30 windows.) 
He teels that repetition ot 
adds to the 
much as a continued advertising 


a given subject 


impact with which it. strikes 

shoppers, 
. ] “— o ¢ 5 

campaign will accomplish the same result. 


In the “Back-to-College” promotion, from 


which the two illustrations 
interior displays were keyed-in along simi- 
lar lines, and all the 
with 
the same vein 


store's display was 


backed up newspaper advertising in 
typical of the way in which 
the display and advertising departments 
Peck’s. As a matter of 


fact, the sales promotion director, the ad 


work together at 


vertising manager, and Lewis work togethet 
as a three-man team whose success is indi 
cased by consistent increases in volume. 
Peck’s is a member of the Allied Pur 
Corporation 
Lewis is steadfast in his belief in the wis- 


chasing group of stores, and 


dom of training of personnel within his de- 


—These are the windows from a battery based 


on the "'Back-to-College'’ theme. Maurice 


Lewis is a firm believer in using an entire bank 


of windows on one subject— 
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irtment for display managership in other 
tores within the Allied set-up. From time 
, time Peck’s has supplied to Allied display 


ssistants who have worked out as good 
isplay managers, and the = store, under 
ewis’ display direction, has served as a 


vod training ground for displaymen in the 


Kansas City area. 





Indiana MACs Witness 


Display Demonstration 


Display had a large part in the June 
weting of the Men’s Apparel Club of 
ndiana, held at the Hotel Severin, Indian- 


ipolis. In the center of the Rainbow room 
vas arranged a display of the business suit, 
sportswear and beach attire 
Style Acceptance Guild of 
Around the three 
sample window 
featuring sum- 
and boys. 


Mikesell, 


summer formal, 

as chosen by the 
the organization. walls 
oft the 
displays, 
mer and_ fall 
Phroughout 
who conducts 
under the 
the Associated 
this 
were 


arranged 
a number ot them 
apparel for 
entire day Val 
display throughout 
sponsorship of Indiana 
Retatrlers ot 
room to. talk 
interested in 


room were 


men 
one 
classes 
the state 
university and 
Indiana, was 
with merchants 
various phases of display. 

The following day a display 
presented to the merchants after a luncheon 
\ complete window was installed while they 
with the necessary steps of each 
operation explained in detail. After the 
window finished the meeting 
thrown open for questions and answers and 


present in 
who 


clinic was 


watched, 


was was 
the speaker and man who installed the dis- 
play kept time in 
answering the interested queries. 


were busy for some 


Packaged Windows Ready 


For Fall Season 

Resident Display, Inc., 100 Charles street. 
New York City, now has photographs ready 
of the firm’s “packaged” window displays 
for the fall company special- 
izes in complete settings of this nature. 


season. The 





Cincinnati Group 
Holds Party 


25 members of the Display Club of 
Cincinnati met the evening of June 
Cold Spring’s, Ky., for 
cards and refreshments. 


Some 
Greater 
17 at Trudy’s Grill, 
an evening of food, 





Tello Leaves Stix's 
For Silvestri 

Frank Tello has resigned his position with 
Stix, Baer & 
in order to join Silvestri 
Chicago, 


the display department of 
Fuller, St. 


Art Mfg. 


Louis, 


Company, as a designer. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 





DISPLAY WORLD 







aX 
& 


87 


ma, 


MANIKINS WITH ac NETISM 
| 


by horrect-way 


"The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exclusive distributor... 


L. f. WEEN DISPLAY EQUIP. CO. 


23 N. SIXTH STREET 


MINNEAPOLIS, MINNESOTA 








Week. 


things for 


Thank You / 


for the perfectly wonderful reception accorded our 


presentation at the Hotel New Yorker during Market 


Our representatives will be heading your way during 


July and August with even newer and more wonderful 


BACK-TO-SCHOOL ¢ AUTUMN e CHRISTMAS 


ARKOW-LEWIS ASSOCIATES 


Thanks again! 











705 ARCH § ST. PHILADELPHIA 6, PA. 
USE THE 
OPPORTUNITY EXCHANGE Nate 
For any WANT AD purpose: 
REPRESENTATIVES WANTED 412 Bay Bldg., Seattle 1, Wash. 
POSITION WANTED POSITION VACANT for 
$3.00 Per Columa Inch — CASH WITH ORDER Mannequin Maintenance 
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122-124 KINGSTON STREET 








FIRE-FLY 
LIGHTS 


20 Clear Glass Light Outfit 
complete with transformer and 
add-on connector for attaching 
additional set. Lamps burn in- 


dependently. No searching for 
faulty lamps. Each set 25 ft. 
long. 


| set—20 lights with transformer 


Price $7.50 complete 
Extra set—20 lights 

Price $5.00 set 
Extra lamps—package 10 

Price $1.00 pkg. 


NEW ENGLAND DECORATORS SUPPLY CO. 


BOSTON |I1, MASS. 














For that Cooling Effect 
UNBREAKABLE 


PLASTIC SNOW BLOCK 
LETTERS 


2"' THICK 


Made to your copy in sizes 4"' to 8" 
tall — 50c each letter 


ALBRIGHT DISPLAY PAPERS 


1806 W. Ith Street 
Los Angeles 6, Calif. 








Rus “iy 


Free 


' Catalog 
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Multi-Stop Turntables 
Again Offered 


furntables identical in) operation and 
sturdiness with those produced by Andrews 
& Perillo before the war are again being 
offered the display field by (sale Dorothea, 
37-61 85th street, Jackson Heights, Long 
Island. Designed in three types, to handle 
10, 25 and 40 pounds balanced load, the 
turntables can be set for continuous revolu- 
tion or to make two, three, four, six or 
twelve stops per revolution. Literature 1s 


available upon request 
Dorothea is also producing the “Display 


Kine” flasher unit which can be used to 
turn one or more lamps on and off at given 
intervals, to control turntables, to operate 


several turntables in sequence for a single 


amplifier, and similar applications. 


CALIFORNIA TAKES TWO 
WEEKS WITH PAY 


[Continued from page 45] 


The background the blue-gray 
used in the other windows. 

At Milliron’s, Display Director Anthony 
Golff's graduation windows used a Grecian 


The background 


Was same 


theme. panel, flanked on 


each side by white Grecian columns, showed 


a building, evidently a school or college, 


with wide stairways leading up to a second 
The building 
in Grecian-stvle architecture. 


itself was done 
Stepping 


story balcony. 


stones led up to this central background 
arrangement. At each end of the window 
a smaller Grecian column held a Grecian 


urn filled with magnolia branches. 

Display Director Crate. at B,C. 
Nash & Co., in Pasadena, honored the 
State’s centennial ] 


Louis 


Golden with a series ot 


windows featuring only California-made 
merchandise. A rustic cart, made of red- 
wood slabs and partially filled with straw, 
held the accessories. The dress worn by 


the mannequin was a pastel green, making 


a pleasing contrast with the dark reddish 


brown of the natural redwood cart. The 
wall was painted a warm tan to harmonize 
with the rest of the display. Green and 
amber filters were used over the spotlights. 


\. McCracken did 


Display Director James 


a nice Chinese hooked 


rug promotion § at 
Sear’s-Inglewood that was at least partially 
responsible for a sales record. One of the 
hooked rugs was hung from the ceiling in 
the center of the window. \cross the top 


was the 
back of 


pagoda style, Chinese red arch. In 
the could be the 
three mors Black Chinese-type 
partially covered with a blue tabric, 
side of the Kach pillar 
Black wooden trames 
supported drapery suggested for 
correlation the Lamps, 
furniture and other home furnishing goods 


rug seen ends of 
such arches 
pillars, 
were on each rug. 
held a Chinese print 
fabrics, 
with Chinese 


rugs. 





used in this window followed the Chinese 
decorative styling 
Donlon Heads Display 
For Westchester Store 

Following the resignation of Paul Rose, 
who has joined Ferris-Shacknove Studio as 
noted elsewhere in this issue, Natalie Don- 


lon has been made display manager for the 
Westchester store of Lord & Taylor, New 
York City. She was formerly first assistant. 
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Space Transformed 
Into Display Area 
The new giftwear department of Black, 


Starr & Gorham, New York City, was de- 
signed by S. S. Silver & Co., Inc., of Brook- 
lvn. This floor was formerly used for office 
space and manufacturing The 
designers transformed the area into a de- 
partment, subdued and elegant, which is a 
striking contrast to the traditionally styled 
panelled walls and crystal 
the other floors of the store. 

The mauve tinted 
carpet act as a_ beautiful 
individually lighted wall cases painted in 
soft shades of blue with wide bleached oak 


purposes. 


chandeliers of 
walls and matching 


background for 


frames. An all-mirrored corner with rows 
of glass shelving especially designed by 
S. S. Silver for the display of crystal, 
carries out the dramatic effect of the mer- 
chandise, adding to the glass-tiered tables 
and bleached oak display tables and mer- 
chandise units. The lattice windows. be- 


hind which hang soft curtains enhance the 
design. 

The smart tables are bleached oak and the 
small, compact chairs are bleached oak 
covered in blue leather. A combination of 
fluorescent and incandescent lighting main- 
tains a soft glow throughout and adds to 
the atmosphere of the whole department. 


Crown-Mark Develops 
Fadeproof Seamless 

Crown-Mark Corporation, Kast 44th 
street, New York City, has perfected a line 
of fadeproot 


155 
seamless display papers, ac- 
cording to a statement by James V. Mce- 
Nichol. Subjected to Fadometer tests, this 
range of 20 withstand 
from 16 to 60 hours under the Fadometer, 
which is the equivalent of from four to six 
weeks normal sunlight exposure. 


colors will fading 


The colors of the fadeproot line are high 
style shades and are available in widths of 
105, 92 and 5214 
on the new 
according to 


inches. A patent is pending 
process ot 
McNichol. A catalogue con- 
taining illustrations and information on the 


manutacturing, 


fadeproot and other display paper lines of 


Crown-Mark is to be had on request. 


Official Sweater Poster 
Being Distributed 

The official 1948 National Sweater Week 
(September 20-25) poster will be sent to all 
retailers handling sweaters by July 19, 
the Knitted Outerwear Foun- 
dation, 60 East 42nd street, New York City, 
the sponsor of the event. It will be printed 


according to 


in six colors on heavy paper and will be 
14 by 17 inches in size. The Foundation 
expects at least 15,000 department. stores, 


specialty shops, haberdashers, children’s and 
infants’ cooperate in the third 
annual National Sweater Week campaign. 


shops to 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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uit. 


Winston Jones Styles 
New "'Coronet'’ Figures 


mannequins has 
the advanced 


\ new bevy of been 
specially styled to present 
1! fashions to best advantage by Winston 
ines, display director for Franklin Simon 
Co., New York City, for The Display 
quipment Corporation, 147 West 37th 
treet, of the same city. 
Jones posed the mannequins 
dress rather 
ide figure. While the poses are 
implified, they have been designed for easy 
Personalities of the figures sug- 
est the ingenue type.  Coiffures, in a 
variety of natural blended 
elected with the aid of a leading beautician. 
he mannequins are finished in attractive 


with an eve 
than the 
not over- 


the new styles, 


indling. 


shades, were 


ew pink tones with natural make-up. 
Sol Cohen Appointed 
By Display Decor 

Display Decor, Inc., has named Sol Cohen 
to represent the firm in Washington, Balti- 
more, Philadelphia, Norfolk and = Detroit. 
\nother addition to the staff is Ann 
Nunnenkamp, who has joined the company 
as designer; she was formerly with Gen- 
eral Display Corporation, Cincinnati. 


"A Display Is Born" 
Is Article Subject 


Six pages of the issue of the 
‘Grapette Grapevine”, The 
Grapette Company, Inc., Camden, Ark., are 
devoted to an telling how the 
pany s point-of-sale display material is pre- 
pared. It display from the time 


June 


house organ of 


article com- 


traces the 


it is roughed out by the artist through the 
omplete lithographic process at the plant of 
Kinson-Freeman, Long Island City. The 


(Ggrapette firm annually uses hundreds of 


thousands of point-of-sale display pieces. 


Itinerant Display 
For Cunard 
\ display 


Star 


Cunard White 
currently is 


featuring the 
motor liner “Britannic” 
attracting attention in the window of. the 
line's uptown office at 441 Park avenue, 
New York City. 

An enlarged 
mounted on a 
the background for a 
illustrating the 
formation in design and passenger accom- 
taken place in the 
Descriptions and photographs 
tourist 
feature. 


deck plan 
with a slide 
model of 
trans- 


portion OF a 
dratting board 
rule forms 
the ship, complete 
modation which has 
“Britannic”. 
of first 
prominent 


and class staterooms are a 


display will appear in the 


line's office windows in other cities. 


SOOT] 


The 


Kamensky Made Buyer 
By J. A. Kirven 


Sol) Kamensky, coordinator = in 
charge of display for the J. A. Kirven Com- 


fashion 
pany, Columbus, Ga., 
of women’s, misses’ and juniors’ coats, suits 
and dresses. 

The position of display director has been 
taken Kpting, formerly 
Kamensky’s assistant. 


over by Gwen 


has been made buyer 
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by korrect- way 






x “The French fashions, comments 


Paris inspired 
HARPER'S BAZAAR, impose a spirit 





exclusive distributor... 


MAG THIGPE: 


BURLINGTON, NORTH CAROLINA 











SLEEVE FORMS 


JOBBERS INQUIRIES INVITED 


Save Time - Get Results 


Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs 
$5.00 pr. — With Full Springs 


F.O.B. Factory Sizes 37-38 


TANZER DISPLAY CO. a 


6 WALNUT STREET EVERETT 49, MASS. 


JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 





> 
_— \o/\ 


a 

















For particulars, write 


ACTION FORM CO. 


265 WEST 17TH STREET NEW YORK II, N. Y. 
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ONLY 


AMBER TRANSPARENT 
PLASTIC SHADES 
give 


BEST PROTECTION 


Proven tests by manufacturers of 
plastic shades over many years 
show that amber transparent 
plastic shades give the most 
efficient protection against sun 
fading. 

Extravagant claims that promise 
miracles will not stand up against 
the experience of thousands of 
storekeepers. Make your own 
test — compare clear and amber 
shades. 


Manufacturers of the original 
transparent plastic sun-shade. 


For estimate and further infor- 


mation, WRITE NOW to: 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS I5,N. Y. 














And Now... Introducing 
Motion With Lights! 


Doto-Sho 


ELECTRIC TURNTABLES 


New Model "712" 


For Your Sales-Pulling Displays! 


THE famous ROTO-SHO is 
now available with a two 
way, built-in receptacle to 
permit novel, _ self -con 
tained lighting effects by 
means of slip rings ... 
as well as operation of 
electric appliances of all 
kinds while the table re 
volves three times a 
minute. 

"712" will revolutionize 
your window trim ... be 
cause motion plus unusual lighting is the 
key to successful displays. Sturdy, all steel, 
carries up to 200 Ibs. 18’ diameter table. 
A.C. only. 








Write NOW for full information about 
‘712’° and our COMPLETE line of 
ROTO-PRODUCTS, 


GENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St., New York 12, N. Y. 
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Department Check-List 


The following display check-list is now 
being used by one of the country’s large 
Many display directors 
will want to rate their own departments by 
reference to the list. 


retail store gr Ups. 


A. WINDOWS 
\re windows regarded as 
1. Separate medium 
2. Adjunct to newspapers 
3. Both 
If both, is balance good to give maxt- 
mum support to news and retain flexi- 
bility for maximum timeliness ? 


Are windows used for: 


1. Selling displays 
2. Prestige displays 
3. Both 
If both, is balance good and how well 
is each done? 


4. Serial displays. Theme 


wn 


Ensemble displays 
(Coordinated as to color, 
6. Both 

Opinion of balance and effectiveness o 


fabric, ete. 


each. 
7. Campaign displays 
8. Single promotion displays 
9. Both 


Opinion of balance and effectiveness o1 


each. 


How much depends on price line to be 


advertised ? 
How soon does price appeal appear ? 


Do they put price of merchandise in win- 


dows? 
Always? 


With merchandise where price is im- 


portant factor? 


With all but institutional prestige ad- 


vertisements 7 
How are windows assigned? 


Do the windows express the merchan- 


by Tony Brinker 





TRADE PERSONALITIES no «5 
































Boon IN NEW YORK CITY AND ENTER- 
ED UNIVERSITY OF PENNSYLVANIA 
Ar 15 WHERE HE WAS INTERESTED IN 
CREW AND BECAME A MEMBER OF THE 
STAFF OF THE FAMOUS PENNSYLVANIA 

*PUNCH BOWL” AND HEAD OF HIS FRA- 
TERNITY. AFTER GRADUATION, IN 1927 
HE JOINED DECORATIVE PLANT, TRAVEL- 
\NG THE MID-WEST AND EAST, AS WELL 
AS CANADIAN CITIES. SYLVAN WAS 
JUST REELECTED PRESIDENT OF THE 
NATIONAL ASSOCIATION OF DISPLAY 
INDUSTRIES FOR THE SECOND YEAR... 

. KE HAS BEEN ACTIVE IN THE NADI 

F SINCE (TS INCEPTION IN 1942. 





5S AVORITE PASTIME... VACATIONING WITH 
a HIS BEAUTIFUL WIFE . HOBBIES... READING 
Es MAPS, DRIVING GREAT DISTANCES — 
PREFERABLY EXPLORING NEW ROADS. 
SPORTS... ENJOYS ALL SPORTS — 
ESPECIALLY ACTIVE AT TENNIS, GOLF, 
BILLIARDS. BUSY AT PRESENT KEEPING 
AHEAD OF HIS I4-YEAR OLD SON... 

AN ATHLETE, TOO. 





PRESIDENT, 
DECORATIVE PLANT CORP., 
NEW YORK CITY 
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dising policy of the store, i.e. feature 
those departments for which the store 
is famous, for which it wishes to he 
known ? 

In the assignment of windows to de- 
partments, is the system flexible 
enough to allow for development ot 
hot items ? 

Is a rotation system used in scheduling 
windows ? 

\re departments charged for windows? 
If so, how? 

Has a traffic survey been made by win- 
dow and by days? 

\re the windows changed to correspond 
to the type of customers that shop 
on certain days of the week? 

Does window assignment consider : 

1. Timeliness ? 

Effectiveness of previous displays ? 

Sales and potential volume ? 

4. Special promotions, advertise- 


) 
2 
0. 


ments, etc £ 

5. Pulling power of merchandise ? 

Who decides what merchandise will go 
in which windows if windows are not 
already assigned by departments ? 

Who plans the merchandise for the 
windows ? Merchandise — division, 
fashion coordinator, buyer, display 
department, or a combination ? 

How tar ahead is the merchandise 
planned for the windows? 

Is merchandise carefully selected for 
windows ? 

Is wanted merchandise teatured ? 

Who accessorizes displays ? 

How often are windows changed ? 

Color: 

Are color contrasts handled with an 
eye to hue, value, intensity ? 

Is there rhythm, balance, proportion in 
the use of color? 

Backgrounds : 

Types: 1. Decorative 
2. Situation or pictorial 

Is motion used in windows ? 

\re mechanical displays used? 

\re demonstration displays used ? 

\re displays well lighted? 

[Is window housekeeping good ? 

Window cards: 

Are signs simple? 

Are signs easy to read? 

Are signs in character of store? 

Are signs in harmony with merchan- 
dise or selling idea? 

Do signs make one or few points ? 

Who writes copy for signs? 

INTERIOR 

\re interior displays given proper impor- 
tance? 

\re interior displays set-up to make it 
asy for customers to find advertised mer- 
handise? To buy advertised merchandise ? 

\re displays so located that large numbers 
it people see them? 

Do interior displays help sell merchan- 
lise other than advertised? 

Do interior displays make store more at- 
tractive ? 

Do interior displays give each department 
i chance to show its merchandise to ad- 
vantage ? 

Do interior displays give store a change 
if face with seasons ? 


[Continued on page 95) 
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by horrect-way 


2, "The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exclusive distributor... 


NAYTHONS DISPLAY FIX. C0. 


909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIA 
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MODERN STORE DESIGN AND 
DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD }--- 





. .. Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 
of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., |74! Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 











CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 





SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 














FOR DISPLAYS 






































Woven-Wood Draw Drapes and Shades 


Colorful, Graceful 


New charm, new buy appeal can be added to 
displays through the use of Woven-Wood for 
lovely fluid backgrounds. Woven-Wood yard- 
age also is being used in numerous ways to 


achieve interesting, dramatic effects. Ex- 
pertly fabricated from ',” Pine or Cedar 
slats, Basswood, Wood-reed, and Bamboo. 


Available for prompt shipment in 8 stock 
colors or matched to your samples. 


Write us for further information 


IRUPILRAFT 


$ 
ECONOMY (|&0 SHADE ¢O. 
535 Sutter St., San Francisco 
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DISPLAY AT KERN'S 
[Continued from page 37] 


and the interior display supervisor to pro- 
duce the props and display units necessary 
for a proper coordination and dramatization 
of all displays, 

The Kern uses both purchased 
props and made in its 
Props bought outside may be 


window and interior. 

company 
those own shop. 
altered to fit 
a special purpose. 


The 


ager 


duties of the window display 
differ not at all from the duties im- 
posed upon him by other stores but a good 
deal of 
terior 
sible 


dist 


mMan- 


responsibility rests upon the = in- 


display supervisor, who is_ respon 
for both interior display and merchan- 
His onerous duties have 


been lightened and are executed by the sub- 


presentation 


heads controlling the activities of all interior 
display people and _ the 
tation specialists. 


merchandise presen- 


The merchandise presentation manager is 
not at all concerned with display as 
He has only to see 


such. 
that all merchandise in 
the promotion is at the proper point in the 


store at the time 


proper and in the proper 
assortments or ensembles. He sees that 
related items are included and are appro- 
priate and he evaluates all merchandise 


presentation problems brought to his atten- 
tion by buyers and makes recommendations 
as to correction of fixtures, lighting, space 
arrangements, etc. 

\n important part of his job is to see 
that all merchandise promoted is displayed 
at the best traffic 


points. In this respect 
every toot of Kern's has been charted for 
trathe trends and these traffic charts are 


aC tually tollowed in 


merchandise presenta- 


tion 
The 


the proper 


display decorator is concerned with 
decorating, which means correct 
pre viously decided 


materials, 


use oft decorative 


correct settings and backgrounds 
and the best 


upon 


use 


t spot displays, showcase 
displays and ledge displays. 
Premendously important to display 
is the budget allowed him. At the 
store this allotment is determined by 


the controll ‘Pan 


any 
director 
Kern 


member of the 
firm and the director of display and design. 
It is determined at. the 


designated 


time the display 


vear calendar is decided upon, which tells 
exactly the kind of display job the = store 
wants tor the veat National Retail Dry 


] 


Goods 


| 


DAaASIS TOT 


\ssociation figures are used as a 


forming the budget. 
savs Wardrip, “I 


heures are 


“But, that these 


arrived at 


believe 
somewhat arbitrarily 
found them entirely in 
that ultimate 
and proper evaluation of display 
the weakness of NRDGA 


too slim.” 


because we have 
research 
will 
budgets as 


adequate I believe 
show 


being 


\t Kern's these 
of budget size Thev are 
and. the 
Cone 


end-all 


only a 


figures are not the 
actually 
basis beginning 

Wardrip receives his budget he 


\ll display 


deducted 


apportions it im turn salaries 
and set 
apportioned (a) 


needs tor 


including his own. are 


asic Phe balance 1s 


according to estimated manne- 
and (b) for the 


calendared promotions 


quins and display fixtures 
needs of the 
\iter an 


Various 


arbitrary ear-marking of these 


amounts all turther 


pure hases are 





wey, 
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recorded and a running total kept so that 
there is no over-spending. 











Since the budget is based on the year’s 
calendar and the type of display job to he | ve ad 
done, a clear understanding between man- ereb) 
agement and display exists that in the event ur st 
of any unscheduled promotion display can kKver 
not be held responsible for expenses in- ade } 
curred. However, because Kern formulates see 
its year-calendar such emergencies seldom <amp 
arise. 10W 
Wardrip is careful with the budget, pre- , wildit 
ferring to retain a buttress of several thou- vindor 
sand dollars against contingencies. He very 
would rather be inside than outside the r at 
budget at any given time. flectio 
Perhaps the chief point to be emphasized The 
in this summary on display at Kern’s and entire 
to be remembered is that the display di- ut 1 
rector is on an executive level with divi- } Certa 
sional merchandising managers, the adver- ind s 
tising manager and the operation manager. osts. 
Full recognition of the importance of dis- Phe 
play to the store is accorded by the man- impor 
agement. so th 
rore 
Good Reception Accorded \ sg 
Size Dividers Pi 
David Erthein, of National Hanger Com- of of 
pany, Inc., 253 West 26th street, New York ner 
City 1, reports unusually good reception for mere 
a new plastic size divider which has a pro price 
to y 
store 
1 
the 
ther 
The 
mat 
} is t 
, 
| 
vision for interchangeable sizes. The device 
has a window in which the proper size ‘ 
insert is placed; it 1s possible to show one 
size on one side, and a different size on the 
other. Called the “See Size” divider, it is 
pictured in actual use 
Nunan Replaces Andrews 
At Dallas Store ‘ 
Following the resignation of Virgil R. 
Andrews, who has returned to the West 
coast, E. W. Nunan has been named display 
manager for Jas. K. Wilson Company, 
Dallas Nunan has been connected with 
several stores in) Houston. Bill) Mitchell i 
continues at Wilson's as first assistant. } 
Fren-Zee Changes 
Location 
C, F. David, general manager of the 
Fren-Zee Store Equipment & Fixture Com- 
pany, announces the removal of the firm’s 
offices to 23 Church street, New Haven, 
Conn. The office had been at 223 Orange 
street 
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MODERN STORE FRONTS 
[Continued from page 85] 


ve added appeal to your merchandise, and 
reby encourages the customer to shop in 
uur store. 

arrangement should be 


comfort and ease 


Every possible 
ide for the 
seeing. On a 
is highly 


customer's 
busy thoroughtare, for 
recommended that the 
from the 


customer to 


<ample, it 
iow windows be moved back 
iilding line, thus enabling the 
indow shop without being pushed around. 
effort should be made to eliminate 

| 


at least reduce window and re- 


Very 
glare 
ctions. 

The floor 
ntire design 


basis of the 
thought 


plan which is the 
should be carefully 


ut from the customer's point of view. 
Certain physical conditions, such as_ steps 
ind steep ramps must be eliminated at all 
osts. 


The position of the entrance door is most 
mportant, and should be strategically placed 
o that the 
fore she 
threshold. 

\ppraisal has another important function, 
indicate to the public your type 
It adds prestige and gives the 
With 


and 


customer is inside the store be- 


realizes she has crossed the 


namely, to 
if Operation. 
a feeling of trustworthiness. 
pretty 
almost uniform, it is 
that the 
than elsewhere. 
three A’s are part ot 
though, which must be 
there if it’s a you're after. 
The problems of coordination, budgets and 
materials are left to the architect, 
is thoroughly experienced in their solutions. 


ustomer 
standardized, 
most important 


merchandise well 
prices 
shops in 


to you customer 


store rather 


your 
Of course, the only 
part, 


success 


the story the 
story 


best who 
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Yarn Company Sponsors 
Display Contest 

prizes in two classifica- 
awarded in a display 
Bernhard Ulmann Com- 
Long 


Equal separate 


will be contest 


tions 
being sponsored 

pany, Inc., 30-20 
Island City 1. The contest begins 
ber 1 and closes November 20. One division 
100.000 and 
provides for 
100,000. First 


avenue, 
Septem- 


Thomson 


stores in cities of over 
other 


communities 


is tor 
and the classification 
under 
$100 for the 


stores in 


each case is display 


prize in 
manager, and the same amount for the 
buyer. Similarly, second prize is $75, third 


is $50 and fourth is $25. 


means of photographs and 


originality 


Entry is by 


will be judged on the basis of 


ideas in dramatizing the 


have not vet 


and aptness of 


product. The judges been 
announced. 


Farley Heads Display 
For Fountain's 


Eugene Farley is now in charge of display 


for Fountain’s Department Store, Green- 
wood, Miss. He was formerly with Maison 
Blanche, New Orleans, where he has been 


succeeded by William Johnson, transterred 


from another department 


Additional Space 
Taken By Bliss 

Bliss Display Corporation, 460 West 34th 
street, New York City, has taken an addi- 
tional 5,000 square feet of floor space at the 
same location. The space will be used 
for offices and showrooms, thus 
for production. 


new 
releasing a 
amount of 


similar space 





—On her way to the little white church on the hill is the bride in this display by Russell Kehrt, 


Jenny's, Cincinnati. 
doorway of the church. 


on their backs. 


Sound effect heard faintly by pedestrians was the music of 


Although he is not visible in the photograph, the groom stands in the 


The swans floated along in real water, bearing miniature bridesmaids 


"| love You Truly"— 
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! How to Win 


Your | ' DUEL 


with the 


= te 





*%& Colorless, transparent Sun Shades. 
less of coating, 
merchandise fading as efficiently as 
either amber or colored Sun Shades. In order 
to decide which color to use under different 
sun conditions, intricate, technical knowledge 
is required. We, The Sun Shade Company, 
have this knowledge and have been counsel- 
ling our customers for the last nine years on 
what to use and when. 


regard. 
cannot possibly protect display 
from 


exaetly 


easy. but 
Shade re- 


Selling transparent Sun Shades is 


advising precisely the right Sun 


quires the experience we possess. 


Write today for an informative booklet and 
for actual test samples of all colors of Sun 
Shades available. 


' : 
H Please send san es f Sur Shade ? - 
; Perma-Shade protective film, and also } 
§ copy of “HOW TO WIN YOUR DUEI é 
’ WITH THE SUN.” ’ 
‘ ’ 
- Store Name : 
’ ‘ 
> Pe ; 
‘ ’ 
‘ ’ 
‘ Address ‘ 
’ ’ 
‘ ’ 
= §6Cit; S ‘ 8 
‘ ‘ 
; » § 
‘ ‘ 
‘ ‘ 

‘ 

‘ 

‘ 

‘ 


THE SUN-SHADE CO. 


781-83-85 Chancellor Ave. 


DUEL WITH THE SUN so Irvington 11, New Jersey 


Manufacturers of the Original Transparent Sun-Shade 
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CALIFORNIA 


GRAPE TRUNKS 


BEAUTIFULLY SHAPED 


Plain or Sprayed in Pastels (air brushed 
Mounted on Heavy Wood Base. 


(a 
t 


in gold). 






$10.00 ea. 
F.OLB 
san 

Bernardino, 
Cs 





Average height 4 teet 
Tumble weeds in pastels 

West Coast Mannequins 
PENETRAY Display Lighting 
Mitten Letters 

Peter De Luca Mannequins 
Sherman Paper Products 
Manzanita (Lacquered) 
Chinese Baskets 

Lucite Violins 

Display design 

Striking Fabrics 

Screen Process 

TUFF BOND Adhesives 

Lin Tan Matting 

Mache Forms 

Artificial Flcwers 

Catering Display to tho Inland Empire 











2¢86 FOOTHILL BLVD. 
SAN BERNARDINO, CALIF. 











ARTIFICIAL FLOWERS 


tor 


des and purposes 


IMMEDIATE DELIVERY 
MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 











THAYER & CHANDLER AIRBRUSH 


, COALD particular artist 


Send for Cata/og $2 


THAYER & CHANDLER 
910 W.VAN BUREN ST., CHICAGO.ILL. 
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_ Display-Advertising 
Is New Company 


Kizerian and Bill form 
the nucleus of the newly organized Display- 
Advertising, Inc., located at 23 West Broad- 
Salt Lake City. Both men were for- 
merly associated with the John Evans Com- 
pany, thoroughly schooled in display, 
and are widely known in the Salt Lake City 
territory. 


Dave Salisbury 


way, 


are 


The company will handle the manutacture 
and installation of display and 
the construction of 
exhibits, showcard lettering, illustration, and 


units ma- 


terials, as well as 


screen process. 


Bauer Heads Display 
For Madison Store 


Jack now in charge of display 
for Hill's Department Store, Madison, Wis. 
He was tormerly in a similar position with 
Simpson's, a specialty shop, and at one time 
operated a display studio in Milwaukee. 


Bauer 1s 
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Bulkley, Dunton 
Issues Catalogue 
A 24-page catalogue showing the firm's 


line of display papers for fall and Christmis 
has been released by the Display Papers 
Division of Bulkley, Dunton & Co., 
Madison avenue, New York City 17. Copies 
had on request. Included in the 
catalogue is the new “Ceramic”, called th: 
“newest and most beautiful addition to th 
Bulkton display paper line’. This paper 
has a pattern somewhat resembling marbk 
and comes in five colors in rolls 52 inches 
feet long. It received an un 
usually good reception during Display Mar 
ket Week, according to C. G. Woelky, sales 
manager for the Display Papers Division 


G5 


may be 


wide by 25 


James Yuill Rejoins 
W. L. Stensgaard 

Yuill is back with W. L. Stens 
gaard & Associates, Inc., Chicago and New 
He left the firm 
with an advertising 


James 


York, as a vice-president. 
some time ago to go 


agency. 


Merchandising Citation 
Awarded Vernon Jones 


NE of the 
displays place in modern 
marketing 

hotel, New 


occasion was 


highest tributes ever paid 
selling was 
executives 
Commodore York City, 
June 30. The the annual 
Awards Luncheon of the American Market- 
\ssociation (New York Chapter). 

not ten 
cited for the most outstanding contributions 
to the the 
marketing” preceding 


Vernon H., 


witnessed by 
at the 


ng 


Kach vear more than persons are 


“advancement of science of 
the 
director of 


during year. 


Jones, Goodyear’s 


store planning and merchandising labora- 
tories, received his award for “Setting a 
pattern for coordinating the merchandising 
efforts of manufacturer and retailer’. Store 
planning and display played an important 
part in his contribution, by being used as 


the vehicle in 


program for 


a scientific, proved, working 
creating distribution 
efficient retail 
This new concept of manufacturer-retailer 
illustrates the importance that 
function of merchandising 


more 
through channels. 
teamwork 
separate 
fit with every other, making one complete, 
selling 
point-of-sale It 
position of 


unified and. effective 
the 


display to the 


coherent, pre- 


sentation at elevates 
one of the key 
functions in the entire system of distribution. 
Jones was among nine honored — for 
achievements in_ the 


h 


field of marketing, re- 
the 1947. 


The leadership in marketing award went to 


and distribution for 


year 


Dr. Alfred Politz, who heads his own. re- 
search organization. The research activity 
tor which he was honored was one. that 
ecliminated “call backs” in determining the 


“not-at-home” percentage in an audience 
measurement of spot radio commercials. 
Other award winners were: W. K. Bowden, 


research director, Los Angeles Times, for a 
study of “The County of Los Angeles”; Dr. 
Dorothy Brady, chiet ot cost of living divi- 


sion, Bureau of Labor Statistics, Washing- 
ton, tor a study of “The City Worker's 
Family Budget”; W. G. Hobsom, general 
sales manager, Hearst Advertising Service, 
for “Sales Operating Controls for Nine 
Major Markets”; Dr. Warren W. Leigh, 
head, Department of Commerce, University 
of Akron, Akron, and marketing consultant, 
for “developing through a 
plan of industry cooperation for gathering 
marketing facts’; Victor H. Pelz, managing 


and carrying 


director, Trafhie Audit Bureau, New York, 
“Methods for the Evaluation of Outdoor 
Advertising’; John C. Spurr, director of 


research, McGraw-Hill Publishing Co., New 
York, “McGraw-Hill Census of Manutac- 
turing Plants — 1947"; Matilda White, prin- 
cipal executive, Market Research Company 
of America, New York City, “The Chrono- 


log Index: A Marketing Service”. 
Dr. Franklin Cawl, chairman of the 
board of judges, presented the awards. One 


the following 
marketing teach- 
national advertisers, advertising agen- 
executives, American Marketing 
\ssociation (nationally), American Market- 
Association presidents (New York 
Chapter), other fields of marketing 
Principal speaker at the 
Karl O. Shreve, president of the United 
States Chamber of and vice- 
president of General Electric Company. He 


judge represented each of 
major marketing groups: 
etd, 
Ces, sales 
ing 


luncheon was 
Commerce 


spoke on the problem facing salesmen now 
that a buyer's market is developing in place 


of a seller's market. This market, with its 
ramifications of trade and = production, is 
bringing the salesman back “as the driving 


wheel of industry” and good salesmanship, 


knowledge of markets will be 
before to set the pace tor a 


vision and 


needed as never 
and expanding 


vigorous eCOnomy, he as 


serted. 
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DEPARTMENT CHECK-LIST 
[Continued from page 91] 


Do interior displays work to convert one- 
me purchasers into regular customers ? 

Do interior displays reflect the character 
f the store? 

Do all interior displays contorm to one 
seneral store plan or feeling? 

\re displays made of wanted merchan- 
lise? 

Do displays themselves have good atten- 
tion value ? 

Is proper attention paid to: 

1. Open displays ? 

Closed displays? 
Top ot counter displays ? 
Architectural displays ? 
Merchandise displays? 
\re assortment displays used? 
\re idea displays used? 
\re counter cards used? 

1. Hanging signs ? 

2. Banners and flags? 


tr de ww by 


3. Easel signs? 

4. Elevator cards? 

Who is responsible for interior display ? 

1. Display manager? 

2. Special interior display manager? 

3. One person from the display depart- 
ment ? 

4. Divided according to floors? 

Are departments responsible for their own 
open displays and counter displays ? 

How oiten are interior displays changed ? 
C. DISPLAY DEPARTMENT OPERA- 

TION, BUDGET, PERSONNEL 

Is there a display workshop: 

Is it adequate as to machines? 

Is carpentry work charged to the display 
department or to the department in which 
the work is done? 

\re new ideas developed and made in the 
shop? 

\re old displays re-worked? Sold? It 
so, to whom ? 

What method is used to replace manne- 
quins, 1. e. over a regular period of time, 
by chance, as needed? 

How are they charged off on the store 
books 7 

Is display money authorized on the bud- 
get? 

What per cents of the budget total are 
allotted to each division of the department ? 

Is the budget sufficient ? 

Who supervises the expense of the display 
department ? 

Does the display department have a “say” 
in the choice of colors and in department 
layout when new plans are made? 

How many people does the display depart- 
ment have? Is the number adequate ? 


How are they assigned? 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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LULL 2 1t SAGNETISM 
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é FiO The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
“rather than make headlines." Beau Monde 


interprets and captures this sublime feeling. 


Paris inspired \ 
a 


exclusive distributor... 


EASTERN DISPLAYS, ING. 


51 KNEELAND STREET BOSTON LI, MASSACHUSETTS 








THE est FLOODLIGHT » 





















FOR YOUR DISPLAY 


The BEST 400 Watt ‘'Wonder'' 


throws a concentrated beam of light wherever 


spotlight 


needed. Ideal for interior displays, show 
windows, lobbies and floodlighting, the BEST 
400 Watt "Wonder" spotlight comes equipped 
with a fine Fresnel glass lens, highly polished 


reflector, asbestos cord and plug. Has 
Universal mounting bracket, gelatin color 
holder and three assorted gelatin colors. 


If your dealer cannot sup- 


ply you, write direct to 


List price complete, 


less bulb 


*8.95 


List price complete, 


with bulb 


*10.88 


(Tax included) 











USE THE 


Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











FOIL and FANCY 


PAPERS 


*lain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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NEW — NATEX RUBBER 


DISPLAYERS — NOW AVAILABLE 
They are chip proof, crack proof, snag proof and washable 
NATIONAL DISPLAYERS OF DISTINCTION 


Wigs — Mannequin Shoulder Heads 
Hose Forms Childrens Formies 
Hands — Glove and Hosiery 


Write for new 16-page catalog on our complete line 


Jobbers inquiries invited 


NATIONAL ART STUDIOS 


306-8 S. Market Street Chicago 6, Ill. 








SEE OUR NEW 


FALL and XMAS 
Decorated Display Papers 


AT YOUR LOCAL JOBBER 


The most beautiful and colorful numbers we have ever created in 53" and 107" 
widths. You'll get real inspiration for your display themes when you see them. 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42ND STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 








Here is a Hat Salesman that works HAMBERGER has the display 
ight, . Holidays, | i. 
<= a gay ones, Cee decorations you need for 


THAT'S Mr. HAT-STA FALL and 
Kao, Goatees CHRISTMAS 


There must be a reason why our new 
line of Fall and Christmas decora- 


tions was so well received during 


Display Market Week. 


There are new and original ideas to 
help make your windows and store 
interior the most attractive in your 
city. 





@ PERFECTION WITHOUT EXERTION Visit our showrooms or write stating 
@ CREASE REMAINS PERFECT 


@ STRAW OR PRE-SHAPED HATS your requirements. 
@ NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


wn pawn ANY Peauecn zz, | | DAVID HAMBERGER, Inc. 


Atlantic 4130 
Manufacturers—H AT-STA—Designers 


Display Decorations 


Illustrated Folder On Request 115 W. 3lst ST.. NEW YORK CITY | 
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“House Of Modern Age" 
Opened To The Press 


“House of the Modern Age’, a new mode 
home that is projected through the store’s 
front window, was opened to the press re 
cently by Modernage, 16 East 34th street. 
New York City. With its facade partly 
outside and partly inside the store, the house 
offers many unusual features both in con- 
struction design as well as in its five-room 
interior, displaying new uses and arrange- 
ments of “Multiplex Modern,” the corre- 
lated furniture group designed by Martin 
Feinman, 

Coincident with this opening, “Multiplex” 
furniture, which was tested for six months 
exclusively by Modernage, is being launched 
nationally in leading stores throughout the 
country. The designer of the model home 
will act as consultant and will create set- 
tings for these stores in presenting this 
high-style package group of flexible unit 
furniture in the medium price bracket. 

Unusual abstract forms and supports have 
been worked into the striking exterior by 
Paul W. McCobb, who is responsible tor 
the decoration treatment throughout. Of 
special interest are the unusual textured 
materials used to fabricate the house, in- 
terior walls, partitions, door and window 
treatments, as well as the surfaces applied 
to floors and the upholstering materials 
themselves. There is a marked contrast be- 
tween the textured backgrounds and_ the 
satiny smoothness of the bisque or cordovan 
mahogany of which the “Multiplex” units 
are fashioned, which is both pleasing and 
functional. 

The living room is a spacious two level 
area, the upper level devoted to lounge and 
gaming, the lower level to entertainment in 
a conversational grouping around the new 
McCobb-designed suspended fireplace. The 
living area is separated from the adjacent 
dining room by latticed screens rising to the 
ceiling. Beyond are the den-guest room, 
which also houses the radio-television com- 
bination, and an airy bedroom and small 
dressing room. The toyer entry completes 
the decorated display rooms. 

Unusual textures are random-width boards 
for wall treatments, perforated “Masonite”, 
brass grills and lattices, plastic simulated 
rush squares, and pecky cypress. A weathered 
limed turquoise stain has been pleasantly 
combined with the light or dark mahogany 
on some pieces to add new color interest. 


Free-Lance Adds 
To Service 

In conjunction with his free-lance display 
service, operated under the name of “Dan”, 
H. G. Danielson has opened a display ma- 
terial showroom and school for showeard 
writing and display at 253 Main street, 
Hackensack, N. J. It will be run under the 
name of Dan's Bergen Display Center. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Arrow Decorating 
Adds Embree 


Craig Embree, for many years display 
lirector for Geuting’s, Philadelphia, has 


\ 











— Craig Embree — 


resigned in order to join the staff of Arrow | 


Decorating & Fixture Company, of the same 
city. Embree brings to the firm an ex- 
ceptional background of creative talent. His 
rich experience in designing shoe fixtures, 
window settings and interiors is well known. 


Artistic Foundations 
Awards Are Made 


First prize in each of the three classifica- 
tions of the Artistic Foundations display 
contest have been announced, with the win- 
ning displaymen receiving a $500 Savings 
Bond. The winners were Joseph R. Wright, 
G. Fox & Co., Hartford, Conn.; R. P. 
Elfreth, Bowman's, Harrisburg, Pa., and L. 
Crowder, The Pasadena Corset Shop, Pasa- 
dena, Calif. 


Scheuer Gives Roosters 


As Door Prizes 

One of the unusual attractions of Dis- 
play Market Week was the enormous plastic 
cage in the exhibit of Scheuer Creations, 
Inc.. New York City, in which two live 
roosters were housed and eventually given 
as door prizes. Winners of the fowls were 
Richard A. Staines, Vandever Dry Goods 
Company, Tulsa, and Charles A. Merrill, 
S. Kann Sons Company, Washington, D. C. 


Dagel Appointed 
By Detroit Firm 

George Dagel has been appointed Michi- 
gan representative by Display Creations, 
Detroit. 
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Less Lamp 


USES 100 OR 150 WATT LAMP 


[lights -how... 


ninveousNEW loll Hi-Liter 
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LOOK AT THE FEATURES 
...and look at the price! 


Small, compact, light-weight! 
Extremely versatile for all types 
of display spotlighting. So at- 
tractive, need not be hidden. 
3” Fresnellens. Adjustable beam 
control. Full 360° tilt. Rests 
stably on base, or can be moun- 
ted on ceiling or wall. Easy to 
clean or relamp. Rich Sierra 
Brown baked enamel finish. 8 
ft. cord and plug. Size 614" x 
4” x 5". Weighs 2 pounds. 


WRITE FOR FULL FACTS TODAY 
GoldE Manufacturing Co. 


1222-A W. Madison St. 
Chicago 7, Ill. 





wena, 


BHeodeowanrrce rice: 


ee ener 


Distinctive, neat and uniform SIGNS “produced easily on 





SHOWCARD MACHINE 


Proved "The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 


1196 MERCHANDISE 


MART 


CHICAGO 54, ILL. 





Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 











FUNNY DISTORTING MIRRORS 


30" x 70" high, unframed $85.00 ea. 
With Standing Wood Frame $125.00 ea. 


Crating Charge Included, F.O.B. Factory N.Y.C. 


A. L. HIRSCH & CO., Inc. 


518 W. 22nd Street, New York City 
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USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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Home fice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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Electric Eye Device 
For Display 

A simple, single-unit electric eye control 
has been introduced to the display field 
under the name of “Detect-O-Ray” by the 
company of the same name at 2622 North 
Halsted street, Chicago 14. Suitable for 
any application for which the breaking of a 
light beam replaces the manual operation 
of a switch, the device plugs into any 
standard AC outlet. The unit is small, 
measuring 5 by 6% by 7 inches. 


Retires After 50 Years 
With Maison Blanche 

After half a century as a sign painter 
with the display department of Maison 
Blanche, New Orleans, Emile Jastran has 
retired. His place has been taken by Edgar 
Svennisen, formerly with the Gus 
Company, Little Rock. 


Blass 





GoldE Introduces 
New Spotlight 


\ new 100-150 watt spotlight called the 
“Hi-Liter” has been put on the market by 
GoldE Manufacturing Company, 1214 West 
Madison street, Chicago 7. Small size and 
permit its use in) many 
dificult locations, while its finish is) such 


light weight 


that it can be used in visible parts of a 
display. The beam is adjustable trom sharp 
spot to flood. Literature is available from 
the company on request. 


~ 
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National Form & Fixture 
Enlarges Showroom 

National Form & Fixture Company, 57 
West 28th street, New York City, has com- 
pletely redesigned and redecorated its show- 
room. <A diversified line of mannequins, 
forms, racks, card frames and fixtures is 
now on display. Open house was held by 
Irving Silverman, owner of the business, on 
June 30 in celebration of the completion of 
the work, 





Jinkins Display Moves 
Into New Building 


Jinkins Display is now in a new 10,000 
square foot building at 2086 Foothill boule- 
vard, San Bernardino, Calif., to help  in- 
augurate the second year of the firm’s ex- 
istence. Contained in the building are a 
large mannequin commercial 
display and art department, cabinet shop, 
assembly room, screen process shop, stock 
room, and related departments. <A special 
showroom and lounge is being built on the 
second floor and will be opened formally in 
the autumn. 


showroom, 


Taylor Now With 
Robert's Brothers 


John C. Taylor is now in charge of dis- 
play for Robert's Brothers, Springfield, Ill., 
following his resignation from a_ similar 
position with S. A. Barker Company, of the 
same city; he was with the latter store for 
about five years. 


fv 
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Functional Cases 
For Point-Of-Sale 


Two new metal display-service cases, de- 
signed to obtain the maximum poster value 
in point-of-sale merchandising, have been 
developed by Kryptar Corporation, Roches- 
ter, N. Y. 

A novel slotting of the enamelled fronts 
permits the use of easily-changed, eye- 
atching cards which add merchandising 
punch and variety to the permanent-type 
counter units. Kryptar’s current national 
advertising slogan is featured on the cards 
now in use. Future card inserts will plug 
seasonal sales appeals and tie-ins with gen- 
eral advertising and promotional campaigns, 
according to D. A. Gaudion, vice-president 
in charge of sales. 

The larger of the two cases can be used 
for customer-serviced film display, or quick- 
ly modified for clerk servicing. The case 
can be used as a counter piece, or hung 
A slotted backpiece permits 
rapid inventory counts. 


from a wall. 


The smaller case was designed for dealers 
who carry a small stock and who have ex- 
tremely limited counter space. This case 
is serviced only trom the rear. Both units 
are of lightweight, sheet metal construction. 

These cases constitute a part of the large 
volume of merchandising aids now reaching 
Kryptar dealers throughout wholesaling 
channels of the Curtis Circulation Company, 
national distributors of Kryptar Film, 
Gaudion said. 


Fourth First Prize Won 
By Edel, Johannesburg 

From Johannesburg, South Africa, comes 
word that H. Edel, display manager of The 
seliast, has been awarded his fourth first 
prize within a year in local display com- 
petitions. The latest contest was in con- 
nection with Floral Week; those preceding 
it were “Keep Death Off the Roads”, the 
royal visit, and“Buy South African Goods” 


Swiss Watch Pavilion 
Attracted Crowds 


One of the headline attractions at the 
Canadian International Trade Fair, which 
closed the middle of June, was the Swiss 
watch pavilion with its elaborate display of 
fine watch craftsmanship, including a_ re- 
production of the $20,000 wrist watch given 
as a wedding gift to Princess Elizabeth by 
the people of Switzerland. 

Keynote of the pavilion was the slogan: 
“The World Lives by Time’. On display 
were masterpieces of the Swiss watchmakers’ 
art, such as the world’s smallest watch (less 
than '%4-inch square); the world’s most 
complicated watch; a collection of rare and 
historic Swiss timepieces, the oldest dating 
back to 1580; official timing devices for the 
1948 Olympic games; marine and_ aircraft 
chronometers; luxury watches; large dem- 
onstration watch movements, and a_ full 
range of current watch styles. 

\ highlight was the display of Swiss 
watch “firsts”, with timepieces on exhibit 
that showed the Swiss as pioneer creators 
of automatic watches, chronometers, water- 
proot watches, calendar watches, and the 


like. 
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by horrect- way 


..-"The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 

} rather than make headlines.” Beau Monde 

\s ae 


SS interprets and captures this sublime feeling. 


Paris inspired 


exclusive distributor... 


WILLIAM'S CORPORATION 


4 SOUTH LIBERTY ST. BALTIMORE, MARYLAND 


Granular Display Materials 


LATEST FALL COLORS — GIVES COLOR AND EFFECT 
WOOD FLAKES — KUBES — CHIPS — SAND, etc. 


Our product sold by weight (not per bag) for your protection. Do your own fireproofing. 
thereby making large savings. (CATALOGUE FURNISHED). Prompt shipments. They 
also for flocking. Its first choice with 





have many uses for exterior and interior displays 
leading stores from coast to coast. 


We Produce following Kew Bee Kut Products: 


Wood Flakes Scatter Grass Colored Sand 
Wood Kubes 
Wood Chips 
Curly Flakes 
Pearl Chips 
Sea Shells 
Snow Excelsior Cork 

Fibre Glass 


Lawn Grass Colored Stones 
Grass Mats 
Crystal Rock Pine Cones 
Cedar Slabs Tan Bark 
Aluminum Mica 


Beach Sand 





Diamond Dust Adhesives 


No. i—Flat Wood Flakes 


NATIONAL SAWDUST CO., Ine. Dispicy dep. 


65 NORTH 6th ST. BROOKLYN I1, N. Y. 


Be sure to specify Kew-Bee-Kut if you want the best 











USE THE 
Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Tel. 1756 


Write for circular of photos. 
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DISPLAY 


Our varied skills and experienced personnel have 
been devoted exclusively to the design and construc- 
tion of display promotions exclusively. We are 
serving the country's largest retail establishments who 
appreciate the finest display design and craftsman- 


ship. 


We are now in position to serve a limited number of 


new accounts. 


Inquiries promptly acknowledged. 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street 


New York City 11 

















EXCELLENTLY SCULPTURED 
RELIEF SANTA HEADS 


FIRST ANNUAL 


fe \ 
DUDIICIZed. 


WI 


Ist Prize $100.00 
Wr i 2nd Prize $50.00 
‘ 1 75 3rd Prize $25.00 


Each WRITE TODAY 
for Details and Entry Blank 





REPRODUCED IN DURABLE 
COLOR FAST LACQUERS. 


Have You Entered? 


TRI-ALLIED CREATIVE DISPLAYS 


Display Contest 


Compete for cash prizes for the 
best window or interior displays 
using Tri-Allied Display Units. 
Winning entries will be widely 


N 5100 


Order from Your Jobber or Write | . TRI-ALLIED 


CREATIVE DISPLAY 





S 


MANUFACTURERS AND DISTRIBUTORS OF 
| DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO, PEARL STREET, BALTIMORE 1, MD. 
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Leo Weyman Heads 


California Group 


The latest in California display creations 
will be featured at a “better than ever” dis- 
play market in Los Angeles next January, 
announces Leo Weyman, of the Carrata 
Company, newly elected president of South- 
ern California Display Industries, sponsor 
of the annual showing. 





— Leo Weyman— 


The successful showing last January was 
headed by Fred J. Tabery, outgoing presi- 
dent. 

Other officers are: vice-president, B. A. 
Jacobs; secretary-treasurer, Al Halverson; 
board of directors for a two-year term, 
Richard Fitzgerald and Milton Wiemokly; 
board of directors for a one-year term, S. 
Silvestri. Tabery automatically heads the 
board. 

“This display market should demonstrate 
why Los Angeles is among the big three in 
display,” states Weyman. 





Googins Representing Firms 
In New England Area 

Hallett Googins, formerly New England 
representative of W. L. Stensgaard & Asso- 
clates, Inc., 1s now serving in that territory 
as a representative of several firms in the 
retail and industrial display fields. In the 
retail end he represents Old King Cole Dis- 
plays, Inc., Modernage Displays, Inc., and 
Paradise Displays. In the industrial branch 
he represents Copeland Displays, Ine., Old 
King Cole Displays, Inc., and Capex Com- 
pany, Ine. 


New Connection 
For Kramer 


Wally Kramer is now representing Doerr 


[2 


« \ssociates, Portsmouth, Ohio, in the 
north central section of the country, and 
is also handling the lines of Dave Stark- 
man and Crystalline Plastics Company, both 
of Los Angeles, in the same territory. 
Kramer had been with Silvestri Art Mfg. 
Company, Chicago, for the past couple of 
vears. 
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Point-Of-Sale Displays 
Feature Novelty 


Among point-of-sale display units pro- 
luced recently by Einson-Freeman 
pany, Inc., Long Island City, N. Y., 
which has liquor dealers everywhere prais- 
sales-stimulator 
and insurance against bottle pilferage. Pro- 
duced for James Barclay & Co. Ltd., Detroit, 
for “Corby’s Reserve”, the unit is in the 
form of a lithographed truck with the tail- 
gate lowered onto the counter. Bottles ot 
the whiskey are held on the slanted tail- 
gate and within the truck, and as each 
bottle is removed the remainder slide down 
into place; pilfering is prevented by the 
clinking sound as a_ bottle is removed. 
sottles can not be replaced. The 12 bottles 
held by the truck are fed into it from the 
clerk’s side of the counter. 


Com- 
is one 


ing its ability as a novel 


In another display by Einson-Freeman, 
vacation travel gets free 
life-size 


portable 


advertising in a 
“Redcap” unit for RCA Victor 
radios. The eight-color, three 
dimensional display shows an actual RCA 
Victor “Globe Trotter” portable resting on 
the cardboard reproduction of a 
suitcase, 


full-size 
while a porter stands as if reach- 
ing for the radio's handle. Luggage labels 
adorn the various pieces, all lithographed 
reproductions except one; an American Air 
Lines label is genuine and is 
each display by hand. The smiling redcap 
in the display is that in real life, 
the staff of attendants at 
terminal, New York City. 


pasted on 


being on 
Grand Central 
It is well known that there is something 
about an arrow that makes it an effective 
display and advertising device, and this is 
currently demonstrated in an Einson-Free- 
man display for wines. A 
arrow with white 
lettering 


“Cresta Blanca” 
rich wine-red and gray 
and yellow lithographed 
the spectator’s eves to the 
wine bottle by 


sweeps 
“Cresta Blanca” 
swerving around from the 
background and encircling one of the two 
actual bottles displayed. The colorful bot- 
tle holder has the appearance of a multi- 
plane construction display, but neither glue 
nor wire is used. It is a single flat card- 
board, easily twisted into display position 


Bois Smith Prizes 
Won By Schrick, Dean 


During the Display Market Week in New 
York City, Bois Smith Studios, of the same 
city, gave away a pair of decorative table 
lamps and a pair of plastic bowls as door 
prizes. Winners of the prizes were William 
Schrick, Scruggs, Vandervoort & Barney, 
St. Louis, and Ed Dean, The Dayton Com 
pany, Minneapolis. 


Janowitz Leaves 
For Europe 


Arnold Janowitz, Allied Display Ma- 
terials, Inc., 65 Madison avenue, New York 
City 16, left the first of July for Europe. 
He will remain some time, combining busi- 
ness with pleasure. Prior to his departure 
he was given a bon vovage dinner by Allied’s 
sales staff 
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MANIKINS ‘warn IAGNETISM 


by korrect- way 


"The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exclusive distributor... 


WRAY WILLIAMS DISPLAY C0. 


| 21-23 So. Second § Street 
| MEMPHIS, TENNESSEE 


535 Gravier Street 
NEW ORLEANS, LA. 








| y Vale in the interests 


2 


of better lighting 


Your most effective merchandise displays need 


the brilliant touch which aaa 


provides... 


(Z fe whe ti ss 3" Fresnelens 


626 N. Robertson Blvd., Los Angeles 


419 West 55th Street, New York 


artistically, functionally. .° 







profitably. 


Fresnelite, Jr 
100-watt 
G 16% bulb extra 
Catalog No. !2/! $13.20 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








MERRY CHRISTMAS — 
| HAPPY NEW YEAR 


In SNO-WHYTE Block Letters 
6” high—1'4” thick unmounted—Both sets $15.00 


LARRY E. RANDALL CO. 


511 S. Fort St. Detroit 25, Mich. 

















“DERBY DAN" 


says— 


You aint seen 
real sales-makin 











charm Ti/1 You 
see me and my 
buddy sanmTdas, 
brownies an’ 
fellow goors (7 
the great ew 


MODERNAGE 


collection ! 
Were desigie 
























Derby Dan’’ 
is one of the 
great 3-dimen- 
sional clown 
masks in the 
new MODERN- 
AGE Christmas 
group He's 
36°’ high, 24 
wide, made of 
durable compo 
sition and 
finished in bril 
liant circus 
colors 


MODERYAGE 







our Christmas 
budget, too! 


DISPLAY 
IDEASin 
our NEW 


DISPLAYS, INC. 


101 WEST 31st STREET 
NEW YORK 1, N. Y. 


‘mas spirtt and 


to st-r-et-c-h 











JOBBERS 
ATTENTION! 


FLAMEPROOF 
PRESERVED 
(WITH RED BERRIES) 


e@ PRINCESS PINE 
@ ROPING 


4" and 6" Dia. 


* WREATHS 


"to 48" Dia. 


a TREES 


12" to 6 foot 
FROSTED or 
PASTEL SHADES 


Write For Prices and Exclusive Territory 


NATURAL ART PRODUCTS 


43 W. 5éth ST. NEW YORK 19, N. Y. 
Factory: TAWANDA, PA. 
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United Makes Available 
Film On Hawaii 


Display club program committee chairmen 
will be interested in securing “High-Way to 
Hawaii,’ a sound and color movie portray- 
ing the islands in their true beauty and 
glamour. The film has just been produced 
by United Air Lines, for showing in cities 
along the airline’s 10,665-mile system. 

The 16-mm. film was prepared under the 
technical supervision of an advisory com- 
mitte of leading Honolulu citizens repre- 
senting agriculture, education, 
travel, and other phases of island life. It 


industry, 


has a running time of 28 minutes, although 
it took six months to shoot. 

Combining the most salient features of a 
documentary and travel film, “High-Way to 
Hawaii” starts with a Mainliner 300 (DC-6) 
passing over the Golden Gate tor Honolulu 
and takes the audience across the Pacific 
and to the principal islands of the Hawaiian 
group. The film also gives a comprehensive 
picture of industry. 

Authentic throughout, the movie has the 
added advantage of a sound track — from 
chants and songs to simple conversations - 


THE DISPLAY PARADE 1. 1 
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recorded in the islands. Among the more 
spectacular scenes are those of Mauna Loa 
and Mauna Kea in violent eruption. The 
film, produced by Cate and McGlone, Los 
Angeles, is available to clubs, churches, and 
organizations through United traffic offices 
upon request. 


Retail Grocers Protest 
Display, Ad Allowances 

Members of the National Association of 
Retail Grocers, meeting at Atlantic City for 
the organization's forty-ninth annual con- 
vention, voted to ask food manufacturers to 
end “discriminatory” 





display, advertising 
and promotion allowances. <A_ resolution 
was passed unanimously to appoint a com- 
mittee to confer on the subject with manu- 
facturers and wholesalers. The move was 
taken aiter a year’s study of the allowance 
system in the food field, resulting in a re- 
port that allowances “are necessarily and 
unavoidably discriminating against those 
who can not quality for them, and that those 
who can not qualify constitute an over- 
whelming majority of the independent retail 
grocers’. Speakers attacked the allowance 
system during the five days of the meeting. 


by Tony Brinker 



































AST CONNECTIONS INCLUDE 
ASSISTANT DISPLAY MANAGER 
FOR CARL'S, LTD., AND DISPLAY 
MANAGER FOR PINCUS, INC., AND 
FRANK BROTHERS, ALL OF SAN 
ANTONIO. HELPED FORM THE 
PRESENT SAN ANTONIO DISPLAY 
CLUB, SERVING AS SECRETARY 
FOR SOME TIMG. SPENT NEARLY 
TWO YEARS IN THE ARmy. 


Fesnine IS HIS FAVORITE HOBBY, 
AND HE HAS TAKEN AS MANY AS 
512 BASS DURING A SINGLE 
YEAR. A SERIOUS ILLNESS 
COMPELLED HIS WITHDRAWAL 
FROM DISPLAY A YEAR OR SO AGO, 
BUT AFTER AN OPERATION HE 1S 
NOW BACK IN GOOD HEALTH AGAIN. 
JOINED SIEGEL’S SOME TIME AGO. 

























) DispLay DIRECTOR, SIEGEUS, SAN ANTONIOTEXAS 
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New Process Makes Possible 
Revolutionary Counter Cards 

\ revolutionary new “triographic’” pro- 

ss, just announced in Chicago, makes 
issible a new type of display card which 

ems to have infinite possibilities at the 
int-of-sale. As reported in Advertising 
ee, the process has been developed by 

tanley L. Wessel Company, Chicago, at a 
st of $100,000 and ten years experimenta- 

mn. 

Limitations on the use of one-sheet three 
imensional cards previously were the costs 
nvolved and the fact that paper or paste- 
woard fibres will only stretch a given dis- 

nce before breaking. Quantity production 

displays in depth formerly depended 
argely on silk screening, spray painting, and 
and coloring, or the use of decalcomanias, 
ind the resultant expense usually limited 
such displays to selected outlets. 

With the triographic process, a_ plastic 
material is color printed by offset and 
molded to shape, using sheets up to 30 by 40 
inches in size. The moulds cost approxi- 
mately one-tenth as much = as_ injection 
moulds. 

One early difhculty encountered was the 
development of inks which would stretch 
without damage to the color surtace, a 
problem which has been solved. 

Ronson Art Metal Works already has 
purchased 50,000 of the three-dimensional 
plastic counter displays for its cigarette 
lighters and reports almost 100 per cent ac- 
ceptance on the part of dealers, even in- 
cluding the more exclusive shops. The 
Ronson cards contain a depression for the 
lighter, raised flame and, in one of the tive 
stvles, three-dimensional hands, one holding 
the lighter and the other holding the cigar- 
ette. The other four types of cards Carry 
similar raised features. 

The Ronson cards are the first commer- 
cial job turned out by the new process, it 


is said, 


Wisconsin Company Offers 
$3,000 In Display Contest 

National Pressure Cooker Company, Eau 
Claire, Wis., is sponsoring a window dis- 
play contest for its dealers, with a total of 
$3,000 to be awarded in prizes. The contest 
is divided into two classes, department or 
general stores, and hardware or appliance 
stores. Point-otf-sale display material is 
being offered by the company. Full details 
can be had by writing the firm at. the 


iddress given above. 





Railroad Exhibits 
Open July 20 


The Railroad Fair, being sponsored this 
summer by some 40 Class A railroads will 
open on July 20 along the Chicago lake 
front. It will continue through September, 
and there is a possibility that the closing 
date will be extended further 1f attendance 
justifies. The exhibits occupy a space of 
about one mile and show the history and 
progress of American railroads, with the 
intimation that the progress is continuing 
Cost of the fair is estimated at around 
$3,000,000. 
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by korrect- way 


The French fashions, comments 
HARPER'S BAZAAR, impose a spirit 
“rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exclusive distributor... 


KENOK DISPLAY RIX. CO. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 





I 


, one of our beautiful new 


Christmas Baroque Series . . . Mantel 


illustrated in white and gold 
48” x 36” x 20”- $57.50 each 


a“ . ai 
exclusively yours 











n the floor then 


supplement last year's trim. 


1621-23 Main St. 





One of the Features of the Recent New York Show 


Loads of Christmas Atmosphere in a beautiful self contained unit, assemble it 
suspend it into place. 


Watch for Salesman in your territory 


EVERETTS FREDERIKSEN SOPER CO., INC. 


DISPLAY WORLD 


Striking as an individual unit or to 


Kansas City 8, Mo. 














And Now 


-=1t's Autumn 


WE'RE READY! ARE YOU? 


Get Set Now. 


Write for Free samples and catalogues 
today. 





Don’t Forget Windex-Tra 


Every month a new issue chuck full of 
special interest news items, and trade chit 
chat concerning all the arts. It’s yours for 
the asking without charge. A card will put 
you on our permanent mailing list. 


PADI Show, Sept. 7 to 9 Inc. 


See our exhibit at the 
Ben Franklin exposition of Philadelphia 
Associated Display Industries 





JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 











REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St. Los Angeles 43, Calif. 











Building 
Displays 


by BOICE-CRANE 


- This 14” saw operates a 
higher speed —4.400 blade feet 
per minute. Smoother and 
faster cutting. Single and 8- 
speed back-geared models for 
cutting practically any ma 
terial. Clears 85¢” under the 
guide. One-piece welded 


3 


steel frame has tremendou 
strength. Wheels and blade, 
except at cutting point, ar 
entirely enclosed. Cabinet 
type base has sealed-off mo- 
tor compartment. High safety 
rating. Blade guides adjust 
by a single control, and with 
full safety. even when ma 
chine is running. Close bal- 
ance and light, but stron 
Pextolite wheels permit twirs 
the speed of other 14” ma 
chines Less vibration, and 
longer bearing life. 
Sawing Capacity Blade 1 
guard -1344", 27” dia. work 
Guide to work table—85¢ 
Table: Tilts on Double Trun- 
nions. Size 15” x 15%” 
Blade Widths: 3/16". 4%” 
Ry”, VY" & HH" Length ot 
Blades 98”. Grease sealed! 
tall Bearings. 

Write for free catalog. 


BOICE-CRANE COMPANY 
Toledo 6, Ohio 


896 Central Avenue - 











USE THIS 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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| Cash Prizes Offered 
In "Letter" Contest 

| Supported by airlines, railroads, thousand: 
| of local post offices, some libraries and many 
| manufacturers, the eleventh annual Nationa 
Letter Writing Week will be observe: 
| October 17 ‘to: 23. 

Four-color posters are being distributed 
| by stationery manufacturers to the retail 
trade for use in display window and _ stor: 
interior promotions. The posters illustrate 
this year’s theme, “Your Letters are Price 
less,’ and are available free on request from 
suppliers sponsoring the event. 

A principal feature of the event, in which 
the United States Post Office department is 
participating, is the annual window display 
contest open to four classifications of re- 
tailers—department stores, stationers, variety 
chains, drug stores and other outlets. Twelve 
cash awards totaling $660 will be made to 
winning entries, four of $100, four of $40 
and tour of $25. 

Rules have been shortened and simplified 
this year. Full information is available 
from any sponsoring manufacturer. Any 
retailer, to qualify for awards, is required 
only to make a display of writing paper in 
one or more principal windows and put it 
on exhibit for three or more days during 


> 


the week of October 17-23. The window 


must be photographed and the photos mailed 
to the Paper Stationery and Tablet Manu- 
facturers Association, 527 Fifth 
New York 17. 
the office of the Association on or before 
November 12. 


Experienced, impartial judges will deter- 


avenue, 


Entries must be received in 


mine winning entries on the basis of the 
attractiveness and effectiveness with which 
the theme, “Your Letters Are Priceless,” is 
illustrated or dramatized. 


Checks will be 
mailed to winners not later than November 29. 


"Extra Profit’ Plan 
Offered By Sylvania 


A new 
provides dealers with a fast moving and 


merchandising campaign which 


profitable assortment of “Superlite’” bulbs 
Sylvania Electric 
Products, Inc., through its jobbers. 


has been launched by 


The plan offers retailers a special pur- 
chase of assorted “Superlite” bulbs in’ the 
most popular wattages, together with an 
illuminated merchandiser for counter dis- 
play as well as other selling aids. These 
include folders imprinted with the dealer's 
name and address, photographs and layouts 
of suggested window and mass bulb dis- 
plays, shelf hanger cards, local advertising 
mats and counter or window easel displays, 
all furnished free of charge. 

The merchandiser is an attractive 18 by 
19-inch counter display unit consisting of a 
steel wire basket of 240 “Superlite” bulbs, 
assorted in sizes according to popularity 
and sale in the field. At the top of the 
merchandiser a “Superlite’ bulb is con- 
trasted with an ordinary frosted bulb. An 
automatic flasher attached to the plug turns 
both bulbs on and off at the rate of 720 
times an hour, attracting attention to the 
basket of bulbs directly below. The mer- 
chandiser is included in the total cost of 
each bulb assortment to the dealer. 
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NEW YORK DISPLAYS 
[Continued from page 51] 


il, stands at the water’s edge with an 
aginatively designed white wire boat in 


ich the shoes are shown. The floor is 
nd covered except for a blue area at the 
k that suggests the rising tide. The 


k wall was painted a sky blue. 

‘Let's be casual now that summer's here, 
breeze weight suits and celery crisp cot- 
ns” read the message in the foreground of 
e Franklin Simon windows. A long white 
neh at the edge of the sandy beach makes 
favorite meeting place for the girls in 
ick and white suits, gray 
ambray and pink, green, yellow and black 


seersucker 


ripes. 

Each girl holds a woven fan on which is 
iinted in black the price of her dress and 

e department from which it comes, as 
14.95 Junior Assembly Shop—Sixth Floor”. 
his interesting little touch proved decor- 
tive as well as functional. A couple of 
ien’'s hats at the end of the bench carry 
heir own suggestion. <A kitten and dog 
play in the foreground; there is an arc 
light of the type found on boardwalks and 
the back wall is black. 

A tall rustic woven fence, well arranged 
rreen plants and white gravel made pleasant 
sutdoor settings used by Display Director 
Sam Smith in five windows at De Pinna’s. 

Describing the black and chartreuse dress 
in the accompanying illustration, the copy 
“Highly inflammable fashion in chartreuse” 
was lettered in red on a green and white 
fern spattered card which appears on the 
ground where the gravel has been pushed 
aside. White accessories and a natural straw 
hat completed the costume. 





Ferris-Shacknove 


Adds Paul Rose 

The New York City 
Ferris-Shacknove has added Paul Rose to 
its staff. He was formerly with Lord & 
Taylor, of the same city, as assistant to 
Henry Callahan and then became display 
manager for the company’s stores in West- 
chester and Manhasset. 


display firm of 





Oscar Rutgers Returning 


From Europe 

Oscar Rutgers, who left by plane for 
Europe on June 26, is returning from a 
three-week visit to Paris, Brussels, Amster- 
dam and Frankfort. He is display director 
tor Namm’s, Brooklyn. 





Dultz Honored 
With Party 


Joseph Dultz was honored by a party at 
the Skyline inn, given by the display staff 
of Bloomingdale’s, while attending Display 
Market Week in New York City. Now 
display manager for Pizitz, Birmingham, 
Dultz was formerly in a similar position 
with Bloomingdale’s. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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by horrect-way 


. "The French fashions, comments 


HARPER'S BAZAAR, impose a spirit 


rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exclusive distributor... 


MELVIN 8. ROOS AND COMPANY 


i81 PRYOR STREET, S. W. 


ATLANTA, GEORGIA 








THE “INVISIBLE” SHOE FORM! 
FITS EITHER SHOE. 
MAIL THIS CONVENIENT ORDER BLANK TODAY! 


CLEAR PLASTIC! 


Firm Name onal 





SIZES 
ROMS asa dav wielaca ed 4'2-5 Shoes 
MAORI Src aes wae ce 542-6 Shoes 
PRICE LIST 
OMNCNEd<oas ce ne $ 1.25 ea. 
N OOMEO@ Wee 5. 6s ess 15.00 doz. 
3 dozen pf... 2.220 13.50 doz. 
4 dozen pr... . 2. 2<- 12.00 doz. 


SEND PAIR @ $1.25 
1 doz. small @ 15.00 
1 doz. large @ 15.00 
3 doz. small @ 13.50 
3 doz. large @ 13.50 
4 doz. small @ 12.00 
4 doz. large @ 12.00 


OOO0000 


O 


Please send, without obliga- 
tion, “Modern Design on Display” 
your catalog containing 60 illus- 

— trations of modern fixtures. 





Street a ee 


City Zone State 


Trade Mark Registered* 





211 N. Seventh St. 


ROGER WENT COMPANY 2.2... Plostics 


St.Louis | Mo., 











For particulars write 


WINDOW MANNEQUIN, INC. 


449 West W St. New York 1, N. Y. 





made in the latest Fifth Ave- | 
nue fashions —or your own 
description. Perfect fitting. 
Wholesale and Retail 


USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


























VEW 1948 
PALL CATALOG 


of Display Materials 
Now Ready! 


48 Pages of Color Illustrations 
96 Pages in All 





Featuring a Full Line of 


Foliage Flowers 
Panels Papers 
Backgrounds Posters 
Fixtures Novelties 
Fabrics Displayers 


Write for Catalog No. 212 


a aad 
farrison-Wagner Co. 
2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 





{merica’s Most Complete Line of 
Display Materials 

















WOOD LETTERS 


FOR ALL PURPOSES 


SHOES FOR MEN 


FOOTED LETTERS 
FOR DISPLAY LEDGES 


edt Lally 


WINDOW 2 





MADE FOR YOUR NEEDS 


Vv 





NAME PLATES 
CUSTOM DESIGNED 


Disptay OFYTS 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 
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GERTZ DISPLAY IS 
ORGANIZATION PLUS 


{Continued from page 41] 


organizational lines. Probably it is only in 
this way that Spiro has been able to retain 
talents in one group, 
despite the fact that the display field 1s 
noted for its explosive 


sO many excellent 
widely and justly 
temperaments. 
No person. in 
how humble his 
sponsibility. No 
another man’s job or to fill in. 


Gertz display, no matter 
position, is without re- 
person is asked to do 
“This not 


| only avoids clashes between temperaments, 


criticism 
easier,” says Spiro, “because I know who 


but it also makes constructive 
And, besides, every man in 
what his 
work is and what will be expected of him 
from week to week.” 


is responsible. 


the department knows exactly 


While he was aiding in the planning of 
the rebuilt store, Spiro was careful to in- 


clude an excellently planned layout for the 
display department. 
ative work unless he is in a proper atmos- 
phere. No one can think with carpenters 
working next to them. Creative artists must 
have a good place to work in; it must be 
neat and attractive.” 

Scheduling of the work has been worked 
out with equal care, and Spiro has the au- 
thority to enforce compliance from other 


“No one can do cre- 


—This is the group which handles display for 
Gertz. Front row, usual order: Irving Maisel; 
Walter A. Spiro, display director; Harold S. 
Fischer, assistant display director; Eric E. 
Daniel. Second row, Julius H. Wiegel; Sam 
Lovecchio; Ruth Krulish; Bettye Hogg; Gladys 
Sapir; Paul Roth, and Richard Oliver. Third 
row, Harold Ryan; John Gleason; Leo Maikel; 
Robert Halcrow; Arthur H. Neumann, and 
John Staab. . . . Below, one of five institu- 
tional windows thanking the people of Long 
Island for the store's growth. Dioramas 
showed periods in the store's history— 
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epartments. It happens that he is the final 
uthority as to what goes into the windows 
nd this makes his job much easier. 
Three months in advance, all merchan- 
ise managers in the store are asked to 
schedule of merchandise to go 
windows. Spiro boils down the 
esulting requests to make a_— master 
hedule. The schedule is multigraphed 
ind goes to every buyer in the store. 
\ window sheet is then made out 
iven to the buyers, who must fill it out 
nd return it within a week, routing it 
through their merchandise managers. A 
lisplay sheet is made out in triplicate, with 
ine copy staying in the display office, one 
opy going to the display installer, and the 
last copy going to the buyer. Rosalind 
Yagoda, staff artist, sketches the window. 
The three shop men begin construction and 
i painter works with them. A paper hanger 
is ready for his part in completion of all 
this work, and a hand letterer and a sign 
shop complete with five employees are ready 
to swing into action when their 
are needed. 


iggest a 


ito the 


and 


services 


Typical of the extent to which the depart- 
ment is systematized is the handling of 
mannequins and fixtures. Mannequins are 
stored in a special room, together with their 
wigs and accessories. They are all kept in 
separate bins and _ extensive 
maintained to indicate where they may be 
found, how much use they have had, and 
when they should be refinished. No man- 
nequin is allowed to deteriorate. Only the 
best are bought; they must be flexible; and 
they are accorded the most tender care. In 
summer, they are even sun-tanned so they 
will look nice in sport clothes. 


records are 


Fixtures are all catalogued. Listed care- 
fully and accurately are types of fixtures, 
amount on hand and amount ordered. In 
addition there is a separate sheet 
department in the store bearing the follow- 
ing headings: 


for each 


Size-Type: 

No. Planned: 

No. On Hand: 

No. New Equipment: 
Date Issued: 

No. Discarded: 
Total: 


Thus Spiro knows with accuracy the exact 


number, the date distributed, and where 
they are at the moment. 

In the actual installing of the windows, 
after the above-described care has been 


taken in the planning and creating, Spiro 
believes that the mannequins and the light- 
ing are of great importance. 

“The difference between a dead and an 
alive window may be found in the man- 
nequins. We have over 120 mannequins of 
every type, and we never ask just for six 


men, for instance. We specify exact ages 
and types and specific positions that the 
mannequins should be in. We have gay, 


sporting, sophisticated mannequins, manne- 
quins to convey every mood, and we treat 
them like actors on the stage. 

“The reason we specify that our manne- 
quins must be flexible is that we require 
natural positions. Just think how foolish 
it looks for a mannequin to have her hand 
sort of floating in the air! We bend it down 


487 WASHINGTON STREET 








DISPLAY WORLD 


107 







AU Masala 


NEY Te) Lied 11 aeRONETISM 
= 








by horrect-way 


© "The French fashions, comments 


HARPER'S BAZAAR, impose a spirit 


rather than make headlines.” Beau Monde 


interprets and captures this sublime feeling. 


exelusive distributor... 


SAMUEL C. DUTCH & SON 


BUFFALO, NEW YORK 


Florida Branches: MIAMI, ST. PETERSBURGH 








IMPORTANT ANNOUNCEMENT 





Registrations Are Now Being Accepted for September Classes 
CURRICULUM 





quin Draping. Interior Display. 


Specialties) Men's Furnishings. 


MARC BIELER, 
School Consultant 
Display Manager Bonwit Teller 
WM. McBLAINE, 
Display Instructor 
Display Manager Browning King 


1624 ARCH ST., PHILA. 3, PA. 


Cloth, crepe paper and painted backgrounds. 
Lighting. 
Department Store Display. Small Wares. Women's Ready-to-Wear. Women's 
Men's Clothing. 


FACULTY 





ELWOOD SULOF, BFA, Art /nstructor, formerly Penn State College 
Write for Descriptive Booklet 


NATIONAL DISPLAY INSTITUTE 


School of Window Display 


Manne- 
Fashions. 


Background design. 
Show Card Writing. 


ARTHUR GLICK, 
Display Instructor 
Formerly of Beck Shoe Stores 
CHAS. NUGENT, 
Visplay Instructor, Display Depts., Blum 
Store and Strawbridge & Clothier 


PHONE: RI 6-9764 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











Maubait 


ee letter Co. 


INCORPORATED 


151 W. 18th St. @ New York City 1! 














ACCLAIM 


for our 


FALL and 
XMAS LINE 


If you failed to see our 
spectacular exhibit at 
the show. be sure to 
ask your local jobber 
to show you our latest 
FALL XMAS 


and 


numbers. 


JAMES A. COLE CO., INC 


235 4th Ave., New York City 3 








Cardboards 


are Different! 
““NAT-MAT’’ Cardboards are 
your assurance of proven de- 
pendability, full value and quality 


throughout. 


Remember .. . Cardboards are 
different, you 


insisted on “NAT-MAT.” 


will be glad you 


NATIONALCARD,MAT&BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
11422 Se. Broadway, Les Angeles, Calif. 


Peterboro, Ont., Can. 
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so that it chair or 


something.” 


rests naturally on a 


It is easy to agree with Spiro. The 
characters, for they must be described as 
that, which inhabit his window seem to 


live and breathe. 

Lighting is handled with expert attention. 
Spiro boasts that he has never used the 
full lighting capacity of his unusually well 
equipped windows. “Lights are not neces- 
sarily made to be used,” he contends. 
“Sometimes the effect is greater when they 
are not used. Instead of blasting with all 
our wattage, we try to 
deliberately for effect. 


select our 


“We have three colors... 
blue 
effects. 
merchandise, because we feel that the mer- 
chandise should not be discolored. We make 


red, green, and 
which we blend into all sorts of 
But we never use colored lights on 


extensive use of colored lights on back- 
grounds. 
“We have 500-watt and 1,000-watt spots 


with adjustable focus, and we have regular 
theatrical window. We 
install the windows at night, and with the 
complicated but ingenious tele- 
phone system we call in instructions to our 
equally 


dimmers on each 
use ot a 


theatrical control room from right 
in front of the window. Thus through use 
of the dimmers we achieve the exact inten- 
sity of light and blending of colors which 
best serve to illustrate the theme of the 
window. We also use colored slides to 
make our job easier and more complete.” 

But for all the organization and all the 
Spiro sees to it that 
comradeship between all 


system, there is a 


members of his 


tightly-knit group. There are regular meet- 
work is 
made 
depart- 


ings at week's 


suggestions are 


which the past 
commented on and 


for the future. Spiro encourages 





PRE 
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mental parties at which everybody gets to 
gether for a good time. 
whole manner of handling his 
subordinates has proven to be most success: 
ful. Everybody in the department likes his 
work, is enthusiastic about his co-workers 
and their ability, and everybody cooperates 
with Strict organization 
which guarantees that one person’s work 
does not conflict with anybody else’s, and 
the departmental functions are perhaps 
jointly responsible for the unusual harmony. 
Nowhere is this harmony more in evidence 


Spiro’s 


everybody else. 


than on special merchandising occasions, 
such as Christmas. At these times, the 
display department is given added space 


and added duties. 

Last Christmas they created a whole chil- 
dren’s department, complete with gay 
carousel, which turned out to be a sensation. 

It is entirely within the realm of possi- 
bility that Max Gertz’ foresight about the 
importance of the display department may 
have wide repercussions around the nation. 
Certainly, wide-awake department store ex- 
ecutives have a lesson to learn from the ex- 


cellent results attained at this Jamaica, 
Long Island, department store merely 
through turning the display department 


loose so that they can use their full talents. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 














—This shows the W. L. Stensgaard "Old Timer's" dinner held in June at the Hotel Stevens, 


Chicago. 
company. 


organization for more than ten years. 


It is an annual affair given for all employees with five or more years with the 
Seventy-two attended this dinner, of which 23 had worked with the Stensgaard 
The entire staff now totals more than 300 specialists 


in all phases of designing, production and distribution of point-of-sale display— 
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Firm Bases Program 


On Point-Of-Sale 

The American Central division of Avco 
fanufacturing Company, Connersville, Ind., 

basing much of its year’s sales program 
1 advertising at the point-of-sale; the 
ecision to do so was reached after lengthy 
urveys had been made in the field covered 

the firm, which makes kitchen equipment. 
\s a result of this research, the company 
lecided on 17 separate, tested 
ise at the. point-of-sale. Items 
ange from a basic chart in full color, giv- 
ng the direct selling copy to be used by 
salesmen, on to an attractive metal demon- 
unit which is a collapsible stand 
ompact enough to fit into any 
ippartment; it is designed to hold the sales 
hart at eye-level, maintains pockets 
for each of the consumer booklets, and in- 


pieces for 
included 


tration 
appliance 


side 


cludes space for an actual model of the 
unit itself. 
From results already telt, although the 


plan was not introduced until early in June, 


the company is “convinced it is far more 
effective and less costly to include a more 
extensive point-of-sale campaign in_ the 
budget, even to the exclusion of a certain 
amount of national advertising in consumer 
publications”. 


Stop-And-Go Signal 

As Display Device 
Brumard Products, Inc., 1 

lining up 

firm’s 


North LaSalle 
10,000 


stop- 


Chicago, is now 
grocery outlets for the 
and-go display device which is said to add 
materially to impulse buying on the part of 
drug cigar 


stores, service stations, and the like. 


street, 
store 


shoppers in groceries, stores, 
The signal stands at eye level and flashes 
a red and light every few 
\s the red-green signals change, an upper 


green seconds 
portion composed of color transparent ad- 
vertising messages also flashes. Located at 
peak traffic points within a store, the panels 
S150 per 


are rented for $12.50 monthly or 


Vear. 


Carlson Displays 
Takes More Space 
Carlson Displays, Inc., is now in new and 
larger quarters at 18 East street, 
Chicago 11. The enlarged plant will help 
the company to serve their present clients 
better, and 
other organizations. 


Kinzie 


also to extend its services to 
The name of the firm 
formerly was Carlson Sign & Display. 


Vogeler Succeeds Pichenot 
At Lucien Lelong 


Pichenot has resigned as display 
Inc.. New York 
City, and has succeeded by Paul 
Vogeler, of Lelong’s Chicago office. Pichenot 
will devote his time in future to free-lance 
One of his clients is Air France. 


Robert 
director for Lucien Lelong, 
been 


display. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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We Are Proud to Present the 





ARISTON 


MANNEQUIN 


This is one of an entirely new 
and lovely line of manne- 
quins, sold at our regular 


price. 


EXCLUSIVE TERRITORIES 
AVAILABLE TO 
JOBBERS 


U. S. MANNEQUIN 
MFG. CO. 


10-15 46th Avenue 
Long Island City I, N. Y. 











Jobbers Inquiries Invited — We Export 





HERMAN J. KLEINER 





HK312 
Bull Head, 
11" high, 

$6.00 

- 


HK311 
Horse Head, 
11" high, 
$6.00 
a 


HK313 
Ram Head, 
11" high, 
$6.00 
r 
KF-15— Any ani- 
mal head complete 
with shadowbox 
unit as shown, 28" 
high, 18" wide. 
Price $12.50 


F. R Pp} . Net. 


D. ae Vé 


Designer, Sculptor, Manufacturer 
Hancock & Somerset, Phila. 33, Pa. 








B—AlIlphabetical 
for X) 
C—Sizes (1-54, incl. 


440 Sansome 
San Francisco, 


Garment Rack Dividers 
A—Week days (Mon.-Sat.) 
A-Z; Me 


14 sizes) 


JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 


St 
Calif. 





USE THE 


Opportunity Exchange 
For any WANT AD purpose: 

POSITION WANTED POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 




















NORDISKA KOMPANIET 
[Continued from page 47] 


with the featured fabrics. 


costumes on the 


hung 


line 


The two dolls stood 
atop a board on which was displayed exam- 


patterns of the fabrics. 
ples of the featured pottery. Other pottery 
Was arranged on a small round table through 
the center of which was a circular tube of 
fabric 

For window displays through the holiday 
Christmas and New Year's, 


pictures of old Stockholm scenes were used 


season at large 


for backgrounds. These pictures, a differ- 
were in cold 
violet, black, and white, and 


ent scene for each window, 


tones of blue, 
the same wintry scenes were repeated in the 
designs on the packaging paper used by the 
for the season. In the New Year's 
setting, the the background were 
repeated in the foreground, with serpentines 
and confetti added for the gala party touch. 
Detail paper trimmed with gold 
added a festive note to the picture frames. 


store 


colors of 


cutouts 
In a series tor French Week, urging help 
for Europe, a bit of Paris 

the | 


was sketched on 


vackwall, while the props and costumes 


were all Parisian or suggestive of Paris. 
The wall painting was in black, white, and 
gray with touches of red and blue. Light 


was used on the wall design only. 

One of the big feature events and display 
projects for NK was a store-wide California 
promotion Hollywood 

for backgrounds in 
The floors 
arranged in 


Photographs of 
scenes were blown-up 


the window displays. were COV 
pattern 
from Califor 
dried and preserved; in fact th 
whole store was turned as much as possible 
into a bit of 
arranged to 


red 


ered In cork chips 
Plants and trees were sent in 
nia, some 


California. In one window 


promote corduroy apparel in 


vellow, and blue, a woven mat was used 


three-dimensional skiers de- 

scend curved strips of paper appliqued to 

the background. ... This is the special setting 

for a showing of fabrics and pottery designed 
by Stig Lindberg— 


—For ski-wear, 


The 


figures were made of other 
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for a wall hanging. The copy cards were 
all individually designed by NK, each with 
some California motif. 

For a ski travel promotion, an oversized 
label tied to the equipment 
served as a copy card. The back wall was 
made of wallboard, on one panel of which 
was painted a ski resort setting. The man- 
nequin in the set wore a ski costume, and ski 


ski 


luggage 


accessories completed the design. 

For another winter sports window on 
skiing, curved tracks cut out of light blue 
paper were fastened against the white back 
wall, and tiny paper figures in bright colors 
were shown skiing down the curves. 

A display for young boys’ togs issued a 
winter that it was time to 
clothes. This used a paper 
sculptured figure of the King of Winter ap- 
plied to the back wall. Cut-out lettering in 
red and blue carried the warning message. 


warning stock 


up on Warm 


Natural poles formed a fence on which moss 
hung. The mannequins were Ameri- 
can-made figures of American youths, and 
they wore 


Was 


American windbreakers and lum- 
berjacks. 

The light court was turned into a holiday 
fantasy for the Christmas season, set against 
a shimmering silver 


background of paper. 








A huge center, brilliant with colors, moved 
round atop a bridge through the court. The 
figures along the bridge as well as the ones 
on the back wall were of paper. 

In a recent store-wide promotion for men, 
a number of interesting details were used 
through the window displays. For one win- 
dow in the series the details of the jackets 
were chalked onto the fabric. 
In another, men made of wooden sticks and 
balls, “Tinker-Toy” fashion, carried canes 
or umbrella and wore. gloves, and 
ties in very proper fashion to feature men’s 
items. 

The boys came in for their part of the 
men’s promotion, too, with a scene cut from 
paper and applied to the backwall. Ameri- 
can-made mannequins wore regular 


sections of 


shoes 


aCCessory 


boy 
togs. 

For all of these the theme titles were in 
cut-out letters against the back wall, along 
with a figure of an airline hostess saluting. 

A special display for Student’s Day was 
arranged with a series of the white-topped 
against a deep blue background. A 
plane of green grass was used on the floor 
with flowers in vellow and light red on the 
wooden pegs supporting others of the caps, 
white with shiny black bills. The general 
effect was that of looking down onto a great 
group of students walking toward the top 
of the Skansen where they spend that special 


caps 


day in singing and playing each year toward 
the last of April. 

NK has 12 small and 16 windows, 
and at the present time there are about 12 
displaymen tor the department, with as- 
sistants and apprecentices. Besides this 
there are six or eight girls in the sign de- 
partment. Two girls handle the textile dis- 
for the interior of the 
with assistants to help in the heavy 
Windows are changed each week. 
Bjorlund, a vice-president, 
is the director of advertising and display, 
Munkhammer as the head of the 
department. Miss Inga 
serves as the contact between display 
the departments. 


large 


plays store, along 


work. 
Tom company 
with T. 
Bjorkman 
and 


display 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 











—_ 





UL‘ 


xpal 
Dutli 
Ex] 
ent 
1e 
yruct 
as 
tudi 
requi 
textu 
| lay, 
lanl 
pans 
N. } 
laut 
Le 
ized 
‘Ide 
whit 
sale 
attri 
that 
are 
“ide 
stor 
li 
urg 
plat 
sho 
his 
me! 
wit 
par 
in 
col 
I 
ma 
Bis 
De 
su 





46 











ULY, 1948 


xpanded Store Planning Service 
Dutlined In Bigelow Book 

Expanded retail dealer service in depart- 
ent and display planning is available from 
e Bigelow-Santord Carpet Company, 

uce K. MacLaury, director of advertising, 
is announced. “Recent comprehensive 
tudies by the company of typical store 
requirements and basic research on lighting, 
exture and color in relation to carpet dis- 
lay, greatly enhance the value of the 
lanning service department which the com- 
any has maintained at its Amsterdam, 
N. Y., plant for more than 14 years,” Mac- 
Laury said. 

Details of the expanded and_ individual- 
zed service are described in the new book, 
‘Ideas Plus Service Equals Better Selling” 
which the company is introducing at its 
sales conventions. The book, which is 
attractively printed and bound, points out 
that “on Main Street, U. S. A., all stores 
are different,” and consequently there is no 
“ideal” layout plan that will apply to every 
store. 

In line with this philosophy, the book 
urges the retailer to submit to the company’s 
planning service department a rough sketch 
showing the space and general location of 
his rug department. Irom this, experienced 
merchandising and design personnel develop 
without charge plans tailored to the dealer's 
particular merchandising needs. From these, 
in turn, local architects and builders can 
complete actual construction plans. 

Research on store requirements and 
marketing problems was conducted — by 
Bigelow’s own marketing — staff. Donald 
Deskey Associates, New York design con- | 
sultants, developed display ideas and did 
research on lighting problems for use of the 
planning department. 

“Ideal modernization plans do not work,” 
Bigelow’s new publication maintains, “be- 
cause. 

“1. They will not fit the physical char- 

acteristics of your stores. 

“2. Plans are of no value unless. the 
planner knows the merchandising 
policy of your store. 

“3. A mixture of plans or ideas from 
various sources does not work to the 
benefit of anyone.” 

Many dollars have been wasted on con- 

struction based on so-called “ideal” floor 
covering department plans, according to 


Bigelow, “The fallacy of the ‘ideal’ plan | 


seems obvious. It is apparent, for instance, 
that Bigelow’s Chicago wholesale showroom 
plan will not fit a dealer showroom of 1,500 
square feet, nor would it be economically 
satisfactory if it could.” 

It is the theory of the planning servic« 
department that a customer about to buy a 
carpet for her home deserves undivided 
attention because it is an important step in 
her home furnishing plans and quite fre- 
quently involves for her a great deal of 
money. 

Bigelow says that salesroom lighting 
should aim at a combination of daylight and 
normal home light quality. The customer is 
accustomed to seeing the rug at home both 
in daylight and under home lighting con- 
ditions. <All too often badly illuminated 
salesrooms do not give the purchaser a true 
picture of what she is buying and promote 
dissatisfaction among customers. 
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For Your Christmas Displays .. . 


DM26 — Wood Mirror Frame Three Panel 


Screen — Silver and green mirrored tubes 
set in 3 groups in each panel — divided 
by wood rope moulding — Each panel 76 


high—18” wide 

DM3— Bouquet Post Tube Unit — Base 
metal bouquet — Silver holly leaves and 
assorted colored base metal poinsettias 
on white post on white and _ mirror 


—— 
—— 
— 


pei trimmed base—assorted colored mirrored 
en tubes — Entire unit 76” overall — Post, 4 
" overall — Bouquet, 44’ spread 
a DM31 — Circular Tube Displayer — Wood 
constructed — 24” diameter silver-finished 
base and top with staggered red and 
J green mirrored tubes —71!” high. 
ao DM32 — Same as above — 18” diameter. 
DM33— Same as above — 15” diameter 


| 


DM49 — Christmas Ball—Mirrored Tubes 
Pot Setting — assorted color balls set on 
assorted color mirrored tubes and candles 

set in plastic snow in plastic pot. 19” 





overall. 
DM49A — Spearheads Mirrored tubes 
Pot Setting — assorted color spearheads 


set on mirrored tubes and candles set in 
DISPLAY MANUFACTURERS MART, Int. plastic snow in plastic pots approx! 
“Luerath for Display” mately 23” overall. 


ae WS ee Se Write for prices and full particulars 


4 














SCROLL-TEX 


(Reg. T. M. applied for U.S. Pat. Off.) 
The ultimate for scroll signs, window cards, art sketches, paper sculp- 
ture, show-case trimming, etc. 
SHEETS—SIZE 26" x 40" $18.00 PER 100 
(Assorted as desired) 


Peach Cocoa Wild Rose _ India 
20 Turquoise Moss Green Silver Gray Marine Blue 
Nu-Yellow Terra Cotta Powder Blue Lemon 
COLORS Blue-Gray Claret Old Gold Flame 
White Samar Teal Blue Black 


W. 0. Furkechk Tue. 


123 E. BALTIMORE AVENUE LANSDOWNE, PENNA. 








PHILA. Z PA. 




















Cost is another theme of Bigelow’s pro- Bigelow’s “Ideas Plus Service Equals 
motional ideas in better selling. The com- Better Selling” is available free of charge 
pany realizes that many dealers in out- to all who are planning a window or de- 
lying small communities can not afford partment promotion of its products. Address 
elaborate showrooms to display their mer- Bigelow-Sanford Carpet Company, Inc., 140 


chandise. Madison avenue, New York City. 











New Feature 
on Midwest’s 2-body sitting & standing 
FLEXIBLE MAN MANNIQUIN 


~ 





flexible left can be crossed, 
. this manniquin 


fashioned models. 


Now — the 


leg bends, legs 
outstretched and many desired positions. . 


limitations of old 


ORDER NOW 
You'll never be satisfied with any other. 
. also extra heads available. 


NEW MAN MANNIQUIN 
AS LOW AS $69.50 


flesh, stationary 


overcomes all the 


Choice of heads 


Made of with flexible 


papier-mache, full 


Nothing like this new anywhere 


arms man manniquin 
WRITE TODAY — FREE CATALOG 
of mew men’s fixtures, combining the latest in’ bleached 
oak and plastic Wall piaques, hunting scenes, platforms 


dividers, backgrounds, displayers, sereens for general and 


all year round use. 


MIDWEST 
MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 









532 N. WATER ST. 








METAL 
DISPLAYS 


Metal 


shadow boxes, special de- 


display cabinets, 
sign, manufactured to your 


specifications. 


Manufacturing and assem- 


bly facilities. 


We have combined exper- 


ienced management and 
shop personnel to give you 


QUALITY products 
efficient SERVICE. 


and 


Let us quote on your re- 


quirements. 


GWILLIAM MACHINE & MFG. CO. 


2013 South Wood Ave. 
Linden, New Jersey 
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falo, was elected president of the group for 
the ensuing year, assisted by Reed Schlade- 
man, The Fair Store, Chicago; Eugene 
Supple, D. M. Read & Co., A. W. Johnson, 
John A. Brown Company, and John Seifert, 
G. M. McKelvey Company. <A 
mittee to study display budgets was set up 
with Ed Osterland, Wm. Taylor Son & Co., 
as its head. Michael Dai, The Emporium, 
St Paul, the display 
evaluation, Reed Schlademan is chairman of 
one to study Heidt, 
Crowley, Milner Company, Detroit, is assist- 


subcom- 


heads committee on 


resources, and George 


ing Osterland in the study of budgets. 

A small number of displaymen attended a 
meeting called by the National Association 
of Display Directors, at which it was an- 
nounced that the NADD’s original plans for 
a display clinic at Nippersink Country Club, 


Genoa City, Wis., would be carried out 
September 19-21. The clinic had been 
scheduled for this spring, but was post- 
poned when it became apparent that the 


attendance would be negligible. 
Goldblatt 
at the meeting. 


Raymond 


Bianchi, Brothers, Chicago, pre- 
sided 

Following is a brief summary of some of 
the highlight items at the show. Because of 
and the great number ot 


Market Week, only a 


space limitations 


exhibitors at Display 
portion can be listed. 
\dler-Jones Circular 


Company, Chicago: 


wall plaques in three dimensions, taking 
their theme from Christmas card scenes. 
\n 8-foot gift window displayer.  Old- 


fashioned papicr mache clocks with shadow 


box faces in three-dimen- 


Santa Claus 


which are. set 


sional Christmas scenes. \ 
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who makes a 
intervals. 

Korrect-Way Displays, St. Louis: “Beau 
monde” mannequins in five finishes. Gar- 
ment racks with tapered fittings, one-piece 
top, all-steel construction. 


parachute jump at regula: 


American Model Form Company, New 
York City: ‘“Petal-neck” headless manne- 
quins which get away from the decapitated 
look most such mannequins have had in 


the past. The regular mannequin line is of 
papier mache with rubber hands and styling 
for the new fashions. Wigs can be furnished 
in sets consisting of the basic wig and de- 
tachable curls, permitting a variety of 
fures with one wig. 

Ankerum Manufacturing Company, Phila- 
delphia: Tampico fibre branched Christmas 
tree, flame-proof, 4 to 8 feet in height. Same 
material available in garlands, wreaths and 
five- or  fourteen-pointed Giant 
wreaths. Variety of natural pine sprays. 

Arkow-Lewis Associates, Philadelphia : 
Three-dimensional snowflakes that fold flat. 
Crystal stars. Giant 
metal and decorated 
Christmas balls. 
and chairs. 


coit- 


stars. 


jewel-case done of 
with holly and 
Miniature dressing tables 
Set of parading soldiers made 
of turned metal in opalescent colors. 


lace 


Arrow Decorating & Fixture Company, 
Philadelphia: Cut-out panels. Animated 
panels. Sprays in metallic foils. Cut-out 


cardboard Santas. 

Arts & Flowers Displays, Inc., New York 
City: Plastic icicles with a steel point at 
the base so they can be stuck in wood, wall- 
board, ete. Christmas balls supported under 
a section of trimmed with holly. 
Flame-proofing powder which can be made 
up by the displayman in his own shop and 
used as required. 


Caves 


Sections of Princess pine 





—Card copy for this Neiman-Marcus Man's Shop window read: "Papa... In the Swim on 


June 20". 


Background was covered in seamless paper on which was sketched a lake and sail- 


boat scene. Along the back of the window was crumpled blue cellophane to represent water. 


Half of the floor was covered with sand, the other with grass. 
willow foliage in which kingfishers were perched. 


From the ceiling was hung 
The window was by Emery Gregory; Guy 


Malloy is display director for the Dallas store— 
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PEY., 


equipped with 30 
the unit comes ready 


ing, 30 feet long, 
ristmas tree lamps; 
plug in. 

Magnani Mannequin Company, New York 
vy: “Sketches Americana” — a new line 
‘high-fashion mannequins consisting of 
figures finished in a cloud-pink; 
th or plain finish. <A children’s 
ures, pert and interesting. 
San 


basic 
line oft 


Francisco: 
being ad- 
the 


Cc, Barrango Company, 
n’s mannequins 
sted to different 
ve character. 
Smith 
ristmas ball tree 
vod: stands about 7% by 5 
ms support pyramids of individual blown 
metallic leaves. 


capable of 
many poses; faces 
York City: 
rattan and 
curved 


Studios, New 
made of 


Be 1S 
feet; 


resting on curled 


rnucopia made up of four cones — metal 


ass 


nstruction; each cone in the unit is water- 
eht and can used all year round if 
esired; ornamented with metallic 
iiant pine the 
ound individually by hand. Candy 
nit which can be used as three individual 
combined into one pyramidal 


be 
sprays. 
needles are 


spray; long 


cane 


lisplayers or 

unit. 
Bonafide Display & Decorative Company, 

New York City: Glass fibre Christmas tree 


in any size and pastel tint. Glass fibre 
roping and wreaths. Fire-proof Princess 
pine trees in all sizes; trimmed with large 


balls. Christmas trees with brush branches 
in metallic finish. 

Company, 
decoratives, 


Decorative Supply 
Fall and Christmas 
foliage, flowers and set-pieces. 

Bulkley, Dunton & Co., New York City: 
“Bulkton”’ 32 eight of 
which are new. Patent leather papers, fade- 
proof and tough; can 
used for flooring; 54 
and in 15 “Whirligig” 

5 inches 


Botanical 
(Chicago: 


seamless in colors, 


extremely even be 


inches wide 
pattern, an 
wide. 
Full line 
ultra- 
\ll 
Men's 


figures 


window 
colors. 
embossed coated paper 52 
\ngeles: 
New line of 


figures, one-piece. 


Carrata Company, Los 


f figures and forms. 
high-style 
arms and wigs 
mannequins 


which are specialists at different poses. A 


women's 
are interchangeable. 


line of includes sports 
swimmer posed in diving position can be 
equipped with a different ; 
that he the 
jumper. a bicyele rider who can 
} 


pair of arms so 


assumes position of a ski 


Another is 


posed in a number of active positions. 
Several similar figures round out the line 
Chelix, Inc.. New York City: A> widely 


varied line of papier mache figures and set 
pieces for fall and Christmas. 


James A. Cole Company, New York City: 
Fabrics —new tinselled and flocked items « 
for fall and Christmas. 

Cook & Meier, Inc., Chicago: “Colonial 


Village’—a group of costumed bell ringers, 
carolers, etc., beside lamp posts and similar 
backgrounds with poinsettias and_ holly. 
Victorian shadow-box group of miniature 
the “Life with Father” type; 
are dioramas of Christmas scenes 
such as hanging the mistletoe, putting up 
the tree, and the like. Sprays in metallics 


scenes. of 


these 


with unusual color combinations. Giant 
wreaths, heavily flocked. 
Coy-Disbrow & Co. New York City: 


“Moresque” and “Homespun” display papers, 
48 inches wide and in 13 colors each. Puffing 
foil. Two-inch metal roping which 
comes 60 feet to a carton. Wallboard tubes 


base 
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from 4 to 12 inches in diameter and either 
9 or 12 feet high. 
Craitmasters, Angeles: 
background treatment before which is posed 
a similarly done caryatid column of Byzan- 
tine influence . . . a combination of archi- 
tectural work and painting. Angel dis- 
player of wood and mache, jeweled. Series 
of animated units. 
struments of mache. 
Crystalline Plastics An- 
Plastic hinged and folding displayer 
combination 
possible a 


Los Surrealistic 


Renaissance musical in- 
Company, Los 
geles: 
which can be used in 
units to make 
variety of displayers. All-plastic Christmas 
tree displayer having five levels; complete 
with and _ plastic 
divides into several units which can be used 


support 
with similar 


removable candles Star: 


as displayers during the entire year. 


BAX. 


Darling Company, Bronson, Mich.; 


In addition to a complete line of manne- 
quins, wire units which can be used fune- 
tionally as well as decoratively. Small deer 
which act as displayers. Santa masks for 
walls, columns, ledges. 

Decorative Plant Corporation, New York 
City: Fall and Christmas units and decor- 
atives in various fabrics and materials. 
Metallic chain Christmas tree. A tree of 


expanded metal with miniature angels sup- 
porting lighted candles; in various sizes and 
finishes. 
Dingleman-W olff 
Citv: “Goldtone” 
good for windows and interiors. Red stripes 


New York 


paper which is especially 


Company, 


of velour on a transparent background. 
Velour “Zebra” and printed “Zebra”. 

Display Bazaar, Inc., New York City: 
Ornamental head-topped hangers with me- 
tallic and papier mache finishes. Metallic 
finish sea-shells available in any color. 
Novelties in wire, straw, giant ruby wine 
glass. “Funny Fanny’ — back - to - school 
figures made of mache and covered with 
comic strips. 

Display Marketers, Ine., Philadelphia: 


small figures in. glass, 


*Minikin” 


plastic, metals and wood. 


line of 


Doerr & Associates, Portsmouth, Ohio: 
The “Bold Look” in men’s wear displavers. 
Matching tables of brown with limed oak 
trim. Open oak screens Large cube dis- 
player. Oak squares. Units in a_ wide 
range of materials and designs. 

Duran Style-Rite Mannequins, New York 
City: Figures are all interchangeable: any 


bust will fit any pair of legs and vice-versa. 
Figures include children, juniors and women 

Facile Corporation, New York City: Foil- 
width; several 
Holiday stripe. Half-moon pattern 
has added to the Fall stripes, 
Christmas stripes included in the line 


Fawnfield Decorations, Georgetown, Conn. : 


back ribbon in 1 to 25-inch 
C4 ry] mrs, 
been line. 


are 


Preserved fern Christmas tree from 18 
inches to 8 feet high. Galax and sea-grape 
leaves artificially preserved and having a 


leather-like texture. Spiral garlands of box- 
wood on rigid wire, equipped with Christ- 


mas tree lamps. Tree branches coated with 


plastic to simulate ice; also available as 
Christmas tree. 

Feder Industries, Inc., New York City: 
Full-size surrey done in wrought iron. 


Heavy wire Santa, 7 feet tall, done in out- 
line form and backed with glass fibre sheet. 
Threaded silver foil worked into pine cone 
foliage sprays, available in every color and 


| 
| 
| 
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FOR SHOES 
and MATCHING BAGS 





OF HIGHLY POLISHED, 
CRYSTAL CLEAR PLASTIC 


»-¥ OSC Ae 
When in New York see 
OUR OUTSTANDING LINE OF 
DISPLAY FIXTURES 
or te [or 
additional 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 


S53 eee 


wei us 


information 

















To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies and photo 
enlargements made to ANY SIZE. 


Send brochure of California 
subject our business lett 


YY 


CALIFORNIA 


|| BELL PHOTO DISPLAYS346 CUNY St=LOS ANGELES | 






on 





} 
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SENSATIONAL 


BLACK LIGHT 


(ULTRAVIOLET) 


DISPLAYS 


with our Low Cost 


PAINTS and EQUIPMENT 


Write to 


Federal Fluorescent Co., Inc. 
BROADWAY 
NEW YORK CITY 13, N. Y. 


134 WEST 








WIGS 


of Top Quality in 
@ STYLE 
e WORKMAN- 
SHIP 
@ MATERIAL 
Manufacturers 


inquiries invited 


JEANS 
WIG MFGS. 


109 S. 1ith St. 
St. Louis 2, Mo. 





















SHOW-TIE IS CLOTH 
COVERED ~ SLIPS INSIDE 
TIE -CAN BE BENT 





3G St. 
oan DIEGO 


CALIFORNIA 











Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y. 


Price Card Holders 








MATERIAL 


319 - 321 N. Paca St. 


WINDOW DISPLAY 


BECKER SIGN SUPPLY CO. 
Baltimore 1, Md. 








USE THE 


For any WANT AD purpose 
POSITION WANTED 





OPPORTUNITY EXCHANGE 


POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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DISPLAY WORLD 


Christmas tree candelabra dis- 
wrought iron trimmed in orna- 


fireproof. 
player of 
ments. 


Ferris-Shacknove Studios, New York 
City: Wire products of exquisite work- 
manship and design. Bird cages, Greek 
columns, reindeer, Christmas trees, three- 


balls and the like 
Company, San Antonio: 
fringe on the top, done in 
“Magic Moss’ —a 
with numerous 
pieces, papier mache units. 
Fren-Zee Store 
Company, New Haven: 
ing. Modern free-form 
wood construction. 


dimensional birds, 
Fox Display 
Surrey with the 
iron and wire. 
fibre product 


glass 


uses. Set 


Fixture 
Princess pine rop- 
displavers of all- 


Equipment & 


Pittsburgh: Laughing 
completely animated and with 
Animated units of numerous types. 
Garrison-Wagner Company, St. Louis: A 


Gardner Displays, 
Santa Claus, 


sound. 


wide range of fall and Christmas decora- 
tives, set pieces, and units of all types. 
Earl W. Gasthoff Manutacturing Com- 
pany, Danville, Ill.: Giant Christmas orna- 
ments, illuminated. Base metal foliage 


Lace metal trees and garlands. 

D. G. Williams, Inc., New York City: A 
new line of mannequins with an astonishing 
variety of figures to from in all 
models from teens to ladies. Stainless steel 
fittings, separate arms, Herculite 
glass bases. novelties. Me- 


choose 


jointed 
Papier mache 
chanical units for Christmas. 
General Corporation, Cincinnati: 
Giant fringed metal poinsettia. Poinsettia 
ballet girls. Spun glass trees. Natural pre- 
served Princess pine Christmas tree. Novel 
sprays. 
Glo-Brite 


Display 


Products Company, Chicago: 
“Krystalite” artificial blocks, 
balls, etc. Igloo made completely of 
stalite” blocks. Cut-out bells, letters, 
and the like of the same material. Three- 
dimensional snowflakes and snowmen. 
Grant & Son, Los Angeles: An open- 
mesh, stiffened material in various designs 


SNOW snow- 


“Kry- 


stars 


such as candelabras, swags, Christmas trees, 
figures. 


The Greneker Corporation, New York 


City: Dior-designed mannequins, in 12 
figures, varied to fit the needs of the indi- 
vidual purchaser; unusual pink and cream 


he face finish. Rene Gruan de- 


figures, also consisting of 12, 


tone in t 
signed with 
the French designer's characteristic touches 
readily apparent. 

Service, New 


Base metal Christmas tree 


Grimes Display York City: 


with wiring for 


lights and plastic metallic trim. Gold or 
silver branches, equipped with tiny lights. 
Opaque plastic sheet 20 inches wide by 15 


feet long: available in 14 pastel tints and 


gold and. silver. 
Kaley, New 


Irvine 


York City: Large 4 


by 6-foot ecrinkle-bush frames. Wire and 
gold braid Christmas bells. Giant Christmas 
7 1] 

Alls 

S. Liebmann Studio, New York City: 


Modernistic and abstract designs in busts, 
head forms for both men and women. Un 
usual finishes such as stone. New series ot 


men's head forms in oval type, especially 


designed so the hat rests securely and 
naturally; available in three finishes. Egyp- 
tian foot-iorms tor Egyptian sandals. Wire 


head forms around papier mache 


Display, New York City: Fall and 


Lvnt 





JULY, 


Christmas units, 
mache, plastic, wood and metal. 
Messmore & Damon, Inc., 
City: Organ-playing angel, complete wit 
sound effects. Revolving spiral Christm: 

tree. Numerous animated units. 

The Moortgat Studios, Glenshaw, Pa 
Candelabra unit made of Christmas balls i 
lavender and gold. Deer head with metalli 
decorations in green and gold. Excellent 
pastels in metals. Lavender fer: 
leaf unit 6 feet tall. 

Naegele-Horner, Ine.. New York City 
This exhibit was completely modern in it 
construction, and the “Blithe Spirit” 
nequins were posed in keeping: 
in air, lying down, upside 
natural positions, 


set pieces and the like 


New Yo 


use of 


man 
suspended 
down, and in 


Natural Creations, New York City: “Story 
Tree” unit Christmas tree in spiral form 
with each section showing miniature scenes 
of the holidays. Crinkly oak Christmas 
tree. Manzanita branches and crinkly oak 
with metallic finish. Christmas tree 8 feet 
tall made of imported Italian holly. Laurel 
branch candelabra with “pearlescent” finish 
and glass candles. 

Old King Cole 


Displays, Inc., Canton, 


Ohio: Animated gnomes, Santa’s workers, 
etc. Rubber dogs. “Paint Box Kids’ —a 
line of children’s mannequins with pert 


expressions; 2 to 14 in age. Mache street 
signs and lamp posts covered with snow. 
Omaha: Large multi-pointed 
either revolving or station- 
ary. Heavily flocked sprays and Christmas 
Lamp post and fence units, flocked 
and decorated with holly. Miniature churches 
of flocked wire in a Princess pine setting. 
Animated airplane driven by Santa and 
loaded with gifts. 

Plastic Fabricators, New 
Double purpose displayer of plastic — 
hanging shoe displayer which can also be 
used in shadow-boxes. Set of negligee 
stands which have two tiers to accommo- 
date numerous merchandise ; 
three Matching 
shoe and bag plastic; ad- 
justable. 


Oltmann’s, 
stars of metal, 


trees: 


York City: 


articles ot 
different 
displayers of 


comes in sizes. 


New York City: 
rayon ropes of various types. 
Radiant Glass Fibers Company, New York 
City: Sheets and ribbons of flexible, muslin- 
backed, green, 
gold, aqua, blue and ruby. 
. “Dreampuff” 
pointed stars made of the mirror sheets. 
Retail Reporting Bureau, New York City: 
pictures in full color, 
with frames. Furnished with light 
box and rear illumination. 
Santa Claus, Washington, 
the like. 
Schack’s, Inc., 


Hameproof pine. 


Price Fabrics Company, 


Satins, 


crystal, 
Christmas tree 
in a variety of colors. Five- 


mirror sections in 


*Three-dimensional” 
comple te 
Such subjects as 
choir boy, and 


flocked 
Christmas tree unit made 


Chicago: Heavily 


of ruscus and manzanita. Christmas balls 


Wreaths, drops, set pieces. 
Scheuer Creations, Inc., New York City: 
Novelty rooster cage made of plastic and 


standing nearly 8 feet in height by approxi- 
mately 6 feet in width and depth; topped by 


a plastic rooster. Wide variety of plastic 
fixtures. Bust forms of plastic, including 
forms with a pearl finish which is new 


and unusual. 
Sherman 
Newton 


Paper Products 
Upper Falls, Mass.: 


Corporation, 


“Velvedek” 


1943 


— 
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LY, 1948 


ur in striped or solid colors; 52 inches 


25 feet; seven colors available; crush 
stant and with a deep pile. Scenic 
is for winter and sports, 40 by 60 
es. Sports valances 12 inches by 20 


sherman-Weir, Inc., New York City: 
istmas angel floating on a cloud of glass 
ric. Giant 18th Century boot filled with 
tree branches laden with 
ristmas boxes. Papier mache Santa bust 
humorous treatment; upraised hands serve 


ite sprayed 


displayers. 
shoe Form Company, Inc., Auburn, N. Y.: 
y line of metallic finishes in shoe forms 
gold, pink, silver, gun-metal and bronze. 
r the new look in footwear, this company 
a streamlined or slim ankle form with 
newly developed top for added strength. 
Silvestri Art Mfg. Company, Chicago: 
ig cut-out letters in the form of ginger 


kkies. Gingerbread men, horses and a 
iin 6 feet long made of cookies. Ani- 
ated wooden soldier heads on top of 
indy canes. Miniature choir boys. Ani- 
nated animal heads in circus costumes, with 
animated full figure of a ringmaster. Ani- 


mated Christmas tree of flittered wood with 
a Ferris wheel on the front to support dis- 
Sleeping Santa Claus whose chest 
rises and falls. 
Standard Cellulose & 
New York City: 


curtain made in any 


players. 


Novelty Company, 
aluminum foil 
size for backgrounds ; 


4-inch 


Ice-blue 
flameproof; can be had in_ heavy 
non-crushing rope garland. 

W. L. Stensgaard & Associates, Inc., Chi- 
cago: A line of Disney mechanicals—trains, 
cub bear which rides a unicycle back and 
forth along a tight-wire, and similar figures. 
Edge-lighted Christmas tree made up of 
plastic hands which can also be used indi- 


vidually. White reindeer for wall decora- 
tions. Edgelighted direction signs. 
Sylvania Electric Products, Inc., New 


York City: “Warmtone” fluorescent lamps 
designed especially for display use: produce 
the same effect as incandescent lamps. Es- 
pecially designed spotlamps for jewelry dis- 
play. Variety of lamps for display purposes. 

Tri-Allied Creative Displays, Baltimore : 
Christmas angel, 8 feet tall, of spun glass, 
topped with a golden crown and supporting 
a five-branch candelabra. Giant Christmas 
ornaments of all types. Cherubs in bouffant 


skirts. Large papier mache harp with a 
Christmas figure as a decorative touch on 
the front holds three horizontal displayers 


in the form of sheet music. 

Worsinger Photography, New York City: 
\ new color service whereby 35-mm. double- 
photographs are furnished 
which 


frame display 
weekly. \ 
more than one person to examine the pic- 
tures at the time is also. provided. 

L. J. Charrot Company, New York City 
Wood and wire constructed units in addition 
to foil pastels, decoratives, 


foliage and the like. 


special viewer enables 


same 


wreaths in 


Jacksonville Plant 
To Produce Units 


After a number of years in the production 
of store fixtures, Keith W. Griner is dis- 
continuing this phase of K. W. Griner Mill- 
work Company and in future will produce 
display units. The firm is located at 118 
Clay street, Jacksonville, Fla. 
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JULY, 1923 
national display 
Knitted Outer- 
with the 
carrying off top honors in the 
four divisions: Cameron, Harris 
Emery Company, Des Moines; Herman A. 
Lembke, Columbia Outfitting Company, Los 
Angeles; Clement Kieffer, Jr.. The Kleinhans 
Company, Buffalo, and Ellsworth H. Bates, 
C. W. Klemm, Inc., Bloomington, III. 
Lothar 


Prize winners in the 
contest 
wear 
following 


Spe mnsored by the 


Bureau were announced, 


Jack 


Dittmar, formerly display man- 
ager for Rike-Kumler Company, Dayton, 
accepted the position resigned by Carl 


Ahlroth at the Union Company, Columbus, 
Ohio. Dittmar had just been married at 
Ann Arbor, Mich., to Mildred Glea Shuster. 
Carl A. Semsch resigned as display man- 
ager for the William Doerflinger Company, 
Wis., and formed the 
Display Service in the same city. 


La Crosse, Semsch 

Syl Rieser resigned as assistant to H. H. 
Tarrasch, display manager for Stix, Baer & 
Fuller, St. Louis, and 


became associated 


with Walter E. Zemitzsch Company, dis- 
play firm of the same city. 
C. W. Barnes was named display man- 


ager for Ike Livingston & Sons, Blooming- 
ton, Ill.; he had been employed as assistant 


to J. E. Tannehill, Carson Pirie Scott & 
Co., Chicago. 
George W. Lindblad, Browning, King & 


Co., Minneapolis, won a major prize in the 
contest conducted by the Associated Men's 
Neckwear Industries, Inc. 


JULY, 1938 


First prize in the Barbizon display con- 
test was won by George H. Wagner, J. L. 
Brandeis & Co., Omaha. He also won first 
prize of $200 in the Palm Beach neckwear 
contest and first place in another sponsored 
by Waldes Koh-I-Noor, Inc. 

Karl Kneis, well-known displayman, be- 
came a display 
display manager. He 
Greneker Studios, New York City, Olt- 
mann’s, Omaha, and Display Products, Inc., 
St. Louis, in the Southern states. 


salesman after many years 


as a 


represented 


The now-familiar and ubiquitous seamless 
introduced formally 
profession. 


background paper 


to the display 


Was 


O. Headman, formerly with the Bon 
Marche and Rhodes Brothers, Seattle, joined 


Stockton Dry Goods Company, Stockton, 
Calit., as display manager 

John B. McCracken, Jr., took over the 
display department of the Minnesota De 


partment Store, Duluth; he had been with 
Gable’s, Altoona, Pa. 

Ray M. Pearce Promotion Displays, Inc., 
opened in New York City. The new organi 
Pearce, Sr., who 


with Acme 


zation was headed by Ray 
was for a number of 
Window Display Service, Inc. 
Formerly assistant to R. T. 
Leopold Adler, William 
Parker became manager for the 
A. J. Gordon Company, Brunswick, Ga. 


vears 


Painter at 
Savannah, Ga., 
display 
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THE NEW 


"SEE SIZE” 


(Trade Mark) (Pat. Pend.) 


Our latest plastic size divider with 


INTERCHANGEABLE SIZES 
Can’t Fall Off The Rack! 


Here is the most ver- 
satile size divider on 
the market today. It 
is of heavy moulded 
plastic with a windew 
in’ which is inserted 
the proper size ye- 
quired. An exclusive 
feature of this divider 
is its ability to show 
one size on one side 


and another size on 


the other. No other 





divider can make this 


claim! Dimensions : 
=" 


long by 334” 





wide . . . In white or 


black plastic (please 


specity) 


Each 35¢ 


(ineluding insert) 





May also be had in colors to order. Divider inserts 


7'y cents each additional. All sizes in stock 
from | to 60, including all half-sizes. 
Jobber Inquiries Invited 


Write for Catalog 


NATIONAL HANGER CO., INC. 
253 WEST 26TH ST. NEW YORK CITY | 








DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 


Easily applied—Ready for use next day—Pint 
covers 108 square feet—14 colors. 


PRICE — All colors $2.29 pt.— Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 








e RUSTIC POLES 
e CEDAR SLABS 
e BIRCH POLES 

e CEDAR BARK 
e DISPLAYS 


Made to Order 


RUSTIC FURNITURE CO., Inc. 


BLACK HORSE PIKE AT R. R. 
WILLIAMSTOWN, N. J. 
Phone: 68 or 147 


shed Since 193 











USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 
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Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 
write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 








GIANT 
PRINTS 


for 
Window Displays 
Counter Displays 
Presentations 
Instruction 
Murals 
















Giant Prints 
do a BIG job of attention- 
getting. They’re made 
from ANY copy to ANY 
size you require. And 
they‘re not costly. 


FREE For your asking 

the colorful, idea-packed 
R.C.S. Giant Print Book. 
Get your copy of this in- 
teresting book NOW! 


"WRITE TODAY! 














DISPLAY WORLD 














Yesterday I experienced the pleasant sur- 
prise of receiving DISPLAY WORLD 
You will have no idea what joy it is to us 
to handle American publications which make 
our own seem so austere by comparison. 
The austerity is heightened when we see 
the lavishly lit displays which DISPLAY 
WORLD illustrates. The magazine has 
been already handled so much that it 1s 
slightly dog-eared and I can assure you that 
it is of such interest that if it is returned 
to me after being loaned to the many people 
who want to borrow it, it will be = prac- 
tically worn out.—Vernon J. Speller, pub- 
Manchester & Salford 
Society Limited, 


licity manager, 
Kquitable Cooperative 


Manchester, England. 


I wish to make enquiries through your 
Service Bureau as to the possibility of a 
South African securing a position in one of 
America’s leading stores, for the purpose of 
gaining first-hand experience in display 
work 

For the past 11 years I have been a 
window dresser in the Union of South 
\frica. My position at my present location 
is that of head displayman and although I 
consider my windows to be neat and attrac- 
tive, there is plenty of room for improve- 
ment. Our firm is a relatively small one 
so my hands are tied and I am not able to 
buy the modern equipment which other firms 


[ am very desirous of obtaining a position 





PUY. ae 


for a year, or longer, in a big concern 4 
New York City or some other large busi- 
ness town and would be very grateful of 
any information you are able to give me cn 
the matter. The salary is not of such gre it 


importance, as I realize to gain experience 
I would have to accept a junior positio 
but it 1s necessary for my earnings to | 


sufficient to live on. I am a single man at 
26 years of age.—(Name deleted at reques 
DISPLAY WORLD will be glad to forwar 


letters from anyone interested.) 


v 


I am_ sending you’ herewith cheq 
amounting to $5 covering a two-year sul 
scription to DISPLAY WORLD. May | 
say that I always look forward to getting 
the monthly issue which pleases me_ so 
much. The more I read and look at it, tl 
more [ find it interesting for a displaymar 

Our store is one of the largest in this 
community and it is indeed a great help to 
me in my various efforts to make nice dis 
plays. I was last year awarded the second 
prize for all Canada in a contest regarding 
Father's Day.—L. H. Pronovost, Magasin 
Charles Kraft, Trois-Rivieres, Que., Canada. 


I am interested in a subscription to DIS 
PLAY WORLD as an anniversary gift fot 
my husband. Someone donated several 
copies of your magazine to him and he has 
had his nose in them ever since — though 
the latest issue is for August, 1944!—Mrs 
Virginia Schmidt, Oaklyn, N. J. 


After much discussion and due admira- 
tion of your magazine, we have come to the 
conclusion that the great amount of pro- 
motional and specialty shops throughout the 
country should have representation in a 
small section of your magazine. 

Without the advantage of the larger stores 
and with many hindrances, we sometimes 





—The straw hat season comes early (April 16) in sunny Phoenix, and C. R. Crawley used this 


display to herald the official local date for the headgear as promoted by Hanny's— 
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New look... :. 
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arranjayS wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 












STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, DL 




























Americas Lowes Prices! 





GIANT SIZE Photographic 


 BLOWUPS 


Mace from Your OWN Negatives or frints J 


Trey ere al 


DISPLAY 
COMPANY 


3543 BROADWAY 
KANSAS CITY, MO. 








IN STOCK 


Immediate Delivery 


50-Inch Natural Fancy Crash 
42-Inch Satins — All Colors 

40-Inch Moire Bengaline 

54-Inch Leatherette Satin Glo Briar 
54-Inch Duvetyn — All Colors 


Write For Samples 


PRICE FABRICS CO. 
67 West 44th Street, N. Y. C. 











USE THE 
Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 








} can 


| of the doings in the world of display. 


| arrival 


| bers 
| Wilken & Jones Pty. Ltd., Sydney, Australia. 


| remote 


displaymen don't 


; Came 


DISPLAY WORLD 


achieve very nice results and still keep the 
managers and buyers happy. Our problems 
are too much merchandise in too little space, 
and limited budgets. I’m sure it would be 
a big help to all managers of this type to 
have their problems aired and_ the 
solutions pictured. —J. Siele, Morton's, 
Washington, D. C. 


good 


The writer has just returned from a busi- 
ness trip to the other states of Australia 
and we can assure you that DISPLAY 
WORLD is the bible of the displaymen in 
Australia. We do not know whether your 
list of subscribers will confirm this, but we 
of our displaymen 
seem to be able to get hold of a copy. We 
do not know of any other display magazine 
that 


assure you most 


a Cc ymprehensive coverage 
The 


1 
eagerly 


gives such 


of DISPLAY WORLD is 
looked forward to each month by all mem- 
of our staff.—E. S. Cox, director, 


As a reader of your magazine, allow me 
to extend my congratulations to your jour- 
nal; it does a great job in bringing to the 

of the earth the latest in 
display from your great country, whose 
leadership in that field is unquestionable. 
imitation the 
Believe me, some of your 
how flattered they 
the displays of the 


corners 


It is said that is greatest 
form of flattery. 
know 
really are! Many of 
largest stores in this country are practically 
a repetition of the photographs reproduced 
in DISPLAY WORLD and, again 
believe me, I am no exception! 

The store in which I am employed, and 
which actually the subscriber to DIS- 
PLAY WORLD for benefit, has a staff 
of about 20. It is a compact, modern store 


with fluorescent strip lighting and light ash 


is 


my 


streamlined counters and display fixtures. 
I am 31 years of age and have been in 
the display business since I was 15 years 


old, the first five years in one of Australia’s 
largest stores — David Jones, Ltd., Sydney, 
and attended Sydney Technical college for 
showeard writing and art classes. Then 
two years in contract as they 

here; that window in 
various stores on behalf of the 
and manufacturers. The army 
career for the next six years, in the artillery, 
during which I met many American service- 
men but never \fter de- 
mobilization I returned to my old routine of 


work, 
displays 
wholesalers 


1s 


call it 


Was my 


any displaymen. 
display again. 

Six months ago I had the offer of return- 
ing to a departmental store as their display 
manager, so I took it and now I do not 
have to travel all over the country. 


If there is any American displayman who 


would care to correspond with me and 
perhaps swap ideas and news from the dis- 
play circles in which we both move, I 


should be glad to hear from him. 


Once again allow me to congratulate you 


on your magazine and American display- 


| men on their craftsmanship and originality. 


—Terence F. Murdoch, Cashman’s Pty. Ltd., 
Bourbong street, Bundaberg, Old., Australia. 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

— Air Brushes 
Airpainting Equipment 
Animated Signs 
() Artificial Flowers 
() Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Bulletin—Directory Boards 


Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 

() Cutting Machines 
Decalcomania 

: Decorative Papers 
Display Forms 

QJ Display Furniture 

O Display Letters 

(J Display Racks 

OO Dye, Rug and Carpet 
Enlarging Projectors 


Fabrics and Trimmings 
() Fixtures 
L) Flags and Banners 
O Foils 
0 Glass Specialties 
= Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
OO Mouldings 
() Natural Foliage 
() Pageants & Exhibits 
() Paper Sculpture Displays 
() Papier Mache Specialties 
C) Photographic Blowups 
0 Plaques (Window) 
0) Plastics 
0 Price Cards—Tickets 
() Price Ticket Holders 
[) Ribbons 
() Sale Banners 
(J Show Card Colors 
() Show Cards 
( Show Case Lighting 
() Show Cases 
(1) Store Designing 
0) Socks—Window 
Store Equipment 
Signs—Brass— Bronze 
C) Signs—Card Holders 
O) Signs—Electric 
{] Sign Printing Machines 
[] Sleeve Forms 
[) Store Fronts 
OD Tackers 
[) Time Switches 
C] Turntables 
©) Veneers (Imitation) 
() Wall Board 
C1) Wigs 
C) Window Lighting 
[) Do you wish a copy of their catalogue? 
{] Do you plan to remodel your store soon? 
C) Do you plan to build a store soon? 
MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 
Se eee eee ee ae eee eee eae aeeaaaaa es 


Firm.. 

Display Manager 
Street 

ae 
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DISPLAY WORLD 


JULY, 1948 


Opportunity Exchange 








Display Salesman 
Wanted 


I’xperienced man wanted for 
Ohio and Detroit and vicinity 
by successful display 


Attractive commissions. 
Splendid Opportunity. 


Address “Box 719”’ 
DISPLAY WORLD 


i ae ot 


house. 





FOR SALE 


Profitable and Established 
Display Business in Large Midwest City 


Here is a rare opportunity for an experienced man in the display 
jobbing business to purchase an old established and_ profitable 
display jobbing concern in a large midwest city. Loyal and 
dependable following. Must dispose of business because of 
health. Write or wire. 


Address “BOX 714” 


Care of DISPLAY WORLD 


POSITION WANTED | 
DISPLAY DIRECTOR | 


for one ot Louisiana’s finest 
stores for the past 9 years | 
desires position with depart- 
ment store. Available at once. | 
Photos, 


references upon re- |} 


quest. 


| 
Address “Box 621”’ | 
| 


Care of DISPLAY WORLD 











DISPLAY MAN 
WANTED 


Central Connecticut 
manufacturer requires 
assistant display man. 
Experience in jewelry 
store type displays 
valuable. Good oppor- 
tunity for someone 
with original and prac- 
tical ideas. 


Address “Box 6 HPE”’ 
Care of 


DISPLAY WORLD 


We Have An 


EXTRAORDINARY OPPORTUNITY 
FOR ALERT SALESMEN 


covering a limited territory to represent one of America’s best 
known firms selling display fixtures and display supplies. Under 
our singular and exclusive plan you will be able to make earn- 
ings you never before thought possible. Please write fully. All 
confidences will be respected. 


Address “BOX 7CFJ’’ 
Care of DISPLAY WORLD 





SALESMEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
Decalcomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de- 
posits — 25% — which you keep. 
Repeat profits guaranteed yours. 
Send only $2.00 deposit, refund 
guaranteed, for impressive money- 
making sample kit, which is worth 
more than $10.00 and sent postage 


paid. 

ADVERTISING SPECIALTIES 

MANUFACTURING COMPANY 

218 East 89th St., Brooklyn 12, N. Y. 














JOBBERS WANTED 
Something New! 


\ revolutionary 
wanted by 


novelty line 
jobber and 
distributor. For window and 
interior displays Sells on 
sight, and priced for volume 
sales. If vou are looking for 
increased profits—1t 


every 


vou want 
to brighten up your present 
line, write us today Terri- 
tories now being assigned. 


Address “Box 713” 


DISPLAY WORLD 


Care ot 


Combination Display 
and Advertising Man 


WHAT ARE YOU WORTH? 
$65.00 - $75.00 - $85.00 Per Week? 


Full and Part Time 
SALESMEN 
Wanted 


Established Eastern display 
company is expanding its 
business and requires full and 


Urgently in need of capable man, 
alert, progressive, capable, original. 
Must have good experience and 
record. No. bluffers. Firm estab- 
lished 53 years. Popular priced 


part time salesmen in all ter- store. Full particulars and refer- 
ania: anh ak a Sil esiseinnt ences in first letter. 

ritory east oO 1€ MAISSISSIPP Permanent work with dependable 
to sell complete line of display firm. 

materials, display accessories, 


A. Sackim Company 


IRON MOUNTAIN, MICHIGAN 


display fixtures to department 
stores, shoe stores, specialty 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. 


THE KOESTER SCHOOL 
300 W. Adams St., Chicago 











stores and chain stores. At- 
tractive commission. Hustlers 





can earn big money. Give full 
information in first letter. 


Address “Box C. D.” 


Care of DISPLAY WORLD 


Home Study—Lessons In Window 
Display—Newly revised and _ en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 


W.H. Bates, Box D, Ellsworth, Ill. 

















POSITION WANTED 


TOP NOTCH DISPLAY 
DIRECTOR - DESIGNER 


with 30> years’ 
display, 


experience in 
designing and 
advertising ladies’, children’s, 
men's, and dept. store Will 
go anyplace with good store. 
My firm knows of this ad. 


J. G. TAYLOR 


903 S. 2nd St. 
Springfield, Ill. 


store 








SALESMEN WANTED 


The South's largest theatrical and display materials company 
has openings for several territorial salesmen experienced in the 
Assignments to 


art of talking and selling display materials. 


exclusive territory. Liberal drawing account against commissions 
on initial and repeat orders. Every firm called on is your cus- 
tomer. We send seasonal catalogues to stores, also any litera- 
ture that will assist you. AII replies held in strict confidence. 


Southern Importers & Exporters, Inc. 


200 Fannin Bldg. Houston 2, Texas 








LOOKING FOR A 
BARGAIN? 


Will Sacrifice: 
Series of 8 Mechanical 
Window Displays 


Originally . . . $5,000 
Sale Price . . . $1,800 


The story of THE NIGHT 
BEFORE CHRISTMAS 


Portrayed by Al Bliss in 8 
shadow boxes 3’ x 5’ x 214’ 
deep. All in good condition. 
Will be shipped in original 
cases Express Prepaid. 


Wire for photos LO: 
PAUL G. NILES 
Display Director 


THE GOLDEN RULE 
St. Paul, Minn. 
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EPRESENTATIVES 
WANTED 


mediately, for exclusive, 
rhly original display line 
th top contacts among bet- 

department and _ specialty 
res. Fast selling units. 
isy presentation with stereo- 
ypic color photos. ‘High 
mmission. Drawing if quali- 
1. Write fully, mentioning 
rritory. 


\ddress “Box No.7IFI’’ 
re of DISPLAY WORLD 


ATTENTION FREE LANCE MEN! 


We have a very unique setup which permits you to make more 
money on your installations and on sales to your customers. 
Scores of free lance men are already using our plan and are 


finding their earnings rising 


remarkably. 


Write giving full 


details of the area you cover and we shall tell you about this 
unique plan with which you can increase your present earnings 


by 50 to 100 per cent. 


Address “BOX 7999” 
Care of DISPLAY WORLD 


Display Sales 


Representatives 


Large permanent display man- 
ufacturer wants men in princi- 
pal cities. Prefer men handl- 
ing kindred but non-competi- 
tive lines. We provide design 
service — liberal commission. 
Replies held confidential. 


Address “Box 6CFH” 


Care DISPLAY WORLD 








Manufacturer Wants 


JOBBERS 


high grade line of display 
ops of decorative and func- 
onal use is now available to 
. few well established jobbers 
roughout the West and 
South. Write to: 


Archer Displays 
337 E. 139th Street 
Bronx 54, New York City 
Originators of Cloth Sculpture 
Cartoonettes and Fabrikettes 


SALESMAN—to 


of display material and _ fixtures. 


sell complete line 
Some territories open. Excellent 
earnings possible. Drawing account 


and liberal commission, 


Address “BOX MW7” 
Care of DISPLAY WORLD 














WANTED 


Experienced Combination 
DISPLAY ADVERTISING 
MAN 


Please give age, past experi- 
ence, salary and samples of 


work. 


C. W. Klemn, Inc. 


Bioomington, III. 


FOR SALE 


Silvestri Art’s faraous 
Sleeping Man 


caused a sensation in our 
Father's Day window! He is 
brand new. Will sell reason- 
able. Address: 


DON BASSETT 
Display Mrg. 
HUGHES & HATCHER 
Wood near Oliver 
Pittsburgh 22, Pa. 


FOR SALE 


8 Large Christmas Post Pieces 


and 
8 Ledge or Case Top Pieces 
to match. 


Mache deer head with white 
tree branch antlers decorated 
with colored glass balls. Each 
with gift box base. Used one 
season. Cost $550 and will 
sacrifice for $225. Sketch on 
request. A real buy. 

C. E. BATCHELOR 

Display Manager 
Newman’s, Enid, Okla. 


FOR SALE 
ONE-FOURTH ORIGINAL COST 
Christmas Interior 
40—Rustic bell brackets with pine 

needle sprays 
38—8’ pine needle and cloth holly 


sprays with hooks for orna- 
ments 
17—5’ sprays as above 


9—6’ pine garlands 

24—10” pine clusters 
Sechanical Displayer 
Santas in Airplanes 

Write for details to: 


Stewart Wiggers 
WHITNEY’S 


SAN DIEGO, CALIF. 




















Salesman Wanted 


to sell a progressive line of 
displays for a well established, 
growing organization. Must 
be experienced and have a 
following. $75.00 weekly draw- 
ing against liberal commis- 
sion. 


Harold Beren Displays 
905 Bergen Avenue 
Jersey City 6, N. J. 

Phone: Journal Square 2-1980 


FOR SALE 


60 Welded Wire 
CHRISTMAS TREES 


from 2 ft. to 6 ft. in height. 
If interested, write for detailed 
description to 


Display Department 
HAGGARTY’S 


7th and Grand 
Los Angeles 14, Calif. 


Salesmen Wanted 


Well established New York 
mannequin manufacturer mak- 
ing a popular line of manne- 
quins, millinery displays, and 
other items. Liberal commis- 


sion. Replies held confidential. 


Address “Box 7THCP” 


Care of DISPLAY WORLD 


SALES REPRESENTATIVE with 
following covering the New Eng 
land States wants representation of 
an interesting exclusive display 
novelty line (no flowers). 
Address “BOX 7335” 
Care of DISPLAY WORLD 








Position Wanted—Display Manager 
available now—18 yrs. exp. Have 
trimmed men, women, children and 
furniture windows. Can write cards 
and help with advertising. Also 
build backgrounds and paint out 
side signs. References, photos of 
windows. P. R. WORSLEY, 1704 
Chandler, Topeka, Kansas. 

















POSITION WANTED 
Display man, 18 years’ experience 
in men’s and women’s wear, gen 
eral department store, excellent 
card writer. Desires position in 
South. 

Address “BOX 7 JBF” 

Care of DISPLAY WORLD 

















WANTED: 


Combination 
Window Trimmer, Card 
Writer and Clothing 
Salesman 


for progressive Iowa men’s 
wear store. Good opportunity. 
Give references. 


Larson Clothing Co. 


Fort Dodge, Iowa 








JOBBERS WANTED 


for new six shirt ensemble display 


fixture. 


Exclusive territories avail- 


able for jobbers in Midwest and 


Eastern states. 


West coast mfg. 


Now in production. 


Address “BOX 9260” 
Care of DISPLAY WORLD 








USE THE 
OPPORTUNITY 
EXCHANGE 


GET QUICK ACTION 
AT THE LOW COST 
of 
$3.00 


Per Column Inch 
Remittance with order 


Forms for 


AUGUST ISSUE 
CLOSE 


AUGUST 7 
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used the most 


from coast to coast... 


ALLIED DISPLAY MATERIALS 


from Maine to California... 
from Miami to Spokane... 


display men 


Ii: ) OUR howe 
See it at o ph ae 


ALLIED DISPLAY MATERIALS, te. os sroiow ave vor2rmn su, new von 

















Acting for Profit « ee is the prime mission of the “Spritely Kids”. Here four 
of the series of twenty mannequins by Darling, from tots to teens, demonstrate the ability to fit 
in any selling scene. Incorporate these lively animated figures in your back-to-school, fall and 
winter promotions and benefit by their sales appeal. Illustrated left to right are: M806KBM... 
$67.50, M808BM ... $69.90, M81OGW... $97.50, M808GW... $96.00. For complete informa- 
tion call your Darling Displays Distributor. Visit our Displayrooms: New York, 47 West 34th 
Street; Chicago, 222 West Adams Street; Los Angeles Office, 3114 West 75th Street, (Telephone 


Twin Oaks 8234). L. A. Darling Company, Bronson, Michigan. 


6 DARLING bm Your one dependable source for 
DARLIN —— | 
everything in display equipment. 
DISPLAYS 





